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I. Country context  

 History and geography  

Armenia, officially the Republic of Armenia, is a sovereign state in the South Caucasus, region of 

Eurasia. Armenia is located in West Asia on the Armenian Highlands1. Armenia has borders with Georgia to 

the north, with Turkey to the west and south, with Azerbaijan to the east and southwest, and with Iran to 

the south. The country spans 29,743 square kilometres (11,490 square miles) of mountainous terrain 

centred on the Ararat Valley2. 

 

Armenia is an ancient country with a history traced back to the Old Stone Age. The first mention of 

Armenians and their ancestors in historical writings is found in inscriptions which date back to the third 

millennium B.C.  Most historians believe that Armenia was the first nation to adopt Christianity as a state 

religion, an event traditionally dated to AD 301. The absolute majority is the follower of the Armenian 

Apostolic Church3.  

 

The modern Republic of Armenia became independent the Soviet Union on 21 September 1991, 

following the dissolution of the Soviet Union. Armenia is made up of 11 provinces, with Yerevan as the 

capital.  The official language is Armenian, although Russian is also widely used. Armenia has a population 

of 3 million in 20164. Majority of population are Armenians` 98% in 2011. Minorities are Russians, Yezidis, 

Assyrians, Greeks, Ukrainians, Jews, Kurds and others5.  

 

The monetary unit of Armenia is the Armenian dram (AMD). The market based average exchange rates 

of Armenian dram vis-à-vis foreign currency are published by the Central Bank of Armenia6  

As of 13 June 2017: USD 1 = AMD 482.56; EUR 1 = AMD 540.857 

 

The capital of Armenia is Yerevan (with approximately 1 million of population), Gyumri and Vanadzor 

are the other two largest cities. 

Political context 

The Republic of Armenia declared independence on 21 September 1991. Since then, Armenia operated 

in a semi-presidential system. Nowadays, Armenia is close to finish its transition from a semi-presidential 

system to a parliamentary republic. Parliamentary elections in April 2017 were conducted according to the 

amended Constitution and new electoral law, and the president will be elected by parliament rather than 

                                                           
1 https://en.wikipedia.org/wiki/Armenia 
2 http://www.am.undp.org/content/armenia/en/home/countryinfo.html 

3 http://www.bbc.com/travel/story/20170330-the-worlds-first-christian-country 

https://en.wikipedia.org/wiki/Armenia 

4 https://www.unfpa.org/sites/default/files/sowp/downloads/The_State_of_World_Population_2016_-_English.pdf 
5 http://www.europarl.europa.eu/RegData/etudes/briefing_note/join/2014/522341/EXPO-AFET_SP(2014)522341_EN.pdf 
6 www.cba.am 
7 www.cba.am 

http://www.armenianchurch.org/
http://www.armenianchurch.org/
http://www.bbc.com/travel/story/20170330-the-worlds-first-christian-country
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popular vote in spring 2018. The leading party in Armenia is the governing Republican Party of Armenia 

(RPA) winning over 49 percent of the vote in parliamentary elections (the April 2, 2017) and have the 

absolute majority of seats in parliament (55 out of 105). An alliance “Tsarukyan Alliance” led by populist 

Gagik Tsarukyan is the second place with 27 percent of the vote. Two other parties in the legislature are the 

YelQ (Way out) Alliance that won just under 8 percent of the vote; and the nationalist Armenian 

Revolutionary Federation, just under 7 percent.8 

 

Armenia is classified "partly free" by Freedom House, which gives it "freedom rating" of 46. 

International membership 

Armenia currently has diplomatic relations with more than 180 countries worldwide. Armenia is a 

member of the Eurasian Economic Union, the Council of Europe and the Collective Security Treaty 

Organization. Armenia is a member of more than 40 international organisations, including the United 

Nations; the Council of Europe; the Asian Development Bank; the Commonwealth of Independent States; 

the World Trade Organization; World Customs Organization; the Organization of the Black Sea Economic 

Cooperation; and La Francophonie. It is a member of the CSTO military alliance, and also participates in 

NATO's Partnership for Peace program.9 Armenia supports the “de facto independent” Republic of Artsakh, 

which was proclaimed in 1991. 

 

 

                                                           
8 EurasiaNet, Armenia: Voters Opt for More of the Same , 3 April 2017, available at: http://www.refworld.org/docid/590c5e6e4.html [accessed 31 

May 2017] 
9 https://en.wikipedia.org/wiki/Armenia 

ARMENIA AT A GLANCE 

 

The land, people and electoral cycle 

Population (million) 3 

under 15(%) 18 

population density (per km2) 106 

Land area (thousand km2) 28.5 

Official language  Armenian 

Form of government  Constitutional republic 

Last election  2nd April, 2017 

The Economy 

GDP, current prices (billion USD)c 10.5 

GDP growthc 3.0  

GDP per capita, PPP (thousand USD)c 7.9  

Inflation ratec 3.7  

General government total expenditure(% of GDP)c 26.4 

General government revenue (% of GDP)c 21.5 

Exports of goods and services (% of GDP)c 29.8  

Imports of goods and services (% of GDP)c 41.9 

GDP shares (%)c 
 

Agriculture, forestry and fishing 19.3  

https://en.wikipedia.org/wiki/Freedom_House
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Notes: a) Data from 2010 or older; b) Data for 2014; c) Data for 2015. 

Source: OECD/CRRC-Armenia (2017), Interrelations between Public Policies, Migration and Development in Armenia, OECD Development Pathways, OECD Publishing, Paris. 

http://dx.doi.org/ 10.1787/9789264273603-en 

Economy 

According to the World Bank, the economy of Armenia is ranked the 132nd in the world and has a 

nominal gross domestic product (GDP) of $10.561 billion per annum in 2015.10 The purchasing power parity 

(PPP) of $25.329 billion per annum is ranked 129th in the world in 201511. According to of Economic Freedom 

2016 Index Armenia is 54th the Global Ranking.  

 

After gaining independence in 1991, the government of Armenia implemented a policy of liberal 

market economies, started a privatization program and took actions to switch to market economy.  Armenia 

has recorded strong economic growth since 1995 and inflation has been negligible for the past several years.  

Even though the recession in 2008-2009 affected negatively the economic growth of the country; currently 

the Armenian economy is moving towards improvement and according to 2017 Index of Economic Freedom 

in terms of Investment Freedom  rates significantly higher “Mostly free” than the world and regional 

averages (the 33th freest) The government has made some improvements in tax and customs 

administration in recent years, business procedures have been simplified leading to the facilitation of 

regulatory efficiency. Following expansionary fiscal policies in recent years, steps have been taken to limit 

the cost of government through more prudent management of public finance12. 

 

The main sectors of Economy in Armenia are mining, energy (including renewable energy), 

construction, information technology, food processing and beverages, jewellery and diamond processing, 

                                                           
10 World Bank,  World Development Indicators database Gross domestic product 2015. 28 April 2017 
11 World Bank,  World Development Indicators database Gross domestic product 2015, PPP". 28 April 2017. 
12 http://www.heritage.org/index/pdf/2017/book/index_2017.pdf 

Industry, including construction 28.8  

Services 51.9  

Well-being 
 

Life satisfaction (average on 1-10 scale)c 4.3  

Life expectancyb 75  

Income inequality (Gini coefficient)b 32  

Gender inequality (SIGI index)b 0.24  

Labour force participation (% of 15 to 64 year old)b 67.8  

Employment-to-population ratio (15 and over, %)b 52.9  

Population with access to improved sanitation facilities (%)c 89.5 

Mean years of schoolingc 11.3 

Proportion of population under national minimum income standard (%)b 30 

Unemployment rate (%)b 17.1  

Youth unemployment rate (ages 15 to 24, %)b 35.1  

Satisfaction with the availability of affordable housing (% satisfied)c 34  

Enrolment rates 
 

Primary (Net)a 84  

Secondary (Gross)a 97  

Tertiary (Gross)b 44  



 6 

tourism (number of tourists having visited Armenia in 2015 – 1,192,120) and financial services. Armenia 

stands out for a number of advantages such as: inexpensive but highly skilled labour force (Human 

Development Index Rank 85; according to the UNDP classification, 71% of the population ranges from 15 to 

64 years old), developing and rather liberal banking regulations, favourable investment legislation, 

existence of free economic zones, etc.13 

Trade is important to Armenia’s economy; the value of exports and imports taken together equals 71 

percent of GDP14. 

