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SWEDEN

(1999)

I. Changes to competition laws and policies, proposed or adopted

1. Summary of new legal provisions of competition law and related legislation

Concentrations of undertakings

1. The Swedish Parliament in February 2000 decided on a change in the rules for merger control,
which means that the term "concentrations" in EC law will as of April 1st 2000 provide the basis for
assessing mergers between undertakings under the Competition Act. The decision also means further
harmonisation with EC rules in the area.

Extended block exemptions

2. The Government has decided to extend the regulation on block exemptions for retailing chains
until the end of June 2001.

2.  Other relevant measures, including new guidelines

New guidelines on agreements of minor importance

3. The Competition Authority in its general guidelines (KKVFS 1999:1) presented its assessment of
agreements of minor importance i.e. agreements that are not covered by the prohibition against anti-
competitive co-operation under the Competition Act. The new guidelines mean that co-operation is not
regarded as influencing competition to an appreciable extent if the undertakings jointly have a market share
of a maximum of dix percent of the relevant market in horizontal agreements (i.e. agreements between
undertakings at the same stage of manufacturing or sales). However, for vertical agreements the threshold
for market share is 15 percent. For certain types of agreements, for instance horizontal agreements on
prices or vertical agreements on territorial protection, the market share limits do not apply since such
agreements always restrict competition to an appreciable extent. However, smaller undertakings with a
turnover not exceeding SEK 30 million are able to conclude anti-competitive agreements providing their
aggregate market share does not exceed 15 percent.

3. Government proposals for new legislation

4. A governmental commission has proposed that the Swedish Competition Authority should be
empowered to directly apply Articles 81 and 82 in the EC Treaty.
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II. Enforcement of competition laws and policies

1. Action against anticompetitive practices, including agreements and abuses of dominant
positions

a) Summary of activities of:

- The Swedish Competition Authority

5. The following table shows the number of new cases registered during 1999 under the
Competition Act - mergers, agreements and complaints - and the number of decisions taken during the
same period. The total number of cases pending at the end of 1999 amounted to 128.

1999 Registered new cases Decisions

Mergers 168 164

Notifications for negative clearance
or exemptions 72 98

Complaints 154 160

Other cases (inquiries etc.) 135 167

Total 529 589

6. An important task assigned to the Competition Authority is its consultative role on existing and
proposed public regulations. A total of 143 formal opinions were submitted to governmental and public
authorities.

Complaints

7. The majority of complaints during 1999, as in many previous years, concern anti-competitive
measures taken by a company with respect to others, as well as competition problems related to the public
sector. Examples of the first group of cases is where a company does not receive delivery of the goods it
wishes and where former monopoly players are alleged to have restricted competition for newly starting
companies in deregulated markets e.g. in the postal and telecommunications areas. The other category of
cases are complaints concerning state authorities, municipalities, and county councils who have started to
operate business activities in competitive markets where there already exist private alternatives. Many
complaints originate from the opportunities public players have of subsidising prices through tax revenues
or by securing competitive advantages by virtue of their position as a public body exercising the role of an
authority. Other complaints and competition problems concern public procurement and aid to companies.
The Swedish Competition Authority allocates priority between complaints.

8. When the Swedish Competition Authority starts its examination of a complaint concerning
whether a company’s actions lead to restrictions on competition, it sometimes happens that the company
changes its actions during the course of the examination. One example of this is where undertakings in
Sweden and Germany tried to prevent parallel imports of certain machinery from Germany to Sweden.
After the Authority provided the companies with information on the rules of competition and as a result of
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the publicity over the case in the media, the actions restricting competition were terminated. Another
example is where a company was excluded from a trade exhibition. A small company, particularly one that
has recently started, may face major competitive obstacles by not being able to participate in such activities
to market and make its products known to prospective customers. After the Authority began its
examination of the complaint, the rules were changed so that the company was no longer disqualified from
participating. In such cases, complaints often originate from the market behaviour of competitors. Other
complaints concern municipalities which have started to operate commercial activities in areas where there
already exist private companies able to satisfy consumer needs. After the Swedish Competition Authority
drew attention to the existence of these competition problems and took the issue up with the municipalities
involved, these activities have either been discontinued or changed in order to avoid or limit the problem.

