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( > We consume and produce globally.

The global economy in the morning
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We consume and produce globally.
Lifestyles in developed and developing countries

Germany Bhutan
80t 0.5t
per capita and year per resident and year
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(, ) We consume and produce globally.

Lifestyles in developed and developing countries

China

Bt

per capita and year per resident and year
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Our actions can make a difference.
What drives purchasing decisions?

What influences you on consumption?*

Price 26,3%
Quality
Family

My Finances
Reliability
Myself

Friends

Brand

Media
* First choice in

Sustainability survey question

Source: Fien, Bentley, Neil - Young People as Agents of Change
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Our actions can make a difference.

How consumers can benefit from sustainability

A comparison of life-cycle cost between a incandescent
lamp and a CFL

Cost (US$)
240 While the purchasing
200 - 100W GLS costs of energy efficient
W" lamps is 5-20 times
160 more than regular lights,

they do not only save
immensely in
electricity costs, but
have a much longer

18W CFL

KEJ (electronic ballast)

120
80

Savings

40 +— lifespan and therefore
need less
0- > maintenance.
0 Hours of use 12000

Source: Energy Saving Trust (2006) Energy Efficient Lighting:
Guidance for installers and specifiers, London.
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Our actions can make a difference.

What drives purchasing decisions?

Barriers and Enablers

Not convenient to my needs 29,5%
Too expensive

Not easily available

Not enough information

No substitutes to everyday products
Never thought about this before

Too boring

| choose sustainable things all the time

Don't know any sust. products or services

It is not necessary k

Source: Fien, Bentley, Neil - Young People as Agents of Change
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Opps! Product information Is ‘spam’ed.
Too may messages, often confusing & overwhelming...

The carbon footprint
highlights simply one
aspect of a product's
impact...

Green, Eco, Bio, Fair,
Sustainable, Safe Clever,
Pure, Earth Friendly ....

The carbon footprint is the
most important aspect of a
product’s impact...

Many label focus solely on
the environmental

dimension MSC, FSC, Bio, Blue

Angel, Best Alliance,
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( ) Opps! Product information Is ‘spam’ed.

Too may messages, often confusing & overwhelming...
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() Is business well positioned...

...to provide the right product choices and the right messages?

Retailer - Manufacturer
Consumption Opportunities

better quality improved after-sales and
choices & high experience of end-of-life
value product product use services

What to buy How to use How to discard

Consumers’ Choice
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Supporting “what to buy” decision
The strategy of Choice-editing

Choice-editing means:

* Pre-selecting the particular range of products and
services available to consumers.

* Choice-editing is seen by consumers as increasingly
desirable as they look to others to organise the
choices that they face.

Which retailers practice choice-editing?

L will i you wil * B&Q edits out non-sustainable wood and sources only
Ry FSC labelled wood.
- « Sainsbury‘s now only sells fair trade bananas
« Marks & Spencer only sells free-range eggs
« MEMO, German office supplier screens and lists best
in class products available.

Choice-editing was first mentioned by Sustainable Development
Commission of the UK in the “I will if you will“ Publication
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Choice-editing is done by
manufacturers and service-providers when they decide which products and
services to offer, and to what specification; by retailers when they decide what to
put on their shelves; and by governments in the product standards which they
set. Choice-editing happens every day according to a wide range of criteria,
though currently sustainability is not a significant factor.


Supporting “what to buy” decision
How to put choice-editing in place? Consumption side

Product Display / \

For trade exhibitions or
at a retailer store
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‘, ) Supporting “what to buy” decision

How to put choice-editing in place? Production side: Product Pass

Product Pass \

Short information about the
product PRODUCT

Link to Product Wikis and PASS xﬁ‘(‘::mk‘hi_
Product Databases i

MIPS

Branche: xxx | [Tl = E i
Unternehmen: XXX Fogtt
Produkt(spektrum): XXX

Dienstleistung: XXX Arbettsplate-\ "

sicherung

Humantoxische Bewertung :
Unternehmens-

Produktion strategien
Stoffe

MaRnahmen Sustainable Indices
Gebrauch Okologie:  a
Stoffe Okonomie:
MaRnahmen Soziales: -