 

 
 

Source: Central Bank of Armenia 

 

Armenia has trade relations with Europe, the Middle East, and the Commonwealth of Independent 

States. Gas, oil, and other supplies come through two vital routes: Iran and Georgia.15 

 Armenia has only two open trade borders - Iran and Georgia. Because of Armenia's ongoing conflict 

with Azerbaijan over the separatist Nagorno-Karabakh region, the borders with Azerbaijan and Turkey have 

been closed since 1991 and 1993, respectively.   

Armenia joined the World Trade Organization (WTO) in January 2003. Armenia is member of the 

Eurasian Economic Union, World Customs Organization and the Organization of the Black Sea Economic 

Cooperation. 

Remittances are an important part of the economy, and after falling by 35% in 2015, dropped a further 

10% in 2016. Declining wage and remittance income increased the poverty rate from 22.6% in 2015 to 23.9% 

in 2016.   

 

 

 

 

 

                                                           
13 Doing_business_in_Armenia_2016, Commercial guide for investors, Grant Thornton Armenia, 2016 

14 http://www.heritage.org/index/pdf/2017/book/index_2017.pdf 
15 http://unesdoc.unesco.org/images/0022/002299/229906E.pdf 
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According Doing business Armenia ranks 43 for 2016 on its ease of doing business16.   

 

 

Migration  

The issue of migration is very important in Armenia with about 30% of the population living outside 

the country. The government of Armenia is paying more attention to this problem and the 2014-2025 

Strategic Program of Prospective Development highlights the links between migration and development. 

 
In this regards, Armenia collaborates with internationals organisation including The European Union 

and the OECD. The European Union and the OECD Development Centre have implemented a project on the 

Interrelations between Public Policies, Migration and Development (IPPMD) since 2013 and cooperate with 

Armenia in the framework of the project. In Armenia, the IPPMD project team worked with the State 

Migration Service (SMS) under the Ministry of Territorial Administration and Development as the 

government focal point as well as with the Caucasus Research Resource Center (CRRC-Armenia).  

 

                                                           
16 http://documents.worldbank.org/curated/en/869691478080293788/Doing-business-2017-equal-opportunity-for-all-Armenia 
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A number of country-level workshop, meetings and interviews have been organised and conducted to 

design the research strategy in Armenia, to conduct the fieldwork and co-drafted the country report17. The 

report is published in OECD webpage and is available here.  

 

The immigration issue is also high importance in Armenia with more than 17000 Syrians refugees in 

201618. The government of Armenia, especially Ministry of Diaspora undertakes several actions to facilitate 

the integration of Syrian-Armenian and Iraqi-Armenian refugees in Armenia. It is also highlighted in the 

program of works of 2017 of the Ministry of Diaspora19.  

 

In Mai 2017, The Government of Armenia has approved a strategy and an action plan (2017-2021) for 

the migrants support and effective implementation of policies in this regard. The strategy also includes a 

financial education program for migrants planned for 2018-2019. The Main responsible bodies for the 

project are Central Bank of Armenia, the Ministry of Economic Development and Investments and the State 

Migration Service of Armenia.  

Financial sector  

The banking system remains the biggest part of the Armenian financial market. As of 30 June 2016, 

there were 20 commercial banks operating in the Republic of Armenia. They had 526 branches in Armenia 

and in Nagorno Karabakh, from which 232 were located in Yerevan. The total number of employees in the 

Armenian commercial banks was about 11,51620. In 2016, the Central Bank of Armenia defines a new capital 

requirement, which came into effect in January 2017. The new requirements have been met by 17 banks 

(93% of total banking assets). 4 operations of banking acquirements and affiliations have been realized. 

Because of the changes, as of 01 January 2017, 17 banks are operating in Armenia.  

 

Financial intermediation and concentration in the first half of 2016, in line with the increasing activity 

of the commercial banks in the credit market, the banking intermediation grew. The banking sector credits-

to-GDP and deposits-to-GDP ratios grew by 1.3 and 1.7 pp. to 41.1% and 36.4%, respectively. The broad 

money-to-GDP ratio grew by 1.3 pp. to 38.4%21.  

 

Total credit to the private sector rose by 15% by December 2016 (y-o-y), lending in domestic currency 

increased by 24%.  At the same time, the ratio of nonperforming loans (NPLs) grew to 10%.  The 

nonperforming loan ratio steadily increased from 10.6 percent in December 2014 to 17 percent in March 

201622. 

 

                                                           
17 OECD/CRRC-Armenia (2017), Interrelations between Public Policies, Migration and Development in Armenia, OECD Development Pathways, OECD Publishing, Paris. 

http://dx.doi.org/ 10.1787/9789264273603-en; http://www.oecd.org/dev/migration-development/ippmd.htm 
18https://www.forbes.com/sites/elizabethmacbride/2016/05/31/100-years-ago-syrians-took-in-armenians-now-armenia-is-a-refuge-for-this-family-to-

rebuild/#692a425a2b80 

Elizabeth MacBride, CONTRIBUTOR, “100 Years Ago, Syrians Took In Armenians. Now, Armenia Is A Refuge For This Family To Rebuild”, MAY 31, 2016 , Forbes  
19Working plan of the Ministry of Diaspora of the Republic of Armenia for the year 2017; wttp://www.mindiaspora.am/am/Programs_2017 
20https://home.kpmg.com/content/dam/kpmg/am/pdf/2016/Armenian%20Banking%20Sector%20Overview_2016%20Q2_Eng.pdf 
21 https://www.cba.am/EN/pperiodicals/Fin_stab_1_16_eng.pdf 
22 http://www.worldbank.org/en/country/armenia/overview#3 

http://www.oecd-ilibrary.org/development/interrelations-between-public-policies-migration-and-development-in-armenia_9789264273603-en
https://www.forbes.com/sites/elizabethmacbride/2016/05/31/100-years-ago-syrians-took-in-armenians-now-armenia-is-a-refuge-for-this-family-to-rebuild/#692a425a2b80
https://www.forbes.com/sites/elizabethmacbride/2016/05/31/100-years-ago-syrians-took-in-armenians-now-armenia-is-a-refuge-for-this-family-to-rebuild/#692a425a2b80
http://www.worldbank.org/en/country/armenia/overview#3
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The number of customers served in the commercial banks of Armenia grew by 2.6% in 2015 to reach 

2,327,000 at yearend, mostly due to an increase in the number of natural person customers by 2.9% relative 

to 2014 (reaching 2,251,000 at yearend 2015). The number of legal entity customers shrunk by 4.1% and 

reached 76,400 at yearend 2015. During the year, the number of bank accounts (current and savings) grew 

by 10% and reached 3,334,000.  The number of legal entity accounts grew by 2.2% and reached 148,400 at 

yearend. The number of bank accounts (current and savings) of individuals grew by 10.4% and reached 

3,183,000 at yearend 201523 

 

Dollarization has been a defining feature of the Armenian economy since independence, although 

dollarization deepened following the crisis.  The preference for dollars is, in part, due to the high levels of 

remittances emanating from the large diaspora population (7 million versus just over 3 million in-country) 

residing in Europe, the U.S. and Russia. Dollarization rates for bank deposits and loans have remained 

broadly unchanged. The Armenian banking sector faces a the high levels of dollarization (63% of total loans 

and 66% of deposits) 

 

The non-bank sector is underdeveloped with a small but growing insurance sector and a tiny capital 

market. Developing this sector is a priority for the authorities as pension reform and other policy measures 

are being taken to promote the presence of institutional investors and product innovation.  

