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•  Demand side analysis – what does the consumer need? 

• Focus groups: Unbanked and Over-indebted 

• Teachable moments –  

• Don‟t waste the crisis – debt counselling focus groups 

•  Principles embedded in all regulators do:  

• Not just “educational tools” - knowledge 

• Testing – not just the responsibility of the education department 

– Lacko and Pappalardo 2007 

• Depth, nuance and transparency 
• Learning from various stakeholders incl NGOs 

 

Overview 
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Namibian Consumer Focus Groups 2009 

While there is some desire to use 

financial services, there are barriers: 

 

These are for those employed in the 

formal sector, with payroll deductions 

 

They are expensive, fees erode value 

 

Not seen as essential, absence of 

demonstration effect in many 

households 

 

Social structures appear to provide 

some kind of insurance, money can 

be safely saved at home, transport & 

transaction costs are too high to draw 

money, state health care 

 

By comparison, the cell phone is 

deemed essential 

 



South African consumer focus groups 2011 
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• Most respondents feel incompetent or inferior in the processes around the 

financial transaction. They lack confidence in asking the appropriate 
questions. Most feel their education has failed them.  
 

• There was a sense of personal complicity in their (over) indebted situation – 
but often felt misled by terms and conditions.  
 

• Personal crises had been the beginning of the inability to repay. Regretted 
„unnecessary credit accounts‟ which hampered their subsequent financial 
mobility and independence 
 

• The process had been a learning one for them – and they felt it would be 
useful to share their learning with others. Many of the debt stressed 
consumers had benefitted from debt counseling activities – but they 
remained unaware of credit legislation and their rights. 

 



Lacko and Pappalardo – June 2007 
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• Federal Trade commission – tested efficacy of mortgage disclosure 

 
• 800 mortgage customers 

 
• Understanding of disclosure, terms of recently obtained loans 

 
• Prime and subprime borrowers 

 
• Confusion regarding : 

• APR, monthly repayment 20% 
• Amount financed 
• Interest rate and balloon payments – 30% 
• Lack of knowledge about restrictions and penalties – 66% 
• Discount rate 

 



20% of adults in Malawi have had no formal education 

Highest level of education 
(Adults 16+) 

Malawi Namibia Zambia 

Source: FinScope Malawi 2008, Namibia 2007, and Zambia 2009 

Note: Those that did not have a response to the level of education have been excluded. 



According to FinScope budgeting is most common among adults 

who are employed or self-employed.   

Source: FinScope Malawi 2008, Namibia 2007 and Zambia 2009 

* Sample size less than 40 
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“You mostly work to a 

budget” 
(Malawi; adults 16+) 

“I work to a budget” 
(Namibia; adults 16+) 

“You have a monthly or 

weekly budget” 
(Zambia; adults 16+) 



A majority of FinScope respondents in Malawi and Namibia say they 

try to save regularly 

True 

False 

Do not know/does not 

apply 

“You try to save 

regularly” 
(Malawi; adults 16+) 

“I try to save 

regularly” 
(Namibia; adults 16+) 

“I save or put 

money away for a 

specific purpose” 
(Zambia; adults 16+) 

Source: FinScope Malawi 2008, Namibia 2007 and Zambia 2009 

Which of the following statements is true or false for you? 

Proportion of adults Proportion of adults Proportion of adults 



In Malawi and Zambia awareness appears to be a significant 

constraint 

Malawi 
(Have no insurance (excluding medical 

insurance)) 

Reasons for not having insurance 
(Adults 16+) 

Namibia 
(Have no insurance) 

Zambia 
(Have no insurance) 

Source: FinScope Malawi 2008, Namibia 2007 and Zambia 2009 

Proportion of adults Proportion of adults Proportion of adults 



Those who are employed are more likely to be familiar with the 

word „insurance‟ 

Awareness/knowledge of the term “Life 
Insurance” 

(Malawi; adults 16+) 

Awareness/knowledge of the term 
“Insurance” 

(Zambia; adults 16+) 

Source: FinScope Malawi 2008 and Namibia 2007 

* Sample size less than 40 



Malawi Namibia Zambia 

According to FinScope, must people seek advice from trusted 

acquaintances.  

Source: FinScope Malawi 2008, Namibia 2007, and Zambia 2009 

Sources of financial advice (top 8) 
(Adults 16+) 