Decisions

9. The Competition Authority has over the last year made 589 decisions under the Competition Act.
Of these 98 have concerned applications for negative clearance or exemption. It is not unusual that
undertakings make changes to their agreements during examination of a case in order to fulfil the
requirements for negative clearance or exemption. Such changes have been made in 13 cases handled
during the last year. In 19 cases the Authority found that there had been no infringement of the
Competition Act and thus granted negative clearance. The provisions of the Act for granting time-limited
exemptions were fulfilled in 47 cases. The Authority dismissed eight applications. The remaining
application cases were either withdrawn or closed for other reasons.

10. Under Article 13 of the Competition Act, an undertaking which has notified an agreement for
exemption automatically receives a time-limited exemption if the Competition Authority has not made a
decision on the notification within four months of its receipt. The Authority is, however, able to prevent an
automatic exemption being granted providing it opposes the agreement within the four-month period.
Objections may be made if it is clear that there are circumstances requiring a more thorough investigation,
or if there are other particular reasons for extending the period. During the year the Authority has opposed
such agreements in six cases. Of these, two cases were registered in 1998.

11. The Swedish Competition Authority has required undertakings to terminate an infringement of
the Competition Act in three cases. In one of these cases a final decision was preceded by an interim
obligation. Of the obligations, one has been issued under penalty of a fine.

12. The Authority has made 164 decisions concerning acquisition of undertakings. In two cases
voluntary undertakings were given, which means that no further action was taken concerning the
acquisition, see paras. 48-52.

- Courts

Summons Applications

13. During 1999 the Competition Authority in three cases initiated legal proceedings in the
Stockholm City Court concerning the obligation for undertakings to pay a fine.

14. The first case concerned AGA Gas where the Authority found that the undertaking had abused its
dominant position by preventing customers from being able to choose gas supplier, see para. 45.
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15. The second case concerned three companies producing plastic pipes - Uponor, Svenska Wavin
and KWH Pipe Sverige - which in the view of the Authority were operating an illegal cartel arrangement
by i.a. market sharing and joint pricing. The case is described in paras. 35-36.

16. The third case concerns Lundgrens Maskinförnödenheter, Tricoflex and Tricoflex Scandinavia,
which were found to have anti-competitive co-operation on the market for industrial supplies, see
paras. 29-30.

Appeals to the Market Court

17. During 1999 four decisions have been appealed concerning applications for negative clearance or
exemptions. Of these two have been revoked. At the end of the period, two final decisions on obligations
had been appealed. The Market Court made a decision in substance in 13 cases. The Authority’s decision
was annulled or changed in eight of these cases. At the end of the year, there were ten cases concerning
appeals pending in the Market Court.

a) Description of significant cases, including those with international implications

The Market Court

18. During 1999 the Market Court made decisions in 13 cases under the Competition Act. Below
follows a description of the most important.

19. In June 1996 the Swedish Competition Authority ordered Södra Skogsägarna under penalty of a
fine to cease price co-operation over the sales of timber and pulp-wood to e.g. sawmills. Södra appealed
the decision of the Authority to the Stockholm City Court. The Court shared in principle the Authority's
view, but considered that co-operation could not be prohibited since it didn't constitute a serious restriction
on competition. The Authority‘s decision was thus annulled. The Competition Authority appealed to the
Market Court, which upheld the decision of the City Court.

20. The Swedish Competition Authority in 1997 dismissed an application from Taxisamordning i
Skellefteå AB and the partners in Taxisamordning i Skellefteå KB to be allowed to co-operate in a central
booking office for co-ordinating taxi services. In the view of the Authority the co-operation contravened
the Competition Act and was thus not allowed. The case was appealed to the Market Court. The parties
appealing stated that the co-operation, which had taken place within the framework of a limited
partnership, was not covered by the prohibition in the Competition Act since the business was operated as
an economic unit. The Market Court shared the Authority's view that co-operation was not run within the
framework of an economic unit in the sense this term is used in competition legislation. The Market Court
considered, as did the Competition Authority, that the co-operation contravened the Competition Act and
thus upheld the Authority's decision.

21. The Swedish Competition Authority decided in December 1997 to dismiss an application for
negative clearance from a number of paper producers to co-operate over the purchase of recycled paper in
a jointly owned undertaking, IL Returpapper, and granted an exemption for the co-operation. The case was
appealed to the Market Court which shared the Authority's view that IL is a major player on the market for
recycled paper. The Court, however, considered i.a. that competitive pressure from other European
undertakings on the market was so high that the co-operation in IL would not lead to such anti-competitive
effects that it would infringe the Competition Act. The Authority‘s decision was thus annulled and IL was
granted negative clearance.
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22. CEKAB, owned by four of the commercial banks, provides technical and operating services for
ATMs and card terminals. The Authority stated in December 1997 that CEKAB’s pricing through annual
fees and the scale of its rebates contravened the Competition Act. In the view of the Authority the rebate
system was constructed in such a way that those banks which did not participate in the co-operation had to
pay a significantly higher price for services than the banks co-operating in the agreement. This constitutes
a major competitive disadvantage, mainly for smaller banks. The Authority thus dismissed CEKAB’s
application for negative clearance. The case was appealed to the Market Court which found that the annual
fee was justified from a cost viewpoint. Nor did the Court find that the construction of the scale of the
rebate was anti-competitive. Negative clearance was thus granted.