 

As of June 30 2016, there were 7 insurance companies 

licensed to perform the insurance business in the Republic of 

Armenia.  In the first half of 2016, there were 2 investment fund 

managers with permission to operate as mandatory pension 

fund managers in Armenia. Each of the two manages three 

mandatory pension funds. 24 As of 31 December 2015, 32 credit 

organizations operated in the Republic of Armenia, including 

three leasing organizations, one credit union, 26 universal credit 

organizations, and two refinancing credit organizations. The 

number of credit organization branches grew by 23 during the 

year and reached 159 at yearend. As of end of the first half of 

2015, there were 21 banks providing investment services and 8 

investment companies in the securities market of Armenia. 

 

The ACRA Credit Bureau:  "ACRA Credit Reporting" CJSC, the first private credit bureau in Armenia, 

was founded in January 2004 and has already signed contracts with banks, micro finance organizations, 

utility companies, grantors and insurance companies operating in Armenia. The primary objective of credit 

bureau operations is data gathering from the above mentioned institutions, processing, timely updating of 

information as well as safeguarding the information and preserving the necessary confidentiality25.  In the 

first half of 2015, the number of borrowers registered with the ACRA Credit Bureau has increased by 2.3%, 

                                                           
23 https://www.cba.am/EN/pperiodicals/finham_16_eng.pdf 
24 https://www.cba.am/EN/pperiodicals/Fin_stab_1_16_eng.pdf 
25 www.acra.am 
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relative to December 2014, and amounted to 1.5 million borrowers as of June 30. Of this number, 98.0 

percent are individuals. The number of loans available in the database has grown by 6.9% and reached 10.8 

million, as of June 2015, compared to December 2014. The Credit Bureau has started providing credit 

reports since April 2007. The number of credit reports provided in the first half of 2015 has grown by 23.0 

percent compared to the same period of the previous year. 26 

Armenian educational system  

The education system of the Republic of Armenia is the integrity of the state education standards, 

educational programmes of different levels and directions ensuring education continuity, and education 

institutions and education management bodies (RA “Law on Education” 1999). 

 

The education system of Armenia includes: pre-school education; general secondary education 

comprised of primary, middle level or basic and high school; preliminary vocational, middle level vocational 

and higher professional education; post-graduate education, specialist training and qualification 

improvement institutions. 

 

According to the General Education National Curriculum Framework, the secondary general education 

in Armenia is implemented in the 12-year general secondary school through the following sequential three 

levels: 

Primary school -4 years (grades 1-4); 

Middle school - 5 years (grades 5-9); 

High school - 3 years (10-12 grades) 

 

The Gross enrolment in the general education is quite high: in recent years, the average rate has been 

about 90%. The enrolment in basic education system is homogeneous in terms of territorial distribution, 

gender and poverty groups, and in this sense, there are no significant disparities. At the same time, the high 

school gross enrolment rate is significantly lower - approximately 85 %. However, it should be taken into 

account that about 10 % of students graduating from basic school continue their education in preliminary 

vocational and middle vocational institutions. Thus, the high school low enrolment rate does not mean that 

a significant portion of students drops out from education. The dropout issue concerns mostly specific social 

groups. 

 

In 2012-13 academic year, in total 386439 students were enrolled in general education schools, from 

which 185953 or 48.1% were girls. 98.5% of the enrolled students studied in state schools and 1.5% did in 

non-state schools. The total number of children studying in special education institutions was 2817, which 

forms only 0.7% of the total number of students. 233800 students studied in urban schools and 152639 

studied in rural schools. 27 

                                                           
26 https://www.cba.am/EN/pperiodicals/Fin_stab_1_16_eng.pdf 
27 “Education for All 2015 National Review Report: Armenia”., REPUBLIC OF ARMENIA MINISTRY OF EDUCATION AND SCIENCE,  2014 
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Source:  “Education for All 2015 National Review Report: Armenia”.
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Access to, use of, and preference for various communication tools 

The Central Intelligence Agency gives the following data:28  

Telephones - fixed lines:  

 Total subscriptions: 551,366 

 Subscriptions per 100 inhabitants: 18 (July 2015 est.) 

 Country comparison to the world: 94 

Telephones - mobile cellular: 

 Total: 3.442 million 

 Subscriptions per 100 inhabitants: 113 (July 2015 est.) 

 Country comparison to the world: 130 

Broadcast media: 2 public TV networks operating alongside about 40 privately owned TV stations that 

provide local to near nationwide coverage; major Russian broadcast stations are widely available; 

subscription cable TV services are available in most regions; Armenian TV completed conversion from 

analog to digital broadcasting in late 2016; Public Radio of Armenia is a national, state-run broadcast 

network that operates alongside 21 privately owned radio stations; several major international 

broadcasters are available (2017) 

 

Internet users: 

 total: 1.78 million 

 percent of population: 58.2% (July 2015 est.) 

 country comparison to the world: 117 

 

 The ICT Development Index (IDI) ranking29 -a combined measure of ICT access, ICT use and ICT skills 
 

 
 

 

                                                           
28 https://www.cia.gov/library/publications/the-world-factbook/geos/am.html 

29 https://www.itu.int/en/ITU-D/Statistics/Documents/publications/misr2015/MISR2015-ES-E.pdf.  

https://www.cia.gov/library/publications/the-world-factbook/docs/notesanddefs.html?fieldkey=2150&term=Telephones%20-%20fixed%20lines
https://www.cia.gov/library/publications/the-world-factbook/rankorder/2150rank.html#am
https://www.cia.gov/library/publications/the-world-factbook/docs/notesanddefs.html?fieldkey=2151&term=Telephones%20-%20mobile%20cellular
https://www.cia.gov/library/publications/the-world-factbook/rankorder/2151rank.html#am
https://www.cia.gov/library/publications/the-world-factbook/docs/notesanddefs.html?fieldkey=2213&term=Broadcast%20media
https://www.cia.gov/library/publications/the-world-factbook/docs/notesanddefs.html?fieldkey=2153&term=Internet%20users
https://www.cia.gov/library/publications/the-world-factbook/rankorder/2153rank.html#am
https://www.itu.int/en/ITU-D/Statistics/Documents/publications/misr2015/MISR2015-ES-E.pdf
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II. Financial consumer protection and financial education in Armenia   

 

Institutional framework: The Central Bank of Armenia (CBA) 

CBA is the single regulator and supervisor of the financial sector in Armenia, including pawn shops and 

foreign exchange bureaus.30 The CBA is also in charge of developing, implementing and enforcing consumer 

protection policy in Armenia in the sphere of financial services. The consumer protection mandate of the 

CBA is given by the Article 5. 1. f) of the Law on the Central Bank, defining one of the objectives of the CBA 

to "ensure essential conditions for protection of rights and lawful interests of the financial system 

consumers".  

 

 

 
 

 

 

 

 

 

  

                                                           
30 The law of the Central Bank of the Republic of Armenia 

Consumer protection regulation 
& Supervision 

Financial 
education 

Redress

FCPFE in Armenia 

Legal base 

•  2007, new mandate of CP:  
 ‘f. ensure essential conditions for protection of the 

rights and lawful interests of the financial system 

consumers.’ 

• 2008,  law on Financial Mediator 

Institutional structure 

• CBA  roof 
• 2007, New unit on CP in CBA 
• 2014, Independent unit for CP in CBA 
• 2009, Office of Mediator 

Institutional base 

• Clear mandate for CP and authority to fulfill mandate 
• Clear and objectively defined responsibilities and appropriate governance 
• operational independence 
• accountability for its activities 
• adequate powers, resources and capabilities 
• defined and transparent enforcement framework and clear and consistent regulatory processes 

CBA 
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The Central Bank of Armenia is the leading 

institution who is responsible financial consumer 

protection and financial education in the country. 

