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Varedeklaration: Consumer expectations survey Tællingen i perspektiv  
Contact information: 
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Head of Section  Kørmendi, Eszter Katalin 

  (+45) 3917 3157 
 
0 Administrative Information about the Statistical Product 
 
0.1 Name 
Consumer expectations survey 
 
0.2 Heading 
Incomes, consumption and prices 
 
0.3 Responsible Authority, Office, Person, etc. 
Custumor Service 
Eszter Körmendi, tel. + 45 39 17 31 57, e-mail:  
 
0.4 Purpose and History 
The purpose of the survey is to analyse the consumer climate through questions about the economic situation as 
perceived by consumers at a given time concerning both the general economic situation in Denmark and the financial 
situation of the family. The main results are coordinated in the so-called consumer confidence indicator. 
 
Parallel surveys are conducted in the other EU countries. 
 
The Danish surveys have been conducted since Denmark joined the European Union in January 1974. Over the whole 
period, the surveys have been financed entirely or partially by EU funds. Until October 1994 the survey was a joint 
venture between the EU and Statistics Denmark, and since then the work has been continued at Statistics Denmark 
following EU tenders. 
 
From 1974 up to and including January 1986 the surveys were carried out every year in January, May and October. 
From April 1986 to1995 the surveys were carried out every month, except for July. From 1996 data is collected in all 12 
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months of the year. 
 
There have been small changes in the content of the variables during the period, but the present variables (see 
Description of Contents section 1.1) date to 1980, and some as far back as 1974. 
 
The consumer confidence indicator has been calculated since 1980, but due to changes in the methods of calculation in 
January 1991, direct data comparability is only possible as from that month. 
 
0.5 Users and Application 
The most important user is the European Commission for Economy and Finances (DG II), which receives detailed tables 
for all questions and publishe seasonally adjusted consumer confidence indicators for all EU member states. 
 
The figures are also of great interest to the news media. 
 
0.6 Sources 
The data is collected through Statistics Denmark's omnibus surveys. The information used for the purpose of the 
consumer expectations survey has always been collected as part of Statistics Denmark's omnibus surveys. 
 
These surveys are sample surveys, where a representative sample of persons 16 years or over is interviewed about 
different topics that alone would be too small to be carried out as an independent survey. Since 1974. one of these 
subjects has been the consumer expectations survey. The results are adjusted on the basis of a post stratification by 
age, sex, geography and marital status, and thus cover the whole population in the relevant age groups. The data-
collection methods have changed over the years, as the surveys were first conducted by face-to-face interviews, and the 
data is now exclusively collected by computer-assisted telephone interviewing (CATI). In the first 5 years, the sample 
was drawn as a stratified sample in two stages, but since then a simple random sample has been used. At first, the 
sample consisted of 5,000 persons, but has now been reduced to 1,500.  
 
For more details see the omnibus surveys. 
 
0.7 Legal Authority to Collect Data 
The Act on Statistics Denmark.  
 
The work is carried out according to contract with the EU (DG II). 
 
0.8 Response burden 
As mentioned before, a sample of 1,500 persons is questioned each month over the telephone. 
 
0.9 EU Regulation 
No EU regulation, but the information is collected according to a contract with the EU 
 
1 Contents 
 
1.1 Description of Contents 
In the consumer's expectations survey, a sample of the population is asked a number of questions concerning the 
financial situation of the family. 



 
 
The following questions are asked: 
 
The questions are asked each month in connection with the consumer confidence indicator: 
. How is the financial situation of your household today compared with one year ago? 
. How do you think the financial situation of your household will be in a year compared 
with today? 
. How do you think the economic situation in Denmark is today compared with one year ago? 
. How do you think the economic situation in Denmark will be in a year compared with 
today?  
. Do you think it is at present an advantage to make major purchases, such as TV sets, washing 
machines or similar, or it is better to wait? 
 
 
The following questions are also asked each month: 
. How do you think the prices are today compared with one year ago? 
. How do you think the prices will be in a year compared with today? 
. How do you think the level of unemployment will be in a year compared with  
today? 
. In the next 12 months how much will your household spend on major purchases  
compared with the last 12 months? 
. Do you consider it to be reasonable to put money aside in order to save up in the present economic situation? 
. Do you expect to put money aside in order to save up over the next 12 months? 
. How is the present financial situation of your household, or in other words: 
Are you able to put money aside, or do you find it difficult to make ends meet or do you spend more than you earn? 
 
 
First month of each quarter: 
. Will you, or any other person in the household, buy a car within the next 2 years? 
. Do you have plans to purchase a house, an apartment or a summerhouse in the next 2 years? 
. In the next 12 months will your household spend large sums of money on home 
improvements (for example, renovation, sanitary ware, etc)? 
 
 
In addition to the actual survey variables, information is collected for a number of background variables concerning both 
the interviewees (IP) and the rest of the household, such as gender, age, position in the household, education and socio-
economic status. For the interviewees further information on income and more specific information on employment are 
also collected. These items of information are coordinated to classify the family type. Questions concerning income and 
housing of the family are also asked. These variables can, of course, be combined with the survey variables. 
 
 
For each survey question a net figure is calculated, which is the difference between the weighted percentage of positive 
and the weighted percentage of negative answers (see section 1.2).  
 



 
The consumer confidence indicator is calculated as an average of the net figures for the first 5 questions, which are listed 
above (see 1.2).  
 