Qo]ogische Bewertung /
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Supporting “what to buy” decision
ow to put choice-editing in place? Consumption side: Product Report

Product Report

In addition to a corporate
report

Product

Report

Lenim am quat la facipsu stint lortin vel
1pit aut am dio odiam, ver alis actn vercilit
praese magnim dolobortio commy mullum
exero etuer se te tet, qui eugatt nit, vero
ea facin ex ectet ver aliquiscil 1pit alis nis-
modo lorper sed eugueros et lore dolobor
summy nos nfbh entt nis entt augtat. Duts]
ip estio exercin exerit am, sectetummy
mulla feu feu facipit praessequat mm dio
et nonse dionsequi te facidunt aliquat

Laorem nullam nos alit, 1 blam del ul-
Tuptatum dipis] ipisi blam erit in velit pra-
esequam, quis atis nulla faciliq ulsmodio
dions aliquis erostrud erturemTe dfate
enis nibh ea con eniat e faccum ameoreet

(dipts adt

dunt irit wismodo od magnibh ea adip
eliquis sequis nis nfat, Wisstm quisit am
nummode od ex et, velit nim ing erit iri-
usto consequismod erat fl dolore volentbh
eliquat, velit niate magna adip ecte vent
at, quat irfusto core minlenim am quat
Ia factpsu stintt lortin vel 1pit aut am dio
‘odiam, ver alis acin vercilit praese magnim
dolobortio commy nullum exero etuer se
te tet, qui eugait nit, vero ea facin ex ectet
ver aliquisall 1pit alts nismado lorper sed
eugueros et lore dolobor summy nos nibh
enit nis enit augiat. Duis) 1p estio exercin
exertt am, sectetummy mulla feu feu facl-
pit praessequat nim dio et nanse dionse-
i te facidunt al

ents delesequis endio conullan utat am ip
endit veliquat la conse dolutet velent lum-
my ntm dionse feugatt nostimbh entbh
essenim dit aut lor atum irfure dolesectem
eugue magnis nibh ero odolenim dolobor
ercidut smolore raesstst ea fact blan ullao-
ve volentam el exercil landre dipisci luptat
exero dolendre ercinit nostionse vel dolo-
1em zzriure feu feum dolorper fn entam-
consed dolore dio dolore voloborem ex ess!
tie consed tionsenim quisl ulla commodio
core conulput prat. Duls adionsequis nim
dtons ad dolum dolut ut vulla conse min
henibh ea conse velese molum quipit ad
€a consequam voless:

Ugiat. Dui bla accumsan volendre: diam-
consed mod doluptatue exerostrud tis
sto dignim verat. Duls etum fpls act-

Laorem nullam nos alit, si blam del ul-
luptatum dipisl ipisi blam erit in velit
praesequam, quis atts milla faciliq uss-
modio dions aliquis erostrud eriuremTe
diate enis nibh ea con enfat eu faccum
amcoreet nullandpts atue modolarperos
adipis adip ents delesequis end enjam-
comsed dolore dfo dolore vm quiptt ad ea
consequan volessi,

Ugiat. Dui bla accumsan vlendre diam-
comsed mod doluptatue exerostrud tis
nosto dignim veral. Duls etum fpls ach
dunt mt wismodo od magnibh ea adip
eliquis sequis nis niat. Wissim quisit am
nummod od ex et, velit nfm ing erit itk
usto consequismod erat il dolore valenibh
eliquat, velit niate magna adip ecte vent
at, quat inusto core min

Lenim am quat la facipsu stinit lortin vel
1Pt 2ut am dio odiam, ver alts acin vercilit
praese magnim dolobortia commy nullum
exero etuer se te tet, qui eugaft nit, vero
ea facin ex ectet ver aquiscl 1pit alts is-
maodo lorper sed eugueros et lore dolobor
summy hos nibh enft nis entt augtat. Duts!
ip estio exercin exerit am, sectetummy
nulla feu feu facipit praessequat nim dio
et nonse dionsequi te facdunt aliquat