Since 2007 the Central Bank has taken several 

forward-looking steps in improving financial literacy in 

Armenia under the new mandate for consumer 

protection emended by the Law of the Central Bank of 

the Republic of Armenia. In addition, the CBA 

established a Consumer Protection and Market 

Conduct Division within the Financial Stability 

Department.  

From 2007 to 2014 The Division has realized 

several financial educational programs as well as has 

conducted both offsite and onsite inspection of the 

business conduct of financial institutions.  

In 2014 Consumer Protection and Financial 

Education Centre have been created within CBA and 

gave to CBA team more capacities and institutional 

power to implement financial educational programs.  

Initially being only 4 people in 2007 doing financial education, consumer protection regulation and 

supervision at the same time, the number of team become 15 persons in 2014. Nowadays, the Centre has 

3 structured and separate functions: consumer protection regulation, business conduct supervision and 

financial education. Financial educational team is composed of 5 permanent employees reporting to the 

head of Centre.  

The Head of Centre is directly reporting to the top management of the Central Bank of Armenia 

(Deputy Chairman, Chairman and the Board of Central Bank of Armenia). CBA has a board member 

responsible for coordinating and overseeing its financial education activities.  

Consumer protection regulation and supervision within CBA   

The regulatory and supervisory framework is being continually deepened in Armenia to help build a 

strengthened consumer protection framework across key strategic areas: market conduct regulation, 

market conduct supervision, and dispute resolution and redress mechanisms. 

In 2012, the World Bank conducted a Diagnostic Review of Consumer Protection and Financial Literacy 

for Armenia31 which aimed to: a) assess the existing financial consumer protection framework, by 

reviewing laws, regulations and practices in Armenia compared to international good practices; and b) 

provide recommendations on ways to improve consumer protection and financial literacy in Armenia. 

Following further recommendation, CBA empowers its activity in consumer protection and financial 

education.  

                                                           
31 World Bank (2012), Armenia : Diagnostic Review of Consumer Protection and Financial Literacy, Volume 1. Key 
Findings and Recommendations. https://openknowledge.worldbank.org/handle/10986/13226 
 

https://openknowledge.worldbank.org/handle/10986/13226
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 Market conduct regulation is mainly done in the following directions:  

 Disclosure and transparency 

 Responsible business conduct 

 Complaint handling 

 Protection of consumer assets against fraud and misuse 

 Protection of consumer data and privacy 

 Advice  

 

In this regard a number of Laws and regulations have been approved, the mains are:  

 

Law on Consumer Credit: the purpose of law is protecting rights of consumers of consumer credit, 

development of credit system and establishment of unilateral rules, enhancement of financial 

mediation and increasing of consumers’ confidence towards financial system.  

Law on Attraction of Banking Deposits: The purpose of this law is to establish unified procedures 

and conditions for attraction of deposits by banks and protection of consumer rights through these 

procedures. 

Law on Financial System Mediator: for setting up complaint handling mechanisms and creating 

the office of financial mediator in Armenia. 

Each industry law (on banks, credit organizations, insurance companies, funded pension system 

etc.) has some provisions of consumer protection.  

Based on up mentioned Laws, following regulations have been adopted:  

 Regulation 8/01 on Explanations and Examples of the Calculation of Annual Percentage Rate of 

Charge 

 Regulation 8/02 on Calculation of Annual Percentage Yield of Bank Deposits 

 Regulation 8/03 on Information Publication (Transparency) 

 Regulation 8/04 on Internal Procedures on Customer Complaints 

 Regulation 8/05 on the Procedure, Term, Forms and Minimum Requirements for Communication 

Between Bank and Depositors, Creditor and Consumer 

 General Key Facts Statement for consumer credit 

 Individualized Key Facts Statement for consumer credit 

 

At the same time, CBA realizes on-site and off-site investigations of financial institutions to monitor 

the compliance of the financial institutions’ conduct to Consumer rights protection laws and regulations. 

The Mystery shopping is also widely used by CBA to verify sales practices of financial institutions.  

The off-site monitoring include monitoring of websites and social media, TV and radio advertising,   

published information and advertising materials, information of «Financial helper». CBA undertakes specific 

on-demand investigations based on red flags (e.g. complaints, media coverage, etc.). The monitoring could 

include, for example, monitoring of internal legal acts, monitoring of radio advertising, testing via focus 

groups – verifying disclosed information.  The on-site monitoring is done according to the onsite supervision 

manual that defines four key areas of interest for complex on-site market conduct inspections: 1) Financial 

services rendered (terms and conditions, content of contracts, fees, etc.) 2) Interaction with consumers 

(conduct of the sales process, information disclosure, staff qualifications, etc.) 3) Internal redress 

mechanism, 4) Advertisements and other published information.  
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CBA has an enforcement power. If after off-side and on-side inspections CBA identify non-compliance 

to the laws, rules and regulations as well as find inappropriate actions, CBA can apply punishment tools and 

deterrence to discourage from further violations by FI and others.  

 

Hot-line: A hot-line is operating within Consumer tights protection and financial education centre of 

CBA. A total of over 1,000 calls through the hotline and over 200 written applications were received in 2015, 

most of which concerned banking.32 

 

Shopping tool: The Central Bank has created a comparative analytical shopping tool which compares 

and shows all financial services available at this moment in the market arranged by the best offer (less 

costly) .  

The consumer need to fill the information about the services that they need, the system will provide 

then a comparative analysis of all existing financial services at the moment. The content is filled by financial 

institutions. All the process is regulated and controlled by CBA via internal regulations.  

Other key players  

The Financial System Mediator 

 

This is the key person in settling financial services-related disputes out of court in Armenia. The Office 

of the Financial System Mediator is an independently-managed institution.  Established pursuant to the 

Republic of Armenia Law on Financial System Mediator, the Office has been functioning since January 24, 

2009. Its founder is the Central Bank of Armenia. 

The office is responsible for resolution of disputes between individual consumers and financial 

organizations. The Mediator’s services are free of charge with focus on mediated solutions – but the 

Mediator also has a power to issue a binding decision if the parties are unable to agree on a solution. If an 

individual is not satisfied with the decision of the Mediator, he/she can bring the complaint to a court (as 

well as going to a court directly without first lodging his complaint with the Mediator). 

The Office performs in pursuit of the following objectives: protection of consumer rights and interests 

in the financial market, fast, effective and free review and handling of client claims, and enhancement of 

public confidence in the financial sector. 

 The Office is an establishment with independent management system. The Mediator is appointed by 

the Board of Trustees of the Office and reports to the Board of Trustees direct. The members of the Board 

of Trustees are appointed as follows: one member by the Republic of Armenia Government, one member 

by the Board of the Central Bank of Armenia, four members by unions of organizations, and one member 

by organizations that advocate protection of consumer rights. 

The Office is funded by financial institutions (banks, credit organizations, insurance companies, 

pawnshops, etc.) licensed by the Central Bank through regular mandatory fees, as prescribed by law. The 

amount of these fees is set for each type of organization under the law. The share of each organization in 

total contributions is small. 

                                                           
32 https://www.cba.am/EN/pperiodicals/finham_16_eng.pdf 
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In the framework of its mandate, the FSM realizes financial education projects for public and its 

member of NSFE Steering Committee.33  

Deposit Guarantee Fund  

 

Deposit Guarantee Fund of Armenia is a non-commercial organization, founded by the Central Bank of 

Armenia in accordance with the RA law on "Guarantee of remuneration of bank deposits of physical 

persons”. 