1.2 Statistical Concepts 
 
General method: 
As mentioned in section 0.4, the information is collected through the so-called omnibus surveys. At present an omnibus 
survey consists of a sample of about 1,500 persons, drawn from a population of persons aged 16-74 residing in 
Denmark. 
 
 
As it is not possible to interview all 1,500 persons, each completed interview is given a personal weight, which corrects 
the effects of non-sampling and non-response (including no¨telephone) and ensures that the results cover the whole 
population in the sample. 
 
 
However, a number of variables do not concern the individual person, but the family he/she is living with. For that reason 
the answers are given a family weight, which ensures that the families with different numbers of persons aged 16 years 
or over are represented in the sample with varying probability. A family is defined as one or several persons between 16 
and 74 years who live in the same accommodation and are related (includes also cohabiting couples) and their children, 
though there can only be one married or cohabiting couple in the family. The sum of the family weight for all completed 
interviews, gives the number of families in Denmark that have persons with aged between 16 and 74 years.  
 
Net figures: 
For each question of the survey a net figure is calculated, which is the difference between the weighted percentage of 
positive and the weighted percentage of negative answers. 
In the questions with 4 or 5 answering options the most positive/negative answers (for example, much better/much 
worse) are weighted with +1/-1, whereas less negative/positive answers (for example, a little better/a little worse) are 
weighted +0,5/-0,5. Where there is a middle option (for example, unchanged) it is weighted with 0. The net figures can 
vary from 100 to +100. 
 
A higher net figure has, as a general rule, to be interpreted as positive. If the consumers think that the economic situation 
in Denmark has improved, compared to the same period of last year, this is reflected in a higher net figure. Similarly, if 
the consumers expect that the household's financial situation will be better in a year compared with today, a higher net 
figure is thus seen. With respect to questions about prices and unemployment the higher net figures are taken to mean 
that more consumers expect both higher prices and higher unemployment. 
 
The consumer confidence indicator is calculated as an average of the net figures for the 5 questions mentioned in 
section 1.1. 
 
2 Time 
 
2.1 Reference Period 
The reference period is the survey month, where the data collection takes place in the first two weeks of the month.  



 
2.2 Date of Publication 
The consumer expectations survey for a given month is published monthly and about 8 days after completing the 
collection of data. 
 
As the data collection in the omnibus survey can vary from month to month, depending on 
other urgent interview jobs, which take place at the same time, the date of  
publication is any date in the second half of the reference month. 
 
2.3 Punctuality 
See sections 2.1 and 2.2. 
 
2.4 Frequency 
Monthly. 
 
3 Accuracy 
 
3.1 Overall accuracy 
As the results are based on a sample survey, they are subject to a certain degree of statistical uncertainty.  
This depends on both the size of the sample and the number of completed 
interviews, which vary from survey to survey. With a sample of approximately 1,500 
persons and a response rate of about 65%, which has normally been achieved in the last few years, the statistical 
uncertainty is in 95% of the cases estimated range within +/- 3 percentage points. See also the 
omnibus surveys. 
 
3.2 Sources of inaccuracy 
See section 3.1. 
 
3.3 Measures on accuracy 
See section 3.1. 
 
4 Comparability 
 
4.1 Comparability over Time 
All questions shown in section 1.1 were included in the omnibus surveys since 
1974, and the new figures can immediately be compared with previously published statistics.  
 
As far as net figures and consumer confidence indicator are concerned, they are available  
as far back as 1980, but because of changes in the calculation method, direct data comparability 
is only possible from 1991. 
 
4.2 Comparability with other Statistics 
The questions asked are so special that there are no other figures for purposes of comparison available at Statistics 
Denmark, 
but the European Comission publishes corresponding figures for the EU countries (incl. Denmark) in the European 



Economy, supplement B. 
 
Unlike the figures published by Statistics Denmark, the EU figures are seasonally 
adjusted. 
 
4.3 Coherence between provisional and final statistics 
Provisional figures are not estimated. 
 
5 Accessibility 
 
5.1 Forms of dissemination 
The results are published in Nyt fra Danmarks Statistik (News from Statistics Denmark) and are also available on the 
Internet from Statbank Denmark. 
 
After each survey, Statistics Denmark submits detailed tables giving a number of background 
variables as well as the consumer confidence indicator and net figures to the European 
Commission, which publishes the indicator and the net figures for each members state (incl. 
Denmark), in the European Economy, supplement B (however, the figures are seasonally 
adjusted). 
 
5.2 Basic material: Storage and usability 
From 1989 the data material both survey questions and background variables - is available on 
machine-readable medium at Statistics Denmark. For the period before 1989, table 
transcripts and sporadic information are available on disk and tape. 
 
As mentioned in the previous section, the data is submitted to the European Commission by Statistics Denmark, and is 
not accessible to third party.  
 
5.3 Documentation 
From 1989 the data material both survey questions and background variables - is available on 
machine-readable medium at Statistics Denmark. For the period before 1989, table 
transcripts and sporadic information are available on disk and tape. 
 
As mentioned in the previous section, the data is submitted to the European Commission by Statistics Denmark, and is 
not accessible to third party.  
 
5.4 Other Information 
Information regarding results can be obtained by contacting Jesper Christensen  
telephone: + 45 39 17 36 45, e-mail:  
More information regarding methodology can be obtained by contacting Eszter Körmendi, 
telephone: + 45 39 17 31 57, e-mail: eko@dst.dk 
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