23. Members of Taxi Stockholm were granted in February 1997 an exemption allowing co-operation
over a joint booking office. The decision of the Authority was appealed by a competitor of Taxi
Stockholm, which considered i.a. that a preliminary ruling from the European Court of Justice was
necessary. The Market Court, however, considered that this was not necessary since the case involved
conditions in the taxi market in Stockholm. The Market Court upheld the Authority’s decision since the
provisions of the Competition Act for granting an exemption had been fulfilled.

24. Co-operation over i.a. prices between taxi companies in Uddevalla Taxi was in the view of the
Authority too extensive to be permitted. The Authority thus dismissed in April 1997 the undertaking’s
renewed application for extending the exemption. The decision was appealed to the Market Court, which
found that Uddevalla Taxi dominated taxi activities in the municipality. The share of the taxi market
accounted for by the co-operating companies amounted to around 90 percent and competitive pressure
from companies outside the co-operation was marginal. The Market Court thus upheld the Authority’s
decision.

25. Taxi companies in Taxi Västerås, despite having a relatively high market share amounting to
approximately 50 percent of the market in the municipality of Västerås, were permitted to continue their
co-operation. The Market Court changed the Authority's decision on dismissing the application for
extending the exemption for co-ordinating taxi activities through a central booking office, since
competitive pressure was considered to be much harder than was expressed by the market share of Taxi
Västerås. Taxi Västerås was granted a short renewed exemption.

26. During 1997 the Competition Authority initiated legal proceedings against Nitro Nobel for the
imposition of a fine of SEK 5 million on the grounds that the undertaking had abused its dominant
position. For around six months Nitro Nobel had granted one reseller more favourable commercial
conditions than others in order to prevent import competition from a German company. Nitro Nobel had
abused its dominant position by applying exclusive purchasing agreements. The Stockholm City Court
shared the Authority's view concerning the purchasing agreements. However, the Court considered that
Nitro Nobel's actions were in other respects normal commercial practice, and thus did not constitute abuse
of a dominant position. The City Court imposed a fine of SEK 200,000. Both the Competition Authority
and Nitro Nobel appealed to the Market Court, which raised the City Court's fine to SEK 400,000.

27. The Swedish Competition Authority dismissed an application for negative clearance from the
Swedish Petroleum Institute and its members for the exchange of current figures on sales volumes of i.a.
petrol, since this would make it easier to form a cartel and reduce the willingness of members to take
offensive marketing measures. The decision was appealed to the Stockholm City Court which revoked the
Authority's decision. The Swedish Competition Authority thereafter appealed the decision to the Market
Court which considered that prices of petrol quickly became known by means other than through co-
operation over the exchange of figures. The Court found that the exchange of figures did not affect
competition to an appreciable extent and dismissed the Competition Authority's appeal.



SWEDEN

6

28. In 1996 the Competition Authority initiated legal proceedings against SAS for the imposition of a
fine of SEK ten million for the undertaking’s refusal to conclude an interlining agreement with a
significantly smaller competitor, Nordic European Airlines. Such an agreement would mean that the
undertakings accept each other’s tickets thereby providing passengers with a wider range of options when
choosing an airline. The City Court ruled in favour of the Authority and considered that SAS by virtue of
its refusal had abused its dominant position. The City Court imposed fines of SEK one million on the
grounds that the practice had only been operating for a short period (around eight months) and that its
effects had been limited. Both SAS and the Authority appealed to the Market Court, which upheld the
decision of the City Court.

The Stockholm City Court

29. The Stockholm City Court has made a decision in one case where the Competition Authority had
earlier initiated legal proceedings concerning fines.

