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The international seminar on corporate citizenship  in Frascati 
 
Cittadinanzattiva and the Frascati Group for corporate social responsibility have complied with an 
annual engagement starting from 2001: the realization of an international seminar on CSR, respecting 
the engagement taken through the Manifesto for corporate citizenship (December 99). 
 
A seminar, not a real congress has been chosen, because the intention was to attract participants really 
interested in this subject and to facilitate as much as possible interaction that is not simple to achieve 
when there are too many participants. 
 
The first seminar (2001) was, we can say that, the only important event concerning CSR realized in our 
country in a period where CSR was almost unknown. For this reason, the event was conceived 
especially as an opportunity of learning and exchanging experiences. 
 
The second seminar (2002) found, after one year, a more aware  environment thanks also to the 
circulation of the European Commission Green Paper and the successive communication. Therefore, it 
was conceived as a way of examining carefully rather than learning. 
 
The third seminar (2003) was carried out last year in an atmosphere of great discussion on the proposal 
of standard CSR – SC of the Welfare Minister, presented as the contribution of the semester of Italian 
presidency for the construction of the European policy on corporate social responsibility and tried to 
be, stronger than in all the previous editions, an opportunity of comparison between companies and 
stakeholders. 
 
 
Rationale 
 
The seminar has to take into consideration two phenomena that took place recently: 
 

1. The financial scandals (Cirio and Parmalat, after the international ones), that have pointed out 
the following situations: 

•  The weakness of the corporate balances (Parmalat, like Enron, had a sustainability report 
that described a company totally different from the one that was at the centre of the 
scandal). 

•  The lack of a business ethics that on the contrary, when one talks about corporate social 
responsibility, should be a presupposition. 
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2. The growth of the power of consumer associations and in general of citizens’ organizations that 

is the consequence: 

•  Of the crisis of confidence towards business firms; 
•  Of the greatest powers they have in protecting the general interest thanks to the introduction of 

the subsidiary principle in the Italian Constitution (article 118 of the Constitution, last 
paragraph). 

 
 
Another aspect that will be considered is also the “globalisation crisis” that has changed market 
balances (suffice it to think to the development of the Chinese economy and the fall of the European 
economy). 
 
 
Objectives 
 
After having considered all that it has been said, the international seminar taking place this year will 
have as subject also the one of “taking corporate social responsibility seriously”. 
 
Taking corporate social responsibility seriously means taking care of it besides mere market or 
communication logics, writing in the corporate balances true facts, avoiding cheating with certificates, 
being coherent starting from the attitudes inside the company (the so-called business ethics), building 
policies and matters of social responsibility taking into consideration the stakeholders, having a strategy, 
being aware of having even public responsibilities for the defence of the general interests. But most of 
all, it means doing all these things together. 
 
 
Articulation 
 
The seminar will take place in Frascati at the Grand Hotel Villa Tuscolana next 15 and 16 October 
2004 (all the day on Friday, up to the lunch time on Saturday). 
 
The seminar will be divided as follows: 
 
Friday morning 
 
Theorical and scientific session, where most contributions come from international, European and 
Italian experts and scholars who give a prospect on the most recent evolutions of studies and 
theoretical approaches regarding the corporate social responsibility. 
 
The session will be introduced by a report of the general secretary of Cittadinanzattiva that points out 
some context elements of the Italian reality (for example, the econimic crisis due to the development of 
China, the government policy on CSR, the task the public administrations have towards the subsidiary 
principle, the task of the civic activism in Italy, the task the business firms have even in the social 
growth of our country). 
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Friday afternoon  
 
The topics of the three parallel sessions will be the following ones: 
 

1. Business ethics. The recent financial scandals give rise to suspicion that the corporate 
citizenship conceived by Cittadinanzattiva and the Frascati Group deserves a widening of the 
prospective in which it has been elaborated. One has to examine carefully the subject of ethics 
in business, as presupposition of every discussion regarding the subject of CSR. 

 
2. CSR and competitiveness. It would be interesting to try to answer to a question asked by 

several sides: does corporate social responsibility make the business firms more competitive? If 
so, how can we evaluate this competitiveness? Of course, after having considered even the 
Italian context, one should examine carefully the small and middle business firms. 

 
3. Strength and weakness of the international instruments. The idea is the one of focusing on 

the Global Compact. Will or duty? Freedom of interpretation of the international principles or 
sanction mechanisms? What is the relationship between agreement at global level and 
implementation at local level? 

 
 
Saturday morning 
 
Saturday morning there will be “institutional” contributions, not only of business firms but also of 
public subjects (governments and regions). All that would be very interesting both for the subsidiary 
principle and the engagement of the Italian government on this subject (besides every opinion). Who 
and how does it establish the priorities of corporate citizenship? How subjects are presented in the 
public agenda? Can business firms and public organization have a different task in this process, given 
that they have public responsibilities too? Besides, one of the phenomena we see in Italy is the difficulty 
in making talk more than two kinds of stakeholders at one at a time. The government talk to businesses 
or with the civic organizations or with the trade unions. 
 
In other words, there are two problems to face: 
 

- from one side, the contribution of stakeholders (companies included) for the  
definition of the priorities of the public policies; 

- from the other side, the contribution of stakeholders (the government included) for 
the definition of the priorities of the social engagement of companies. 


