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Thursday 15 April 

14.30-14.40 OPENING REMARKS 

 
 Michael JENKIN assumed the duties of Director General, Office of Consumer Affairs (Canada) in 

1999. He is also the Chair of the OECD Committee on Consumer Policy. Dr. Jenkin has held senior 
positions in the industry department, worked for federal departments and agencies including the 
Ministry of State for Economic and Regional Development and the Federal-Provincial Relations 
Office, and served as a Science Adviser with the Science Council of Canada. Dr. Jenkin obtained his 
Bachelor degree (with honours) from Trent University. He received an MA (Economics), and PhD in 
government from the University of Manchester on a Commonwealth fellowship. He has written a 
number of articles and books on federal-provincial relations and on industrial policy.  

 Graham VICKERY is Head of the Information Economy Group and programme director for OECD 
information technology, digital content, e-business and industry, and ICT and environment 
programmes. These cover: information economy, environment, public sector information, 
intangibles and intellectual capital, new technologies, work organisation, growth and employment, 
industrial performance, and industry globalisation.  Most recent policy programmes on: ICTs and 
the environment, public sector information, on-line digital content, electronic business, information 
economy, intangibles, firm organisation and employment, new growth industries, strategic 
business services. Publications:   Author of numerous OECD publications and articles, including the 
Information Technology Outlook.  Presented papers at many international conferences on the 
environment, information economy, technology strategies, sector developments and government 
policies.  Books on information technology, digital content industries, public sector information, 
business services, environment industry, globalisation, advanced manufacturing technology, 
diffusion of information technology, technology and investment, modernising manufacturing, high 
tech industries and work organisation.  

14.40 -15.40 SESSION 1: SETTING THE CONTEXT - ENVIRONMENTAL CLAIMS IN THE MARKETPLACE  

 
 Rémi REUSS, Relationships with consumers organisations and with local communities, 

Development Department, Association Française de Normalisation (AFNOR) 

 Bjarne PEDERSEN is the Director of Operations of Consumers International (CI) where he is 
responsible for managing the day-to-day operations of CI policy, media, campaigns and fundraising 
work as well as deputising for the CI DG as needed. Academic qualifications include a MSc in Human 
Nutrition, as well as a Masters in International Environment Policy. Recently Bjarne Pedersen has 
been Head of CI delegations to the Commission on Sustainable Development, and the WHO World 
Health Assembly as well as being appointed by the UN to be the NGO representative to the 
Marrakech process. Bjarne Pedersen has been working in the consumer movement for more than 
10 years.  

 Heather COLLIE works within the Sustainable Consumption and Production Programme of the UK 
Department for the Environment Food in Rural Affairs (DEFRA).  Working in the Assessment and 
Tools team, her work has mainly been focused on updating DEFRA’s Guidance on Green Claims and 
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on the carbon foot-printing of products and services under the PAS2050 method. 

 Phil DOWNING has a track record in pro-environmental behaviour change research and social 
marketing in relation to low carbon and sustainable lifestyles. Before becoming a Director of Icaro 
Consulting he was Head of Environmental Research at Ipsos MORI, where he authored the report 
Tipping Point or Turning Point? Social Marketing & Climate Change. Relevant experience 
includes quantitative and qualitative research into consumers’ responses to green terminology and 
labelling (for DEFRA), statistical and stakeholder research into green claims in advertising (for 
DEFRA), and understanding consumer reactions to green claims in advertising (for Consumer 
Focus).   

 

16.00-18.00 Session 2: UNDERSTANDING CONSUMER PERCEPTION OF ENVIRONMENTAL CLAIMS 

  Hugh STEVENSON, Deputy Director, Office of International Affairs, Federal Trade Commission,  
United States, Vice Chair of the Committee on Consumer Policy 

 Rasmus KJELDAHL is the Executive Director of the Danish Consumer Council in Denmark.  From 
2004 to 2008 he was the President of the European Consumers Movement, BEUC, and now he is a 
member of the Executive. The Danish Consumer Council is an umbrella organisation representing 
consumers both on national and international level (see www.fbr.dk). Dr. Rasmus Kjeldahl is a 
member of several boards and committees. Previously Dr. Rasmus Kjeldahl was head of the 
Department of Organic Farming of the Danish Ministry of Food, Agriculture and Fisheries and also 
spent 5 years in the European Commission in Brussels where his last position was Deputy Head of 
the Cabinet of the Danish Commissioner Ritt Bjerregaard (Environment). Dr. Rasmus Kjeldahl, is 44 
years old, graduated in agricultural sciences, from the Royal Veterinary and Agricultural University, 
Copenhagen and holds a Ph. D. from University of London.  