The objective of the Deposit Guarantee Fund is guaranteeing remuneration of amounts placed by 

individuals in the banks. The Funds guarantees deposits in all banks operating in Armenia. Remuneration is 

effected in case of insolvency of a bank. The maximum amount subject to remuneration of guaranteed 

deposits is 10 million drams. If the sum is deposited in foreign currency, the maximum amount subject to 

remuneration is 5 million drams. The Fund guarantees deposits by its own means, which are formed from 

regular quarterly premiums made by all banks. The Central Bank of Armenia supervises the operations of 

the Fund. 

In the framework of its mandate, ADGF realizes financial education projects for public and its member 

of NSFE Steering Committee34.  

Armenian Motor Insurers’ Bureau (AMIB)35  

 

Armenian Motor Insurers’ Bureau (AMIB) is a self-regulatory organization and registered by Central 

Bank of Armenia. AMIB was established in 2010 and its role was and is to enter into agreements with the 

Government as to how compensation claims from people who have been involved in accidents which were 

caused by uninsured or untraced drivers may be compensated. AMIB is funded by its member insurance 

companies by means of a levy.  

Under the Compulsory Motor Third Party Liability Insurance Ordinance, all vehicles must be insured 

against claims for third party bodily injuries arising out of an accident involving the use of the vehicle on a 

road. The principal objective of the Bureau is to secure the satisfaction of claims in respect of liability for 

property, death or bodily injury which arises from the use of motor vehicles on the road, when the use of 

the vehicle is required to be covered by the CMTPLI Ordinance. 

Membership (cooperation) in International organisations with mandate of consumer 

protection and financial education  

OECD/INFE: The Central Bank of member is full member of OECD/INFE Technical Committee, co-leader 

of the Working Group on “Standards, Evaluation and Implementation” and member of Working Groups on 

Core competencies and National Strategies.  

AFI: The Central Bank is member of Alliance of Financial Inclusion and co-leader of consumer 

empowerment and market conduct subgroup (CEMC).  

                                                           
33 www.fsm.am 

34 www.adgf.am 

35 www.paap.am 
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CYFI: CBA is closely collaborating with Child and youth finance international participating in Global 

Money week as well as others events and conferences of CYFI.  

Financial education framework in Armenia 

Since 2007 different financial educational initiatives have been initiated and implemented by CBA as 

well as several organisations in Armenia.  

Starting from 2014 the financial education in guided by National Strategy of Financial education, that 

sets up a collaborative multi-agency framework and platform coordinated by the Central Bank of Armenia.  

Central Bank of Armenia is the main institution that realizes financial education under its mandate 

given by the law. Other public and private institutions also undertake a number of financial education 

initiatives in Armenia; however financial education is not their primary function, this is supportive activity 

to their works and is done in the framework of the National Strategy of Financial Education in Armenia36.  

 

III. The National Strategy of Financial education  

The status of the National Strategy of Financial Education in Armenia (NSFE) 

A National strategy for financial education is being put into place in Armenia. Now, The National 

Strategy is in phase of implementation.  

The development of the National Strategy of Financial Education in Armenia has been directed by the 

Central Bank of Armenia in 2012. The CBA formed a National steering committee of Elaboration and 

Implementation on NSFE taking to have the support of all relevant stakeholders as well as to create a 

collaborative platform for all institutions that were interested and were already (somehow) delivering 

financial education.  

The committee officially started its works in mid-2012 and drafted the NSFE.   

The National Strategy of Financial education of Armenia (NSFE) has been adopted by the Steering 

Committee of Elaboration and Implementation of NSFE in 2012.  

The NSFE has been approved by the Government of The Republic of Armenia in 2014.  

 

NSFE contains the 2 parts: 1) The strategy for creating the required environment and conditions to 

increase the level of financial literacy of the population in RA on a 20 - year perspective, 2) Action Plan 2014-

2019 for the strategy implementation. The NSFE Action Plan is inseparable part of NSFE. It is going to be 

revised once per each 5 years according to the needs. 

The logic of the document “National Strategy of Financial Education in Armenia”  

The National Strategy of Financial education defines the framework according to which the projects to 

increase the level of financial literacy should be implemented by different interested stakeholders and 

policymakers. The NSFE was developed to promote a national and coordinated approach to improve the 

financial well-being of Armenians, to provide a plan for all interested and concerned agencies and 

                                                           
36 Protocol Decision N47 RA Government Session “the National Strategy of Financial Education of the Republic of Armenia  and the Action Plan 

2014-2019”; November 13, 2014 
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organisations to work in partnership to develop and deliver initiatives to increase the financial literacy of all 

Armenians. 

First of all, NSFE points out on existing problems that the Armenian population is facing on personal 

budget management matters and shows the importance and benefits of increasing the level of financial 

education in Armenia for the point of view of government, population and the whole society.  

Next, it sets up the institutional base for the further implementation and monitoring of financial 

educational projects by explaining the leadership and cooperation mechanisms and defining the Structure 

and functions of the Steering committee of NSFE.  

Then, the document defines and explains more deeply the different elements of the strategy for the 

development and implementation of financial education in Armenia by giving the main goals and objectives, 

the definition and content of financial education, the principles, priorities and target groups, the programs 

and other information that are priorities for country and that policymakers should follow while 

implementing financial education programs.   

Besides, separate parts highlight the principles/rules of implementing the financial education in 

schools and after-schools. NSFE also defines monitoring and assessment as well as funding mechanisms of 

Financial education programs.  

The Action plan with detailed description of projects, timeframes and responsible institutions 

concludes the document.  

Leadership and Cooperation: The Steering Committee of NSFE  

The Steering Committee for development and implementation of the National Strategy of Financial 

Education has been initially established by the Central bank of Armenia to draft and implement the NSFE.  

The power of Steering Committee has been strengthen by the adoption of the NSFE by the 

Government.   

More than 18 institutions from public and private sectors as well as NGO’s are members of NSFE 

Steering Committee. The CBA is chairing and coordinating the works of NSFE Steering committee.  

The Committee meet every 3 months (in total 4 times a year) to discuss the process of design and 

implementation of NSFE action plan, exchange views and information as well as to take appropriate 

decisions and actions if needed.  

The everyday information exchange between Committee members is organised through the online 

interactive platform where all members have access and are free to exchange information (members can 

follow the posted information, make posts, write comments etc).  The Platform is managed by the Central 

Bank of Armenia.  

NSFE defines the role and functions of Committee, the members as well as coordination and cooperation 

schemes. So according to the NSFE:  

“The Committee is an interagency advisory body, members of which cooperate to ensure the effective 

performance of the development and implementation of NSFE in the Republic of Armenia. The actions of NSFE are 

coordinated by CBA. Ministry of Education and Science of the Republic of Armenia is responsible for NSFE program 

curriculum in the educational institutions; CBA and other members of the Committee are responsible for adopting and 

implementing the programs outside the educational institutions.” 