Laorem nullam nos alit, si blam del ul-
huptatum dipts! ipist blam erit in velit pra-
esequam, quis atis nulla faciliq uismadio
dions aliquis erostrud eriuremTe diate
ents nibh ea con entat eu faccum ameorest
nullandipts atue modolorperos adipis adip
enis delesequis endio conullan utat am ip
enditveliquat la conse dolutet velent him-
my nim dionse feugait nostinibh enfbh
essentm dit aut lor atum friure dolesectem
eugue magnis nibh ero odolenim dolobor
eradud smolore raessis ea faci blan ullac-
re voleniam el exercil landre dipisci lluptat
exera dolendre ercinit nostionse vel dolo-
vem zzriure feu feum dolorper 1 enfam-

exessi
tie consed tonsenim quis ulla commodio
core conulput prat. Duis adionsequis nim
dions ad dolum dolut ut vulla conse min
hentbh ea conse velese molum quiptt ad
ea consequam volesst.

Ugiat, Dui bla accumsan volendre diam-
consed mod doluptatue exerostrud tis
nosto dignim verat, Duic etym ipic ol
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Joint actions can make a difference.

Toolbox of sustainable consumption

. a4

Tax incentives Labeling Marketing and }

. ' - i communitcation

i.e. sales tax per - Cooperation with

climate impact Target variable for consumption
o energy efﬁqent organisations or Interactive web
= technologies consumption portal
a \_ initiatives \-
. , N

c Public Establishment of .
o . . Sharing
& Procurement sustainable communities networks
g Guidlines (change of life-styles) Hotlines for efficient
+— Retraction use of products
o Sustainability reports programmes, recycling
c programmes :
2 ) Environmental Presentation of
% [ Standlgrgs, i.e. ] performance Choice-editing services anq
= agreements (1) : product sampling
@© Product service systems

Eco-Design
Guidlines for Transparency of the
sustainable use value creation chain

by law cooperative supportive

commitment of the enterprise

Quelle: Matrix adaptiert von CSCP, WI, GTZ (2006)
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www.onedidit.com el T [ [ [

Receive tips
for everyday actions.

The change has begun.

@ Test 6 Consumer Goods

v General Electronic appliances in your house

i b My teams

b Team last DID #102 |-

* Housing kpl

Food & Beverages kpl

Traffic Buy clothes / month

Consumer Goods Buy second hand clothes

Energy Piaces of jewallery 0

Your natural resources

m It irendi rom ofher natworks
0 TOP lists Youl ) @
T wiais | This month | ARim

Test your backpack ... the consumption 3 e
of natural resources.

Team up and compare yourself!

Michael Kuhndt | What is the evidence of a growing demand for more sustainable products? | www.scp-centre.org 17




Thank you!

Michael Kuhndt

UNEP/ Wuppertal Institute Collaborating

Centre on Sustainable Consumption and Production
Michael. Kuhndt@scp-centre.org

tel ++49 (0) 202 - 4595810

fax ++49 (0) 202 - 4595831

WWW.SCp-centre.org

Michael Kuhndt | What is the evidence of a growing demand for more sustainable products? | www.scp-centre.org




‘ ) What is sustainable lifestyle?

The lifestyle depends on...

Balance between basic material standards, meeting basic needs,
and non-material aspects of welfare.
ECONOMY

VALUES

EDUCATION

SOCIAL
BELONGING
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‘4 Is business well positioned...
...to provide the right product choices and the right messages?

80% of current management effort covers only 20% of

—
=3

Q
>

the available opportunities for value creation

Upstream
Opportunities:
Building up better
alliances, access to
limited resources,
stability of supply, etc.

Downstream

Opportunities:
Customer satisfaction
and loyalty, improved
brand image, etc.

Opportunities for value creation

through environmental and social
responsibility

low

Impacts and Management Responds

Manufacturing/

Production Disposal

Processing

Product Chain

Source: Adapted from WWF-UK 2003
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Supporting “what to buy” decision
How to put choice-editing in place? Production side

Product Check / \
Link to Product Wikis and et
PrOdUCt Databases trifft trifft teils/ trifft trifft

vollig eher teils ehernicht  gar nicht

¥ O O O O

L1 O L1 O

O X O 0O O

IR o A A e

\ 2 1l
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