30. After a petition from the Swedish Competition Authority, the undertakings Lundgrens
Maskinförnödenheter, Tricoflex and Tricoflex Scandinavia were ordered by the Stockholm City Court to
pay fines of SEK 150 000, SEK 75 000 and SEK 50 000 respectively for having anti-competitive co-
operation. The undertakings made an agreement on refusing to sell industrial hosing to a particular
undertaking for the purpose of preventing subsequent resale. The Authority considered it particularly
serious that the anti-competitive measures were directed towards a smaller undertaking whose activities
could have contributed to increasing competitive pressure and bringing greater efficiency on the market.

31. The Stockholm City Court has in another case issued a judgement on part of the case.

32. All six driving schools in Luleå had made agreements on prices and rebates for driving lessons.
According to the Authority, this practice was very serious since the agreement had covered all the
competitors in the market for a relatively long period. The Authority petitioned the Stockholm City Court
that five of the schools should be required to pay fines. The school, which had revealed the existence of the
cartel, was not covered by the petition. At the Stockholm City Court, one of the five driving schools
admitted there had been co-operation between them. The Stockholm City Court thus issued a part
judgement where the driving school was required to pay a fine of SEK 10 000.

The Competition Authority

33. The cases presented below illustrate measures taken by the Authority under the Competition Act,
and have been chosen on the basis of the following criteria:

•  actively counteract harmful restrictions on competition,
•  establish guiding principles and
•  affect large groups of consumers and/or are of great importance for the national economy.

34. Decisions made by the Authority on the application of the Competition Act usually apply with
immediate effect and thus have direct consequences on the market. This applies even though the decisions
may be appealed against.
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Anti-competitive co-operation

Illegal cartel for plastic pipes

35. The plastic pipe manufacturers - Uponor, Svenska Wavin and KWH Pipe Sverige - have in the
view of the Authority operated over the period 1993-1995 an illegal cartel arrangement. The aim has been
to prevent, restrict or distort competition on the market for plastic pipes. The actions of the undertakings
have seriously limited competition, since they have co-operated over a long period.

36. The Swedish Competition Authority thus petitioned the Stockholm City Court to impose fines of
SEK 13 million, SEK three million and SEK 1.5 million respectively on Uponor, Wavin and KWH Pipe.
As regards KWH Pipe, account was taken of the assistance it provided during the investigation.

Interpress withdrew its campaign

37. The Authority has examined a marketing campaign started by Svenska Interpress in 1997 to
increase sales of foreign newspapers and periodicals. Interpress made an agreement with foreign publishers
giving Interpress exclusive rights to distribute in their campaign certain titles. According to the terms of the
agreement, the foreign publishers were not allowed to supply titles to Swedish resellers other than
Interpress. The result was that parallel imports of the titles concerned was prevented.

38. After the Authority started a special investigation, Interpress withdrew its campaign. As a result
the Authority found no reason to take further measures in the case.

Interflora agreement - not beneficial to consumers

39. A complaint was submitted to the Authority stating that Interflora had signed a co-operation
agreement with its members preventing them from using suppliers other than Blommogram, which was
owned by Interflora.

40. The Authority decided in an interim decision to prohibit Interflora from applying this clause
pending a final decision from the Authority on the case. In its final decision, the Authority stated that the
clause makes it more difficult for other companies to compete. The Authority has thus ordered Interflora
not to apply the clause. The decision has been appealed.

Agreement between funeral directors changed

41. The Authority has examined co-operation in a jointly owned undertaking between producers of
coffins and funeral directors. In their agreement there were anti-competitive clauses over purchasing,
exchange of information and marketing. The parties have market shares of between 60 and 70 percent in
their respective markets. After the Competition Authority questioned the agreement, the parties stated that
the clauses would not be applied and that they would be changed in the near future. The Competition
Authority has been informed of the changes and found that no further action need be taken under the
Competition Act.
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Abuse of a dominant position

SAS EuroBonus in Sweden not permitted

42. According to the Competition Authority, SAS is abusing its dominant position on the Swedish
domestic aviation market through its application of its EuroBonus benefit system. This constitutes an
infringement of the Competition Act, since it makes it more difficult for other airlines to start or maintain
competing domestic air routes. EuroBonus has also led to a higher price level than necessary for tickets on
domestic flights. Given this background, the Authority ordered SAS to change its application of the
benefits under the EuroBonus system. SAS appealed the Authority’s decision to the Market Court, which
ordered a stay of execution until the Court made a final decision on the case.

Distribution of the newspaper Metro

43. The distributor of the newspaper Metro, which is available free of charge, complained that
Pressens Morgontjänst owned by the two national dailies, Dagens Nyheter and Svenska Dagbladet, abused
its dominant position by refusing to distribute Metro in the Stockholm area.