  “ In the scope of NSFE the Committee is responsible for the development of NSFE and its action plan, definition 

of priorities and coordination of financial education programs foreseen under NSFE, communication with stakeholders, 

as well as ongoing revision of the program implementation process and NSFE once each 5 years or in other time frames 

when needed”   



 20 

 

 

The Committee consists of   

1. The Board Member of CBA (Chairman of the Committee) 

2. Head of the Department of General Education of Staff of the Ministry of Education and Science of the 

Republic of Armenia  (Member of the Committee: optional) 

3. Head of the Consumer Rights Protection and Financial Literacy Center of the CBA (Member of the 

Committee) 

4. Head of the Labor and Employment Department of staff of the Ministry of Labor and Social issues of the 

Republic of Armenia (Member of the Committee: optional) 

5. Head of the Division of the Financial Market Development and Methodology of the Department of Financial 

Market Development of the Ministry of Finance of the Republic of Armenia (Member of the Committee: 

optional) 

6. Head of the Division of the Training of the Pedagogical Staff of the National Education Institute of the 

Ministry of Education and Science of the Republic of Armenia (Member of the Committee: optional) 

7. CEO of the Pension System Awareness Center (Member of the Committee: optional)  

8. CEO of the Insurance Market Association Union of Legal Entities (Member of the Committee: optional)  

9. CEO of the Union of Banks of Armenia (Member of the Committee: optional)  

10. CEO of the Association of Mortgage Market Participants of Armenia (Member of the Committee: optional) 

11. CEO of the Association of Credit Organizations of Armenia (Member of the Committee: optional) 

12. Financial System Mediator (Member of the Committee: optional)  

13. CEO of the Armenian Insurers’ Bureau Union of Legal Entities (Member of the Committee: optional) 

14. Director of the Armenian Deposit Guarantee Fund (Member of the Committee: optional) 

15. President of the Consumer Rights Protection NGO (Member of the Committee: optional) 

16. President of the Junior Achievement of Armenia NGO (Member of the Committee: optional) 

17. CEO of the AYB Educational Foundation (Member of the Committee: optional) 

18. Specialist of the Consumer Rights Protection and Financial Literacy Center of the CBA  (Secretary of the 

Committee) 

19. Head of the Department of General Education of staff of Yerevan Municipality (Member of the Committee: 

optional)  

20. Head of the Division of Territorial Administration and Development of Staff of Ministry of Territorial 

Administration of the Republic of Armenia (Member of the Committee: optional) 

 

All willing individuals or organizations interested in financial education are free to participate in the Committee 

in the status of observer. For example, in 2012 - 2013 the development and implementation of NSFE was supported 

on volunteering basis by the representatives of private sector, by Nasdaq OMX Armenia, by German Savings Banks 

Foundation for International Cooperation… 

Setting the priorities: Mission, objective, principles of NSFE 

The NSFE Armenia was prepared in consultation with key financial literacy partners and stakeholders, 

and after conducting considerable research (OECD/INFE 20019 and WB 2012). These researches include the 

understanding of the knowledge and skills in personal finances management matters of Armenian 

population (what they do and don’t do) as well as their attitude and behaviour (what they do and don’t do.) 

The historical, economic, social context and priorities have also been taken into account.  

http://www.paap.am/
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The mission of NSFE is “to increase the level of financial literacy of the persons living in the Republic 

of Armenia, which will promote financial stability, deepen financial mediation and improve the welfare of 

the people in the country”.  

The objective of the NSFE is “to create and develop the necessary institutional environment enabling 

persons living in the Republic of Armenia become financially literate, including: 

a. develop institutional environment  

b. include financial education in schools 

c. ensure appropriate infrastructure for post school education  

d. establish effective coordination, monitoring and evaluation systems for the implemented 

programs”.  

 

The NSFE defines also the measurable targeted indicators in two directions:  the share of financial 

literate people and the share of financial inclusion in formal sector. It is clearly mentioned in NSFE that these 

measurable targets should be not considered as absolute objectives because the reaching some of the 

objectives is not only conditioned with financial education, but rather with a need of policies in other 

sectors. The measurable targets should be considered as guided objectives to assess the overall 

effectiveness of NSFE.  

 

Measurable targets included in NSFE (Snapshot from the NSFE) 

 
 

The shares of financially literate individuals and financial inclusion in formal sector were calculated 

among adults (18+).  These indicators depend not only on the behavior of a person, but also on the offers 

available in the market at a given time.   The indicators of Column 2 for 2012 are approximate values 

taken from the WB survey results. The indicators of the Column 3 are defined based on the methodology 

of NSFE impact assessment according to the results of the 2014 survey (FCI).  

 

The principles: NSFE defines the principles according to which education in finance should be 

implemented: They are the following:  

 

National_Financial_Education_Strategy_Armenia_Non-official_ENG_updates.doc 
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4.2  MISSION AND OBJECTIVES  OF NSFE   

45. The mission of NSFE is “to increase the level of financial literacy of the persons living in the 
Republic of Armenia, which will promote financial stability, deepen financial mediation and 
improve the welfare of the people in the country”.  

46. The objective of the NSFE is “to create and develop the necessary institutional environment 
enabling persons living in the Republic of Armenia become financially literate, including: 

a. develop institutional environment  

b. include financial education in schools 

c. ensure appropriate infrastructure for post school education  

d. establish effective coordination, monitoring and evaluation systems for the implemented 

programs”.  

47. These objectives are reflected in the Action Plan more detailed (see Part VII). 

48. Targeted  indicators of NSFE  

 2012 

 

2014 

 

2019 

 

2024 

 

2029 

 

2034 

 

I. Shares of literate individuals -  44.5 % 30% 50% 60% 75% 

1. Financial  and macroeconomics indicators   39.3%  50% 75% 90% 

2. The share of effective personal and family budget 

planners 

14% 46.1% 30% 50% 75% 90% 

3. The share of savers and long term planners 14% 33.7% 30% 50% 75% 90% 

4. The share of effective debt managers 47% 45.1% 60% 70% 80% 90% 

5. The share of persons collecting information, 

comparing and undertaking responsible decisions 

while using financial services (effective 

consumption) 

1-12% 48.2% 30% 50% 75% 90% 

6. The share of people actively protecting their rights 9% 57.8% 30% 50% 75% 90% 

7. The share of people who are using safely financial 

services (frauds and scams) 

- 41.3%  50% 75% 90% 

II. The share of financial inclusion in formal sector     30 %    

1. The share of adults holding deposits  6%  4.9% 30% 50% 75% 90% 

2. The share of people using formal loan products   14% 34.5% 50% 65% 80% 90% 

3. The share of payment card holders 25-40% 18.6% 50% 65% 75% 90% 

4. The share of people with at least one insurance 

product 

- 16.2% 30% 50% 60% 70% 

5. The share of actively managed pension accounts  - % 30% 50% 75% 90% 

 

 The shares of financially literate individuals and financial inclusion in formal sector in Table 1 

were calculated among adults (18+). These indicators depend not only on the behaviour of a 

person, but also on the offers available in the market at a given time.   
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“Lifelong learning”.  According to NSFE, an individual should receive fundamental and practical knowledge 
on personal finance throughout his life. NSfe defines two stages for receiving financial education which are:  
I stage. Obtaining fundamental knowledge during which the person receives the primary part of the 
knowledge on personal finance forming his attitude (psychological and cultural values) towards money and 
finance. II stage. Acquiring practical knowledge. During which, based on his knowledge obtained in the first 
stage, acquires the part of knowledge on finance, which conditions his behaviour towards finance and 
financial services.  

“Using variety of ways and methods” of financial education which could be more appropriate to the target 
audience as well as to the place and moments of receiving FE.  

“Using simple and perceivable information”: this principle highlights that it is important to provide financial 
education in simple, easy and catchy manner and to not overload with information and not to stress them 
with difficult and long materials. It also mentions that focusing on more practical and applicable aspects is 
more efficient than using more theoretical content.   

“Defining priorities”. According to this principle, it is important to understand and recognize that it is 
impossible to implement all programs simultaneously, as they require endless time and resources. It is 
necessary to reveal the most vulnerable target groups to mobilize the efforts on these points. Thus, it is 
necessary to implement comparing assessment of all program expenses and effectiveness and prioritize the 
programs. 

“Monitoring and impact assessment of financial education programs”  This principle of NSFE highlight the 
importance of assessment of effectiveness of projects before and after its launch as well as usage of variety 
of assessment tools to achieve better results.  

The target groups of NSFE  

The target groups have been identified according to WB survey results (World Bank 2012) and the 

national priorities of Armenia. The NSFE defines the following target groups: schoolchildren, students, 

farmers, women, person under teachable moment.  