 Christian HUDSON, European Commission DG Environment.  Christian Hudson provides economic 
advice in the Environment DG of the European Commission across a range of policies, particularly 
those dealing with the transition to a green EU economy, creating the demand side conditions for 
promotion of eco-innovation and shaping consumer behaviour. He was previously in a similar role in 
Defra, in the UK government, and prior to that spent 5 years as a corporate lawyer in, lastly in 
Linklaters, London working on corporate environmental law. 

 Scott MCDOUGALL as the President and Chief Executive Officer of TerraChoice, Scott McDougall 
ensures that clients – genuine environmental leaders - get the expert advice and innovative 
solutions they need to grow their businesses.  With Scott at the helm, TerraChoice has built a global 
reputation and a strong consulting portfolio that includes clients such as Drax Power, WWF-
Canada, Yellow Pages Group, Georgia-Pacific, Avmor, AIR MILES My Planet, Oxibrite, Earthcycle 
Packaging, and many others ranging from Fortune 100 companies to great green start-ups.   Scott is 
a well-known writer and speaker in the environmental and business communities on topics 
including green marketing, the role of markets in sustainability, and greenwashing. He has recently 
completed a 60+ stop speaking circuit including two tours in Australia on the topics of Green 
Marketing and Business.  Scott is the author of the Sins of Greenwashing studies, which have been 
instrumental in bringing the issue of greenwashing to the forefront. The campaigns have garnered 
mass media attention including TV appearances on Canada AM, Business Week, CBC, and CNBC; 
and coverage in publications such as The New York Times, The Economist, Newsweek, Marketing 
Magazine, USA Today, and Fast Company as well as the UK’s The Guardian and BBC. Before joining 
TerraChoice, Scott served on the TerraChoice Board of Directors and was the Regional Vice-
President at Jacques Whitford Group (now Stantec), a North American science and engineering 
consulting firm. Scott’s past and present appointments include Director of the Ryan’s Well 
Foundation, Member of the Advisory Board to Earthcycle Packaging Inc., Director of the 
Association of Consulting Engineers of Canada, Director of Bytown Brigantine Incorporated, 
Member of the Advisory Board of the University of Ottawa Professional Training Services, Member 
of the Environment Committee of the Canadian Chamber of Commerce, Member of the Ad Hoc 
Committee on Urban Land Trusts in Ottawa, Member of the National Issue Table on Climate Change 
International Flexibility Mechanisms and Co-chair of the National Working Group on International 
Emissions Trading. A biologist by education, Scott has devoted his career to management and 
marketing in the environmental field.  

http://www.fbr.dk/
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 Véronique DISCOURS-BUHOT, Director for Sustainable Development, Carrefour. After a master's 
degree in Economics and a degree in Marketing and commercial management at the university of 
Caen, Véronique Discours-Buhot joined the Promodès Group in 1986 as market studies Manager for 
France and for Spain. She successively occupied positions of Manager for Champion grocery and 
beverage products in the National Marketing Department, manager of Champion own brands and 
first price products. She became the Quality and Sustainability manager for Champion in 2000 and 
was then named Group Sustainability Director in 2003. Involved in a number of associations dealing 
with the CSR, she is also member of the CNC (National council of Consumption), member of the 
Friends of Global Compact bureau and Chairman for the Environment and Logistics Committee of 
Euro commerce. 

 Sheila MILLAR, a partner with the law firm of Keller and Heckman LLP, counsels corporate and 

association clients on advertising, privacy, product safety, and other regulatory compliance and 
public policy issues. Ms. Millar, who chairs the International Chamber of Commerce Working Group 
on Sustainability, has worked extensively on environmental marketing issues, in addition to 
complex environmental and energy policy and compliance questions.  She has special expertise in 
all issues related to the sale, advertising and marketing of children's products, as well as consumer 
product safety issues.  Ms. Millar also advises clients on privacy, data security and transborder data 
flow questions. 