44. The Authority found that Metro is in a sufficiently strong financial position to either on its own
or with the help of others distribute newspapers direct to households Neither were there any legal or
technical obstacles to doing this. The Competition Authority decided not to take any further measures
under the Competition Act.

Aga Gas creates difficulties for competitors

45. Aga Gas has for more than three years applied exclusive purchasing agreements and conditions
that tie-up customers into buying all or the majority of their purchases of liquid gas and gas canisters from
Aga. The company has thus abused its dominant position and made it more difficult for competitors to act
on the market. The Competition Authority thus took legal action against Aga Gas requiring it to pay a fine
of SEK three million.

SPP's capital repayment model must be changed

46. SPP administers pension insurance schemes, which employers have taken out on behalf of their
employees. At the end of 1999 the company had a surplus of SEK 75 billion which should be returned to
its customers. SPP, however, set as the condition for repayment that the money should be used for the
purchase of new insurance policies from SPP. The Competition Authority considered that the undertaking
had abused its dominant position. SPP is not allowed to prevent customers from choosing the insurance
company they believe is best for managing the pensions of their employees. The model chosen by SPP in
combination with the size of the surplus would not only lead to making the existing market structure more
rigid for a long period into the future, but would also run the risk of seriously harming competition in that
part of the market open to other insurance companies. The Authority thus decided that SPP must use
another model for returning surplus capital.
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Sweden Post changed rebates

47. Sweden Post applied for negative clearance for a rebate system for the distribution of bulk
advertising material. Sweden Post’s rebate system led to customers in densely populated areas paying a
lower price than customers in sparsely populated areas. The Competition Authority found in a preliminary
assessment that this pricing constitutes an abuse of a dominant position by Sweden Post. Sweden Post
withdrew its application and decided to provide the same rebates to customers in sparsely and densely
populated areas.

2. Mergers and acquisitions

Swedish Meats

48. The Swedish Farmers’ Meat Marketing Association acquired businesses and shares from the co-
operative associations Skanek, Scan Farmek, Scan Norrland and Norrmejerier. By means of the
acquisition, the associations’ activities concerning i.a. slaughtering and cutting were merged in the Swedish
Farmers’ Meat Marketing Association, which later changed its name to Swedish Meats. The Swedish
Farmers’ Meat Marketing Association after the acquisition had approximately 30 percent of the market for
cured and cut meat and 70 percent of the market for carcasses.

49. During the Authority’s examination of the acquisition, the Swedish Farmers’ Meat Marketing
Association sold its shares in Spira Intressenter, the next largest meat processing company. The Swedish
Farmers’ Meat Marketing Association also gave an undertaking to ensure that the persons on the board of
the association or its subsidiaries would not hold equivalent positions in competing companies in Sweden.
The Association was also required to guarantee that no external meat processing companies would be
discriminated against in terms of prices and commercial conditions, and that in the event of shortages they
would receive the same proportion of supplies as under normal conditions.

Orkla Foods

50. Orkla Foods acquired shares in KåKå from Cerealia. The acquisition was part of a transaction
between Orkla and Cerealia whereby Cerealia purchased all the shares in the Norwegian company Regal
Mölle from Orkla.

51. KåKå's business consists of distribution of confectionery to bakeries and cafes and as a result of
the acquisition, Orkla's position on the bakery market became very strong. The acquisition could put small
bakeries in a weaker negotiating position in relation to KåKå.

52. Orkla, however, undertook to ensure that sales conditions to smaller customers would be no
worse as a result of the acquisition. Given this background, the Authority decided that no further measures
need be taken.
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III. The role of competition authorities in the formulation and implementation of other policies,
e.g. regulatory reform, trade and industrial policies

Tasks

53. One of the tasks of the Competition Authority is to propose changes to rules and other measures
to eliminate obstacles to effective competition in private and public sector activities.

54. One of the foundations of this work is to be able to take advantage of the information on
competition problems which the Authority receives through oral and written complaints from companies,
private persons and others. Other important sources of information are external investigations and contacts.

Initiatives

55. One type of initiative is where the Authority proposes solutions mainly concerning changes to
rules in order to secure better functioning competition for the benefit of consumers. Such proposals are
mainly presented in reports to the Government. The Authority may also submit proposals in statements to
the Government or to an agency which wishes to have the Authority’s views on proposed changes to rules
in an investigation or a report.