 

 Schoolchildren: The target group “schoolchildren” covers different age groups. NSFE highlights that 

Financial education in schools should be included in the primary, secondary and high schools 

programs. In this way children under 17 - 18 will obtain all necessary knowledge   based on which the 

studies in higher education institutions or during the next years of education will be more efficient. 

Starting from primary classes till the high school graduation each year pupils will learn the knowledge 

perceivable in their age group. 

 Students. Students as potential young workers will start facing or already started dealing with the 

issues on personal finance, such as scholarship or the first salary, etc. Additionally, students according 

to Armenian cultural characteristics are innovation carriers and presenters into families, therefore, 

students can spread financial education within their families as well.  

 Farmers. WB survey results revealed that issues with financial knowledge or awareness prevails 

among farmers. The latter representing households with stable or seasonal varying income often face 

problems with budget planning and deficit for upcoming agricultural season. 

 Women. WB survey results show, that the liability of personal/family budget management is carried 

out mostly by women. This is basically conditioned with the fact, that the big part of men in Armenian 
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families leave abroad for seasonal work and family budget management function is transferred to 

women.   

 Person under teachable moment. The target is the person having need in respective financial 

education in current stage of life and is in the teachable moment of his life. Such moment can be 

formation of labor relations, marriage and formation of family, born of children, unemployment, 

purchase of apartment, purchase of car. In cases when another situation turns to be a teachable 

moment it should be regarded in addition to the mentioned cases. Similar situation can be reforms or 

special financial programs, etc. Here is important to implement financial education in the right 

moment as in these situations people are more prepared to perceive and apply information provided.   

Definition of Financial Education by NSFE  

The National strategy of financial education (NSFE)37 of Armenia gives  the definition of financially 

literate person in Armenia as follow: “A financially capable person is a person who has the knowledge, 

abilities, skills and culture, which give them the opportunity to be informed, make responsible decisions 

about their personal finances, and take the right actions according to the situation”.  

 

NSFE also defines that “Financially literate person should also gain self-confidence to make responsible 

decisions on his personal finance, undertake effective actions matching the given situation and to improve 

his personal financial status”.  

 

NSFE excludes the marketing, entrepreneurship and advice or conviction to use a specific financial 

service from financial education. Yet, NSFE highlights that entrepreneurship can get along with financial 

education to contribute the development of the positive attitude towards money and the culture of making 

responsible decisions.  

Content of financial education  

The NSFE Armenia defines the main directions (thematic areas) that financially literate should be able 

to use his knowledge and skills as follows:  

1. Planning Personal and family budget  

2. Saving and long-term management  

3. Managing Debt  

4. Gathering information, comparing and taking responsible decisions when using financial 

services (efficient purchase)  

5. Valuing and receiving professional advisory  

6. Protecting his own rights  

7. Development of positive attitude towards money and personal finance management  

8. Using suitable financial services offered in the formal financial sector.  

According these directions the content of financial education projects should be designed.  

                                                           
37 Protocol Decision N47 RA Government Session  (November 13, 2014), National Strategy of Financial Education  

of the Republic of Armenia and ) the Action Plan 2014-2019 of the National Strategy of Financial Education of the Republic of Armenia 
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The “Financial competency matrix for adult” 

The “Financial competency matrix for adult” gives the detailed description of financial education 

content and defines the minimum competencies that Armenian adult should have to be considered as a 

“perfect” financially capable person. The matrix is a separate document from the NSFE. CBA leaded the 

design of the matrix. The matrix has been discussed and approved by NSFE Steering Committee in 2014.   

The Matrix is composed by four components of financial capabilities (knowledge, skills, attitude and 

behaviour) and 7 thematic areas defined by the NSFE in Armenia. The matrix represents a baseline for the 

design of financial educational projects as well as for assessment of capability level of the population (e.g. 

FCI methodology was designed in a way that it reflect the complete picture of financial capability in each 

crossroad of components and thematic areas (e.g. knowledge-debt management)). The defined thematic 

areas in the matrix are based on the results of previous surveys (OECD 2009; WB 2012) as well as the 

historical, political and social/economic situation of Armenia.  

Types of financial education programmes in NSFE 

The NSFE Armenia separates financial education programmes according defined target groups and to 

the principle that financial education is lifelong process and should be provided in every stage of life.  

The projects are classified with the following approaches:  

1. Financial education in schools 

2. Financial education  out of school/workplace/other –separated by the target groups 

a. Education of students 

b. Women education 

c. Employee education 

d. Education in rural communities 

e. Education during teachable moments 

f. General public awareness 

g. Education through mass media 

3. Monitoring and evaluation  

4. Training of trainers  

2 Separates big sections “financial education in schools” and “financial education after schools” define 

more deeply and in details the approaches of their implementation. Financial education in schools will be 

presented in detail further in this document in section VI.  

Action Plan 

The Action Plan of NSFE gives the detailed description of works of every project, responsible 

institutions as well as the deliverables and timeframes for the period of 2014-2019. Action Plan reflects the 

integrity of projects aiming to achieve the objectives of the NSFE based on the time frame and stakeholder 

responsibilities.  
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Funding  

The NSFE defines possible ways funding approaches and mechanisms that can be used for financing 

the financial educational projects in Armenia. Nowadays, in practice, Armenia is operating in the following 

model:  

 

 CBA is the main interested in financial education and is enough powerful organization that can lead 

financial education. CBA funds those projects that other stakeholder would not do. 

 Donor organizations or NGOS with direct mandate on financial education (e.g. SBFIC, Junior 

Achievement) and have a high interest in driving fin edu projects. Usually they have a strategic 

agenda and find easily resources for those projects. CBA’s role here is to lightly support and direct 

towards the needs of the country. 

 Donor organizations with no direct mandate (e.g. IFAD, SDA, etc). Their direct mandate usually is 

development of something (rural areas, children, women, etc) and they have funds for this. While 

implementing their projects usually they find out that particular target group needs financial 

education as well and given their funds they initiate this as well. CBA’s role here is to support with 

expertise since most of the costs are carried by those organizations. 

 Private sector (banks, insurers, credit org-s, etc. their associations) who wants use financial 

education for their marketing purposes. They are not ready to heavily invest into financial education 

yet but may spend a little money. But their presence in financial education events brings practical 

flavor and importance. 

 Public sector with no direct mandate (e.g Deposit Guarantee fund, Financial Ombudsmen). They 

have some budgets and want to do something for their PR and for their business. Here CBA helps to 

coordinate and avoid overlaps. 

 Interested by passers – NGOs that are ready to realize some project if CBA funds them (e.g AIESEC, 

CIVITAS). They have good network and due to strong voluntary part their projects are not expensive. 

Individually every NGO has no big impact, but given their number is large they can cover many target 

groups. 

 Not interested influential stakeholders (Ministry of Education, Government) who do not want to 

spent money at all, not interested and whom we need to keep satisfied. CBA does not directly fund 

them but we support them to get funds from donor organizations. 

Education 
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2019)

Education 
in rural 

communiti
es (2015-

2017)

Education 
during 

teachable 
moments 

(2015-
2019)
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public 
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projects 

(2015-2019)

Employee 
Education 

(2016-
2019)
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students 
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Education 
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Monitoring and evaluation of NSFE  

The NSFE underline the importance of monitoring and evaluation of NSFE and highlights that the latter 

should be realized in two directions: Assessment of effectiveness of separate programs and ongoing 

evaluation of the financial literacy level of the society 

 

In practice, some techniques such as focus groups method, pre-post assessment, randomized control 

trials experiments, research studies etc. have been used to understand the needs and preferences of target 

groups concerning the content and methods of financial educational programs, to assess the changes of 

behaviour of the customers after realizing specific financial educational programs as well as to assess the 

effectiveness of financial programs.  