Friday 16 April 

9.00-10.00 Session 3: CASE STUDIES (in two breakout sessions)  

 
BREAKOUT SESSION 1: AUTOMOBILE INDUSTRY  

 Ronald STEENBLIK is a Senior Trade Policy Analyst, covering issues at the intersection of trade and 
the environment, for the Trade and Agriculture Directorate of the Organisation for Economic Co-
operation and Development (OECD), a position he has held since 2001. Ronald's current focus is on 
fossil-fuel subsidies, the contribution of trade to green growth, and the effects of green-growth 
policies on trade. In 2006 and 2007 Ronald was Director of Research for the Global Subsidies 
Initiative (GSI) of the International Institute for Sustainable Development (IISD), a new program 
aimed at improving information on the extent and effects of subsidies, especially those that are 
harming developing countries or the environment. In that capacity he oversaw or wrote some 10 
reports on government support for bio fuels. Ronald’s professional career spans three decades, in 
industry, academia, the U.S. federal government, and inter-governmental organizations, generally 
on policy issues related to natural resources, the environment, or trade. He holds a Bachelor of 
Science degree from Cornell University’s School of Natural Resources (1974) and two Masters of 
Science degree in Energy Management and Policy from the University of Pennsylvania (1985). 

 Anja PELTONEN, Finland, Deputy Consumer Ombudsman, Consumer Law Department, Consumer 
Agency & Ombudsman Anja Peltonen has worked in the Consumer Agency since 1999 as Director of 
the Consumer Law Department.  Ms. Peltonen was appointed to Deputy Director General and 
Deputy ConsumerOmbudsman in 2002. Ms.  Peltonen is a member of the OECD Consumer Policy 
Committee and is one of the presiding officers. She is also editor-in-chief for the newsletter 
“Current Issues on Consumer Law” (previously Consumer Protection). 

 Bente ØVERLI is the head of section for The Consumer Ombudsman in Norway. She has been 
working for CO since she finished law school in 1993. The Consumer Ombudsman has handled many 
individual cases relating to environmental and ethical marketing.  Bente has been involved in all of 
the larger and more general processes in this area and also been in charge for development of CO 
guidelines in this field: (i) General Guidelines on the Use of Environmental and Ethical Claims in 
Marketing (September 2009), Norwegian Industrial Norm for Origin-Guaranteed Energy Contracts 
from Renewable Energy (17 April 2007), (ii) Briefing letter on the Use of Environmental Claims in the 
Marketing of Vehicles  (3 September 2007), Guidelines for Using Environmental Claims in Marketing 
of Energy for House Heating (1 March 2009) Briefing letter on Marketing of Environmental 
Superiority in the Taxi Industry (6 November 2009) and Guidelines on Using Claims such as “Climate 
Neutral" etc. in Marketing (December 2009). 
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 Blake LUDWIG has been involved with the environmental movement since 2001. He has been a long 
term Greenpeace activist and helped start the popular pressure group the Alliance against Urban 
4x4s back in 2003.  After working in the City for 7 years as an IT consultant at Accenture, he is now 
the Managing Director of We Are Futureproof, a think tank looking into how to create a sustainable 
and future proof transport system for the 21st century. He is also very interested in discovering new 
technological solutions and promoting designers who are at the leading edge.  His favourite quote 
comes from Buckminster Fuller: "You never change things by fighting the existing reality. To 
change something, build a new model that makes the existing model obsolete". Website: 
www.wearefutureproof.org.uk. 

 Laurie BENNETT is a senior consultant in the strategy team at Futerra, a communications agency 
working exclusively on sustainability. He has led and consulted on large-scale multi-national 
communications campaigns and facilitated training workshops for businesses, government 
agencies, local government and charities.  His clients include Unilever, the British Council, UNEP, 
Eurostar, SABMiller, Shell and DFID. Laurie co-authored Futerra’s Greenwash Guide, an industry-
leading publication detailing how businesses, agencies and consumers can spot and avoid 
greenwash. 

BREAKOUT SESSION 2: ENERGY EFFICIENCY  

 Nigel JOLLANDS, Head of Energy Efficiency Unit, International Energy Agency. Dr. Nigel Jollands’ 
career spans 18 years in energy, resource management and economic analysis fields.  In November 
2006 he took up a post with the International Energy Agency (IEA) as Principal Administrator in the 
Energy Efficiency and Environment Division.  In February 2009 he was appointed Head, Energy 
Efficiency Unit at the IEA. This role includes leading the IEA’s energy efficiency policy analysis, 
coordinating the IEA’s energy efficiency advice to the G8 under the Gleneagles Plan of Action, co-
ordinating the Agency’s Energy Efficiency Working Party, liaising with the International Partnership 
for Energy Efficiency Cooporation (IPEEC) and participating in In-depth Reviews of member country 
energy policies. Nigel is currently also leading the IEA’s work on energy efficiency policy 
recommendations to governments, energy efficiency governance, and programme evaluation.  
Nigel was previously Principal Ecological Economist in the New Zealand Centre for Ecological 
Economics (NZCEE) at Landcare Research.  He has also held posts in New Zealand as Senior 
Lecturer at Massey University, as a senior policy analyst in New Zealand’s capital at various 
Ministries (Ministry of Commerce; Energy Efficiency and Conservation Authority and Ministry for 
the Environment).  He is a regular presenter at international conferences, has published numerous 
journal articles and contributed to several books in the area of energy efficiency and ecological 
economics.  

