
Germany: Girls’ Day and Boys’ Day 

Broadening and deepening the career thinking of students, challenging gender stereotypes through 

short workplace visits and job shadowing. 

Longitudinal analyses from multiple countries show that first-hand experiences of workplaces 

through job shadowing activities or worksite visits can be expected to help young people in their 

transitions through education into employment.  International data also show that the career 

expectations of students are highly influenced by gender.  In Germany, every year the Girls’ Day and 

Boys’ Day project helps more than 100 000 girls and boys go into workplaces to learn about jobs and 

careers where their gender is underrepresented through a national campaign day.   

Launched in 2001, Girls’ Day was designed to allow female students to spend a day in an enterprise 

exploring professions where women are not typical represented.  Boys’ Day was launched in 2011 to 

help male students experience workplaces where their gender is in the minority.  The initiative is co-

funded by the Federal Ministry of Education and Research and Ministry of Equal Chances and always 

takes place on the first Thursday in April. In 2019, prior to the COVID-19 pandemic, 95 000 girls and 

20 000 boys took part.   

During the day, it is common for girls to explore careers in Science Technology Engineering and 

Mathematics and in the skilled trades – areas where they are strongly underrepresented. For boys, 

the focus is often on professions related to education, health and social care.  An important aim of 

Girls’ Day and Boys’ Day is to ensure that students are given the opportunity to investigate 

apprenticeships or fields of study of interest.  In Germany (as in other countries), gender is a very 

strong influence on the type of apprenticeship and university courses that boys and girls enter.    

During the day, girls and boys are given the chance to take part in taster days or one day internships 

which allow them to meet people working in an atypical profession and to see for themselves what 

it might be like to work in such an occupation. Universities also put on events where students can 

learn about related study pathways. Important elements of the action days are that girls and boys 

can gain practical experience themselves and that they get to know role models who work in these 

gender-untypical jobs.  The day is intended to better inform students about the reality of working in 

an atypical profession, building their confidence by enabling them to participate in a new 

experience.   

In connection with Girls’ Day and Boys’ Day, schools are provided with learning materials to help 

students think critically about how gender stereotypes emerge and the impacts they can have on the 

life chances of young people.  The Klischee Frei (‘cliché free’) initiative provides partners with a 

range of resources through a dedicated website (www.klischee-frei.de) designed to help schools 

work with students to challenge stereotypical career thinking and to prepare them to optimise the 

value from their workplace visits. Teachers are encouraged to identify and address stereotypical 

ideas, asking students such questions as ‘Does this apply to all girls and boys or to all women and 

men? Do these statements also apply to you?’ at times separating boys and girls into different 

groups for discussions.  Resources include: 

• Fact sheets with up-to-date data on the engagement of men and women in training, 

education and the labour market 

• Learning materials for use with children and young people from ages 3 to 18 as well as 

resources aimed at parents 

• Examples of good practice for stereotype-free career and study choices 

https://www.oecd-ilibrary.org/education/indicators-of-teenage-career-readiness_cec854f8-en
https://www.girls-day.de/fakten-zum-girls-day/das-ist-der-girls-day/ein-zukunftstag-fuer-maedchen/english
https://www.boys-day.de/
http://www.klischee-frei.de/


• Access to specialist counselling services that support young men making atypical career and 

study choices 

• Networking opportunities to connect schools with supportive enterprises 

The day is organised by Kompetenzz, a not-for-profit association that promotes equal opportunities 

for women and men nationwide. Girls’ Day and Boys’ Day works with hundreds of regional working 

groups that bring together chambers of commerce, employer associations, trade unions, equality 

bodies and employment agencies to champion the day as a means to enhance gender equality in the 

workplace. Altogether, there are workplace opportunities are arranged with more than 10 000 

employers. Participating enterprises are provided with guidelines on best practice, including 

workplace safety.  Kompetenzz checks that all placements offered are legitimate.  All opportunities 

are listed on a website.  Students aged 10 to 18 register to use the website.  They choose a location 

and can then select a placement on a first come/first served basis.  Enterprises can reject students if 

they feel that they are too young to take part in a day at their workplace. They are not allowed to 

reject students on the basis of academic performance. 

Evaluations have highlighted the success of the programme in supporting the transition of young 

people towards atypical professions.  The evaluation of Girls’ Day held in 2018 showed that 38% of 

participating enterprises received enquiries for internships or apprenticeships after the day and for 

more than one in five employers, the day led to the employment of a female candidate.  Many 

countries, including Austria, Belgium, Egypt, France, Korea and the Netherlands have followed the 

German model and created their own Girls’ Days and Boys’ Days.   

 

https://www.kompetenzz.de/