Many proposals are eventually implemented

56. The time taken from presentation to implementation of a proposal can be lengthy. One example
of this is the proposals put forward in the Authority’s study on " The electricity market - is it functioning?"
commissioned by the Government. The Authority proposed in its report that the state authorities should
increase freedom of choice for consumers by withdrawing the requirement for buying a new and expensive
electricity meter when changing supplier. In addition, proposals have been made for changes in the rules to
reduce the risk of unreasonably high transmission charges for electricity, where this is operated as a
monopoly. This leads to a situation where the surplus in a monopoly activity can be used to subsidise trade
in electricity which is exposed to competition, i.e. cross subsidisation which distorts competition. The
Swedish Parliament decided in 1998 to dispense with the "electricity metering requirement" as of 1st
November 1999. At the end of 1999 the Government decided to appoint a Commission to review the rules
for transmission charges.

Reports

57. The Authority’s studies and reports on competition conditions are either commissioned by the
Government or originating as a result of the Authority itself taking the initiative.

58. In summer 1999 the Government commissioned the Competition Authority to analyse how
competition developed on the Swedish market over the 1990s. The report " Competition in Sweden during
the 90s - problems and proposals" described competition conditions in eight important sectors of industry:
food, forestry, energy, building and housing, transport, media, finance and insurance, as well as health and
medical care. Obstacles to competition in these areas were identified and more than 40 different
recommendations were made to remedy these. The report also analysed how competition in a more general
sense operates in Sweden and the importance of different factors such as EU membership,
internationalisation and new patterns of consumption. Approximately 30 proposals focus on strengthening
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competition policy and creating better opportunities to intervene against restrictions on competition that
undermine the position of consumers.

59. The report on "Competition in the sale of Pharmaceuticals" commissioned by the Government,
analyses the conditions for adopting competition solutions to reduce the cost of pharmaceutical products
for the state (mainly county councils) and consumers. The report also considered - from an international
perspective - parallel imports of pharmaceuticals, the use of substitutes for original pharmaceutical
products with the same effect (generic), competition between pharmacies etc. The report made about
15 proposals for increasing competition on the pharmaceutical market for the benefit of the general public
and consumers. The Government has submitted the report to a state commission which will review public
funding of pharmaceutical products.

60. A common complaint to the Competition Authority is that different tax rules distort competition.
The complaint mainly involves VAT rules in the health care sector, and education which puts private
companies at a cost disadvantage compared to public players. The study " Tax rules distorting
Competition", commissioned by the Government, provides proposals for solving the problems.

61. The report "The Swedish Mobile Telecommunications Market from a Consumer and Competition
Perspective", produced jointly by the Swedish Competition Authority, the National Post and Telecom
Agency and the Swedish Consumer Agency, states that the prices of mobile telecommunications services
are high and that it is difficult for consumers to change operators due to different types of switching costs.
The analysis shows that the situation is not satisfactory, but rationalising some of the subscription terms,
better consumer information and an increase in the number of players on the mobile telecommunications
market would increase competition.

62. The report "Competition on the Banking Market - Payment Services and Conditions for New
Players" analyses competition on this market and the conditions for access to payment systems, primarily
cash dispensing, giro transfers and credit card payments. Here interest is focused on effective competition
and the advantages to consumers of co-operation between banks over payment systems in relation to the
right of established banks to control the existing infrastructure. The report states that it is difficult to design
rules fulfilling these contradictory aims.

IV. Resources of competition authorities

1. Resources overall:

a) Annual budget: SEK 64.2 million (equivalent to USD 7.3 million in March 2000)

b) Number of employees (person-years):

Economists  46
Lawyers 42
Other professionals 8
Support staff 20
All staff combined 116
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2. Human resources (person-years) applied to:

a) Enforcement against anticompetitive practices 76
b) Merger review and enforcement 8
c) Advocacy efforts 6
d) Period covered by the above information: 1999.

V. Summaries of or references to new reports and studies on competition policy issues

Available in English from the Swedish Competition Authority

The Swedish Competition Authority. Functions and Organisation (1998)

Competition Rules in Sweden. Swedish Competition Authority (1998)

Annual Report 1999 of the Swedish Competition Authority. Abridged version in English

Parallel Imports - Effects of the Silhouette Judgement. A report from the Swedish Competition Authority,
March 1999

Competition on Deregulated Markets - a Follow Up. A report from the Swedish Competition Authority,
April 1999

The Development of Competition in Sweden in the 1990s - problems and proposals. Swedish Competition
Authority, January 2000. Abridged version in English