 Benoît de LAURENS, General Director, LOWE STRATEUS 

 Joern-Uwe THURNER is a Senior Researcher in the section “Eco-design, eco-labelling and green 
procurement” in the German Federal Environment Agency. He is covering issues of eco-labelling 
especially the Blue Angel scheme and product declarations as well since 1994. Jörn-Uwe’s current 
focus is on green-it and eco-labelling of office devices as well as eco-labelling of bio-lubricants. Jörn-
Uwe’s professional career spans more than 25 years at university, academia and Federal 
Environment Agency. Dr. Jörn-Uwe Thurner is graduated chemist and holds a Dr. rer. nat. from 
Humboldt-University, Berlin. 

 Tae Hyun MOON, Head of International Cooperation Team, Korea Consumer Agency, is responsible 
for conducting research and analyzing overseas trends in consumer protection as well as dealing 
with international affairs including the OECD CCP, the ICPEN (International Consumer Protection & 
Enforcement Network), and ISO COPOLCO.  He has a Ph.D. and Masters Degree in Business 
Administration from Hankuk University of Foreign Studies (HUFS) in Seoul, Korea. Also, He is a 
member of several government and public organization committees in Korea including 'The Special 
Committee of Consumer Opinion in TTA (Telecommunications Technology Association)’, ‘The 
Committee of Open Public Corp. in KDHC (Korea District Heating Corp.) and ‘KATS’s TBT Executive 
Committee of the Ministry of Knowledge and Economy. Also, he was a committee member of 
Korea Standard-Quality Excellence Index in the KSA (Korea Standard Association), 'the B2C E-
commerce Working Group Committee' in KIEC (Korea Institute of Electronic Commerce) and an 
executive member of the 3rd International Conference on Green Purchasing. Some of his recent 
works include: “A Study on Market Surveillance systems of Broadcasting and Communications 

http://www.wearefutureproof.org.uk/
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equipments for Consumer Protection, 2009”, “A Study on Consumer Protection Measures and 
Actual State of Consumer Complaints in Online Game, 2009, 2008, 2006”, “A Study on 
Countermeasure and Actual Status of Internet Frauds, 2008, “A Study on Certification Mark System 
for Consumer Protection, 2007”, “A Study on Consumer Laws & Policy related in E-commerce in 
Advanced Countries, 2005”, “A Comparative Study of Korean and Japanese Consumer 
Characteristics and Usage in Mobile Commerce, 2003”, “A Study on Consumer Characteristics and 
Satisfaction in Global E-Commerce, 2003”. 

10.30-12.45  Session 4: POLICY TOOLS AND ENFORCEMENT MECHANISMS  

  John SWIFT, BSI’s Sub-committee on Environmental Claims.  John Swift is Director of Regulatory 
Affairs at SCA Packaging.  Activities in the field include: Chair of BSI’s Sub-committee on 
environmental labels and declarations; member of BSI’s environmental management technical 
committee, UK delegation leader to ISO/TC207/SC3, sub-committees on environmental labelling 
and UK expert to the ISO/TC207/SC3 Working groups which developed ISO 14021 and ISO 14025. 

PANEL 1 : ENFORCEMENT AND REGULATIONS 

 Simon WINCKLER, Australia,  Policy Analyst, Consumer Policy Framework Unit, Competition and 
Consumer Policy Division, The Treasury  

