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The Rapid Development of Mobile Market in Japan
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FIMA FOMA Subscriber Growth Bo Como

Notal number oif FOMA subscribers exceeded 3 million on Mar. 30, 2004,

owingl primarily te release oii “900i Series” handsets.
FOMA sulbscriber base is projected to reach 10.6 millien; as o Mar. i, 2005;
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FImMn FOMA ARPU/MOU Bo Co Mo’

FOMATARPUNRCreased by 2,540 yen fram the previous, fiscal year to 10,280 yen.
FOMA MOUIrese sharply ter 219 minutes, up 110 minutes year-on-year.

FOMA ARPU fior year ending Mar. 31, 2005 Is; estimated at 9,240 yen in view oi planned pricereductions, etc:
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F(Mmn 3 Factors for 3G success Bo Co Mo
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Efficient outdoor
coverage expansion

- Use of 800MHz BTS

Aggressive indoor
roll-out

— Compact BTS, MOE; ete.

Plan te enable use of FOMA
in all subway stations in
Tokyo by 1H off 2004
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F7mn  Release of FOMA “900i” Series Handsets

Principal Features of “9001” Model

mFOMA “900i1” handsets offers superior basic features, while keeping

the size, weight and standby battery hours comparable to PDC phones.

mAttractive new features unique to FOMA, e.g., capability to handle

large-volume content, “Chaku-motion”, “Kyara-den”, “Deco-mail”, etc.




FIma  Specification of Latest FOMA Handsets
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Latest PDC
Model

F900i

Call time Approx. 90 min
Standby Time |[|Approx. 55 hours
(motionless) (Approx. 88 hours)
Weight 1509

(P2101V)

Video Mail :
(i-motion mail) Incompatible

100KB

i-motion File Siz¢g

Max. 15 seconds

i-appli File Size

At least 10KB

varies by model

Other Features
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Appriex. 360 heurs
(Apprex. 480/heuls)

12009

compauisle

2B

BO0KB exceptwWhEenstreamingy

playlack

210)0) ;< =)

Viega pixelrcameray

HVIEe=mailfyavatar=
capablevideaphiene; ete




To boost packet usage

mCapability to handle large-volume content
“Large-capacity i-appli”
- Greater |-appI| size i-appli main application + extra data storage: 30+200KB - 100+400KB

“mimproved expressiveness

- HTML email, enabling messages to be decorated with photos, animation, etc.
“Chaku-motion”

- Incoming call notification using “i-motion” video and high-quality music.

Flaslr”
- First FOMA model equipped with100KB Macromedia Flash.

(size: 5 times larger than PDC's)

“Macromedia” and “Macromedia Flash” are trademarks or registered trademarks of Macromedia, Inc. in the U.S. or other countries.

To encourage use of videophone

m Aim to increase opportunities to use videophone service
“Kyara-den”
- Animated cartoon characters (avatars) are transmitted to represent
the sender’s face during videophone calls.




Develop businesses linked with brick-and-mortar services
Example of Applications Using QR Codes

A map book with QR codes on each page

“Keitai mini Tokyo Map” is provided by Alps Mapping K.K.
“QR Code” is aregistered trademark of Denso Wave Inc.
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Connect to

Enable users to obtai
Information related
to the particular page
(lecation) of book

http://route. ....

Access
Internet

C i Yal [
Keitai mini
p.46
Ginza

No. of recommended
restaurants: XXX
No. of hotels: XX
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Develop businesses linked with brick-and-mortar services
FeliCa trial service

Eielditmalielrapent check-n service usingl FeliCa-enabled i-mode handsets Is
Nl progress.
Handset-hased check-in service to be made available at principal imtermational

& demestic airports in the future. We are studying ways te expand senvice
offerings and improve CRM threugh: limkage withraidine mileage: plans:

Future service image
Resenve/buy:

air tickets Redeem earned points
for award

Check-in & receive arm mileage points;
boarding pass by shopping

Aggregation
Multizuse »

E e Earn mileage peints through
Flight mileage Use of mileage partner senvice
cumulation %
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