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ABSTRACT 

In the beginning was Data Designed for Decisions (DD4D), a joint conference between the International 

Institute for Information Design (IIID) and the OECD in June 2009. The successful meeting of disciplines 

such as design, statistics, economics, psychology, visual analytics or sociology confirmed the increasing 

convergence of goals and ideas about communicating data, and the exciting possibilities for exchange and 

co-operation.  

From “design” to “transformation” 

The conference showcased a wide spectrum of high and low-tech visualisation representing hugely 

different points of view and intentions of data visualisation. It became clear that both the dividing and the 

uniting factor between disciplines was and is how we view the person who needs data to make a decision. 

At this point the real value of co-operation kicks in: the link between statistics, design and psychology 

and the need for developing joint methodology to reach people. Design alone does not ensure that a 

message is read and understood. We need to ask the right questions in the right way in order to provide 

the right data in the most appropriate format for the right people – and communicate the availability of the 

information! 

We need to move on: From visualising data to transforming data to knowledge. 
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User-centred information 

Why would anyone be interested in clear and easy to understand information? On a political level the 

interest seems mostly driven by the desire to present one or another side of an argument, by the wish to 

defend a certain position.  

Just like product design has become increasingly user-driven, the provision and design of information 

should be looking at what people need to know to improve their individual situation. We need to make 

data relevant to peoples’ lives and make cause and effect of individual or collective actions transparent. 

As we know from behavioural economics a rational and understandable argument does not mean that 

people take rational decisions. Information design can help nudge people towards taking an interest and 

understanding issues affecting their lives. 

This presentation will give examples of methods and applications of information design and how 

transforming the chain of information gathering, design and communication can contribute to the 

challenge of the Global Project. 


