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Customers are the best ‘regulators’ 

 Customers know best what services they want 
and what they want to pay for these services 

 The key to customers making correct decisions to 
„regulate‟ the communications market is clear, 
timely and accurate information about their 
service purchases and costs 

 The goal for government regulators and 
communications providers should be to ensure 
that customers have access to this necessary 
information 
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Information about service rules 

 Descriptions of services provided should be: 

 Complete 

 Clearly written (not “legalese”) 

 Easily accessible 

 The Customer Service Summary that AT&T 
provides to its mobile customers is aimed to 
achieve these goals 

 AT&T and other major U.S. mobile carriers 
generally offer a 30-day trial period before 
contracts become irrevocable 
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Information about service usage 

 To help customers be aware of their usage and 
keep within their budgets, the FCC and the major 
U.S. mobile carriers have agreed that customers 
should receive alerts: 

 When they approach and when they exceed their 
monthly allowances for voice, data or texts 

 Before they incur international roaming charges if 
they are not covered by an international use plan 

 While AT&T currently provides customers with on-
demand information about their usage, it will now 
also „push‟ these notifications to customers 
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Billing integrity 

 Mobile service bills may be used to collect various 
taxes, fees and third-party charges 

 It is essential that these items be identified clearly 
and be only for services intentionally ordered and 
actually delivered 

 AT&T is committed to this and requires: 

 All third-party charges to be verified twice by 
customers before the on-phone transaction is 
completed 

 Customers to have the option of blocking all third-
party purchases from their mobile billing 
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In summary: 
 
Clear, timely and accurate billing is 
essential for customers to make correct 
decisions and to ‘regulate’ the 
communications market.  AT&T is 
committed to providing its customers with 
this information. 
 
I look forward to the discussion. 
 
 


