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9:00 – 10:30 

 

 

OPENING REMARKS 

Mr. Michael JENKIN, Chairman, OECD Committee on Consumer Policy 

WORKSHOP MODERATOR 

Ms. Stacy FEUER, Assistant Director for International Consumer Protection, Office of International Affairs, 

US Federal Trade Commission 

SESSION I: STOCKTAKING 

How are online and mobile payments systems and business models developing? What impact will changes have on 

consumers? What do consumers purchase through online and through mobile payments schemes? What is driving 

or impeding purchases of different kinds of products? 

 

 KEY PLAYERS/BUSINESS MODELS/MARKET STRUCTURE  

 Credit and debit cards  

o Ms. Mary Carol HARRIS, Head of Mobile Market and Business Development, Visa Europe   

 Alternative payments providers 

o Ms. Fabienne WEIBEL, Head of Government Relations – Europe, PayPal  

 Mobile payments (including discussion on Near Field Communications) 

o Mr. Nav BAINS, Senior Director, Mobile Money, GSMA 

CONSUMER EXPERIENCE AND DEVELOPMENTS IN OECD AND NON-MEMBER ECONOMIES  

 Consumer experience 

 EU report on e-commerce survey and Single Euro Payments Area framework  

o Mr. Akis KYRIAKOU, European Commission, Directorate General for Health and Consumer 

Affairs 

 OECD member country 

 Developments in developing countries  

10:30 – 11:00 COFFEE BREAK 

 SESSION II: CONSUMER POLICY CHALLENGES   

i) Regulatory frameworks 

ii) Level of consumer protection 
 

  i) REGULATORY FRAMEWORKS: To what extent do they adequately cover online and mobile payments issues? 

Is there a need for regulatory intervention in this area?  

 In light of the number of parties (including financial and non-financial organisations) involved in online and 

mobile payment transactions, various frameworks may apply; consumers may have difficulty identifying 

which rules apply, what their rights and obligations are, and who to turn to in the event of problems.  

o Dr. Claire NOONE, Executive Director, Consumer Affairs Victoria, Australia 

 ii) THE LEVEL OF CONSUMER PROTECTION varies within and across countries according to payments means 

(credit/debit cards), channels (online/mobile), and problems (including non-delivery, unauthorised charges).  

 Is there a need for harmonisation of rules across payment mechanisms to enhance consumer protection? 

Or is there some scope for different levels of consumer protection? Should for example the protections 

afforded to consumers using credit/debit cards be extended to mobile payments?  

o Ms. Susan GRANT, Director of Consumer Protection, Consumer Federation of America 
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o Mr. Peter Møller JENSEN, Vice President, EU-relations/Regulatory Affairs, Visa Europe  

12:30 – 14:00 LUNCH BREAK 

14:00 – 16:00 SESSION II: CONSUMER POLICY CHALLENGES 
iii) Fraud 

iv) Dispute resolution 

v) Security 

vi) Interoperability 

 iii) FRAUDULENT AND DECEPTIVE COMMERCIAL PRACTICES. These represent growing sources of consumer 

concerns in online and, increasingly, mobile payments. 

 What types of payment fraud and fraud in general are pronounced with respect to e-commerce 

transactions?  

o Mr. Shigeo OKAMOTO, Specialist for Policy Planning, Policy Co-ordination Division, 

Consumer Affairs Agency, Japan  

o Mr. Hugh  STEVENSON, Deputy Director, Office of International Affairs, US Federal Trade 

Commission   

 How can efforts to combat fraud be enhanced?  

iv) DISPUTE RESOLUTION. In multiparty transactions, the responsibilities of parties when payment or related 

problems arise are often not clear; consumers may not know what dispute resolution mechanisms are available and 

how they can be used.  

 How can transparency and clarity be enhanced?  

o Ms. Susan GRANT, Director of Consumer Protection, Consumer Federation of America 

v) SECURITY: a number of industry-led initiatives have been implemented to strengthen the security of online and 

mobile payments. Despite these initiatives, consumers remain concerned about security in online and mobile 

payments.  

 What could be done to further enhance security in online and mobile payments? What should the 

responsibilities of stakeholders (i.e. including chip manufacturers, mobile manufacturers, and payment 

providers) be?  

 How could consumers’ knowledge about security risks be improved?  

o Ms. Marzena KISIELOWSKA-LIPMAN, Senior policy advocate at Consumer Focus (United 

Kingdom) 

vi) INTEROPERABILITY: a variety of online payments means are offered within countries. They are sometimes 

incompatible. Moreover, payment systems across borders may not be compatible. How could these issues be 

addressed?  
o Mr. Frank BOISSIÈRE, European Commission, Directorate General for Information Society 

16:00 – 16:30 SESSION III: CONCLUSIONS AND NEXT STEPS 

Participants will be invited to discuss the following issues: Are there ways that the 1999 OECD Guidelines for 

Consumer Protection in the Context of Electronic Commerce (available at: 

www.oecd.org/dataoecd/18/13/34023235.pdf) could be adapted to address key concerns? How could this be done? 

What other actions may be required?  

 

*Please note that the proposed timing is indicative and may be adjusted, as appropriate. 

http://www.oecd.org/dataoecd/18/13/34023235.pdf