 Brent HOMAN is currently an Assistant Deputy Commissioner of Competition for the Fair Business 
Practices Branch of the Competition Bureau in Canada. Mr. Homan joined the Bureau in 1999 with 
the Mergers Branch, taking a senior position with the Fair Business Practices Branch in 2002 to 
lead misleading advertising investigations in the areas of price representations, E-Commerce and 
Health Fraud. Mr. Homan spearheaded Project FairWeb, an award winning enforcement program 
aimed at combating misleading representations found on the Internet. In the area of price 
representations, Mr. Homan oversaw inquiries into the practices of Suzy Shier and Forzani, which 
resulted in consensual resolutions with both companies. In the area of health, in addition to 
developing and overseeing the Health Fraud program, Mr. Homan led the Tobacco Inquiry into 
the use of Light and Mild descriptors, achieving a resolution that resulted in the removal of Light 
and Mild descriptors from cigarette packaging across Canada.  In 2007 Mr. Homan assumed the 
position of Assistant Deputy Commissioner for the Prairie and Northern Region where he was 
responsible for various initiatives including: the Bureau’s Multi-Level Marketing and Scheme of 
Pyramid Selling program, and the development of the "Fraud Awareness for Commercial Targets" 
(FACT) Outreach Campaign. In July of 2009 Mr. Homan assumed a position in Ottawa as the 
Assistant Deputy Commissioner partially responsible for the Competition Bureau’s Misleading 
Advertising Program. Mr. Homan holds a Bachelor’s Degree in Economics and Political Science 
from Carleton University, and a Master of Arts in Economics from the University of Ottawa. 

 Laura DEMARTINO, United States.  Laura DeMartino is an Assistant Director in the Enforcement 
Division of the Federal Trade Commission’s Bureau of Consumer Protection.  In that capacity, she 
oversees enforcement of all consumer protection orders and numerous FTC rules and guides.  In 
particular, Ms. DeMartino supervises the ongoing review of the FTC’s Guides for the Use of 
Environmental Marketing Claims.  She also oversees investigations and enforcement actions 
challenging deceptive environmental claims.  Before assuming her current position, Ms. 
DeMartino served as the Acting Deputy Executive Director, an attorney advisor to Commissioner 
Orson Swindle, counsel to the Director of the Bureau of Consumer Protection, and a staff 
attorney in the Enforcement Division.  Ms. DeMartino is a graduate of Dickinson College and 
George Washington University Law School. 

 Nathalie HOMOBONO, ingénieur général des mines, a été nommée, le 15 avril 2009 en conseil des 
ministres, directrice générale de la concurrence, de la consommation et de la répression des 
fraudes, succédant ainsi à M. Bruno Parent. 

 Angelo GRIECO, European Commission, DG Justice, Freedom and Security, Patrice 
GRUSZKOWSKI, DG Environment 

PANEL 2: EMPOWERMENT, VOLUNTARY CODES AND STANDARDS 

 Patrice GRUSZKOWSKI, DG Environment, European Commission 

 Fabienne PIERRE is associate programme officer at the Sustainable Consumption and Production 
Branch of UNEP’s Division of Technology, Industry and Economics. She is responsible for the 
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development and implementation of activities on sustainable lifestyles and consumption 
(research and policy analysis, education, awareness-raising and capacity-building), including the 
Global Survey on Sustainable Lifestyles conducted in 20 countries from all regions. She has 
several years of experience in the marketing and academic sectors and holds a Ph.D. in social 
sciences on sustainable development policies and global governance. 

 Liazzat RABBIOSI is a programme officer with the Sustainable Consumption and Production 
Branch of UNEPs Division of Technology, Industry and Economics. She is responsible for the 
coordination and implementation of the 4-year project “Enabling developing countries to seize 
eco-labelling opportunities - capacity building and technical assistance”. The objective of the 
project is to promote resource efficiency of the key export products from emerging economies 
through the use of eco-labels. She is a national of Kazakhstan and holds an MSc in Environment 
and Development from the London School of Economics and Political Science and Masters in 
Environmental Studies from Strathclyde University in Scotland.  

 Sylvia MAURER, BEUC, European Consumers’ Organisation, Eco-design project manager. Sylvia 
Maurer is the joint ANEC/BEUC Project Coordinator for Ecodesign. In her role, she organizes 
consumer representation in the EU Ecodesign Consultation Forum meeting. Sylvia works for 
BEUC on the EU Energy Label and on carbon labelling. She also represents BEUC at the European 
Retail Forum.  Sylvia Maurer worked from December 2004 to December 2007 as Policy Officer at 
the German Federation of Consumer Organisations (VZBV). In the economic department, she was 
responsible for dossiers related to product safety, standardisation, labelling and legal metrology.  
Sylvia holds a degree in Political Sciences. During her studies she focused in particular on topics 
related to technology and environmental policies.     

 François HANSE, ARPP, the French advertising self-regulatory organization, Member of ICC, 
International Chamber of Commerce:.  François Hanse is a lawyer specialized in advertisement, 
communication, consumer law, and ethic rules. He has been working for the ARPP for 9 years and 
mainly deals with the matters of the two following sectors: sustainable development and 
distribution. 

 