 

Nationwide surveys are also being put in place to evaluate the level of financial capability in Armenia 

in four directions: knowledge, skills, attitude and behavior.  

 

 

IV. Detailed description of current financial education initiatives 38 
 

Financial education in schools  

As of 2012 financial education in schools is being implemented only through the subject “Social 

Science”. Particularly the hours foreseen for the topics on financial education under the subject taught only 

in the VIII and IX grades do not exceed 7 teaching hours in total. Some elements of financial education 

appear in the content of Mathematics (calculation of interest rates).  

 

In schools financial education is being partly supported by the Junior Achievement NGO through 

cooperation with limited number of schools and organization of private classes there. Junior Achievement 

Armenia NGO’s is doing a program for high –school students on the basis of a Memorandum of 

Understanding with the Ministry of Education. Their programme components include: 1) doing business 

and entrepreneurship (e.g. writing business plans), and 2) a citizen component (how people become 

responsible citizens).  

 

Integration of financial education in school is one of the main components of NSFE Armenia as well as 

one of the priorities of the Government. The implementation of financial in schools is planned to be done 

by the integration of financial education components in existing subjects as well as implementation of 

separate optional subject in high school as the schedule in schools is at maximum load (which means that 

new subjects can be introduced only through reducing the others) and this is the most effective to introduce 

financial education in school at this moment. ).  However, a project to incorporate separate optional subject 

“personal finances”( age 16 to 18 years old, 10-12 classes) has been planned.  

 

                                                           
38 based on CBA experts knowledge and CBA publications  
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Armenia is implementing a new project of improvement of Armenian educational system with the 

support of World Bank since 2015. Thus, all school textbooks are in the process of being revised thus 

presenting an important opportunity for incorporating key financial education content into pre-selected 

subjects such as maths, social sciences, etc. 

 

In this regard Central Bank of Armenia closely collaborates with Ministry of Education, National 

Institute of Education and Junior Achievement of Armenia since the adoption of NSFE. A working group 

for the drafting and implementation of the project has been created under the NSFE committee in 

November 2014. Since then, the following works have been done:  

 Design and approval of “the financial competences matrix for the school children”. The document 

describes the elements of all those necessary financial knowledge, skills, attitude and behaviour for 

four age groups, which are essential for formation of respective financial abilities. All the 

competences are described gradually – from the simplest to the most complex, and include the 

seven thematic sectors of FE in NSFE.  

 Choice and approval of subjects where financial education should be integrated in: CBA, MOE and 

NIE have already identified and approved the subjects where the financial education should be 

integrated in. The chosen subjects are Mathematics (age 6 to 12 years old, 1-6 classes); Me and the 

world around (age 8 to 10 years old, 2-4 classes), Algebra (age 13 to 18 years old, 7-12 classes); 

(Social sciences: age 14 to 18 years old, 8-12 classes), Technology (5-6 classes). In addition, a project 

to incorporate separate optional subject “personal finances”( age 16 to 18 years old, 10-12 classes) 

has been planned.  

  Creation of task forces for the FE content design.  3 forces have been created to design the content 

of financial education to be integrated in the existing subjects. Every task force is composed of one 

expert from Educational system, one expert from financial system, and one teacher. The works of 

task forces are financed by CBA, supported and monitored by a psychologist and evaluator from 

Ministry of Education. The content of financial education is designed according to the “Financial 

competences matrix for the school children” and adapted to the subject structure, logic, principles. 

The content has been designed and was issued for public consultation in July 2017.  

 

 

Next steps of the projects include: 

 drafting the training of teacher materials – July-august 2017 (in process) 

 doing training of teachers of 16 schools for pilot - august 2017 

 implementing a pilot courses in schools and evaluation: - September 2017 – June 2018 

o 16 schools for treatment 

o 16 schools for control 

 Starting the training of teachers of all schools (12000 teachers) Simultaneously 

 Adapting the materials according to the pilot results  

 Official launch in all schools (September 2018) 

 

 The finalisation of works is planned the end of 2018.  
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Other projects for youth 

In Armenia, several projects are implemented to raise the awareness and interest of youths towards 

financial education as well as to increase their level of literacy concerning personal finances management 

matters. These projects include:  

Finance & Economics High School Brain-Ring Competition 

An annual Brain-Ring Competition of economic and financial issues for high school children which is 

organized with cooperation with Junior Achievement Armenia for more than 8 years. More than 500 

students from 100 different high schools competed with each other on economic and finances questions. 

During the finals, 11 winning teams competed with each other. All participants and the winner receive 

awards from CBA and JA Armenia as well as other financial institutions that have expressed their interest to 

take part in the event. 

“CITIZEN” financial education program in schools 

The objective of the project is to empower the teachers and students with knowledge, skills, tools and 

instruments that will allow them to explore and find out the community issues in personal budget 

management as well as financial inclusion and then propose possible solution strategies. Besides that, the 

goal of the project is to develop among the students the feeling among high-school students that they are 

responsible citizen of their country and are responsible for their rights and obligation and need to take 

actions to improve the well-being of the society.  The project has started in 2011, with the close 

collaboration between CBA and Civitas - Armenian Center for Democratic Education" Armenia NGO.  

Since then, around 170 teachers of Armenia have been trained. The teachers from their side transfers 

theirs knowledge and skills to students (around 3300 since 2011) who realised the researches and analyses 

during the whole educational year. The results of researches are presented and disseminated during annual 

exposition organized in this regard.  

2016 Armenia Global Money Week39 (14 - 21 March)  

Since 2015 Armenia participates in the Global Money week and the Central Bank of Armenia leads 

different financial programs during GMW. In 2016 in Armenia, GMW started in March and was continued 

through “My Finance Month 2016” project in April. The Leading Organisations is the Central Bank of 

Armenia; Participating Organisations are AIESEC Armenia; “Mkhitar Sebastatsi” Educational Complex; Junior 

Achievement Armenia; Anania Shirakatsi (Educational Complex), Mkhitar Sebastatsi (Educational Complex), 

Eurasia (Educational Center), 109 high school (Yerevan), 195 high school (Yerevan), 3 high school (Gyumri), 

Gyumri Foton College, 5 high school (Vanadzor), 11 high school (Vanadzor), Dilijan State College, Armenian 

State University of Economics, Eurasia University, Aeon library/club, “PASS” LLC, Central Bank of Armenia 

Visitor Centre, The members of National Strategy of Financial Education, Aflatoun, COAF (Aflatoun partner). 

Total number of children & youth engaged is 3 705 and total 5 000 person indirectly reached.   

                                                           

39 http://www.globalmoneyweek.org/regions/europe/armenia.html 

 

https://www.cba.am/%22%20%5Ct%20%22_blank
https://www.cba.am/%22%20%5Ct%20%22_blank
http://aiesec.org/%22%20%5Ct%20%22_blank
http://mskh.am/%22%20%5Ct%20%22_blank
http://www.jaarmenia.org/%22%20%5Ct%20%22_blank
http://www.jaarmenia.org/%22%20%5Ct%20%22_blank
http://www.globalmoneyweek.org/regions/europe/armenia.html
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CYFI Global Inclusion Awards 2016: Armenia regional winner  

Armenia was declared regional winner, Europe & Central Asia, of the The Global Inclusion Awards 2016 

by the Child & Youth Finance International (CYFI). Armenia was represented by the Central Bank of Armenia 

(CBA). 

My finance month 

My finance month is an annual project planned by the NSFE action plan and realized by the leadership 

of the Central bank in Armenia. This is an annual project that has started in 2013.  The purpose of the project 

is to actively promote among population the importance of personal finances management by organizing 

several educational and entartaining events during one month under the umbrella of “My finance month”. 

During the events the following topics are covered: effective savings, debt management, budget planing, 

personal rights and other questions related to personal finances. The target group of the project is the 

whole populaton, however the youth are the majority of participants. More than 35 private and public 

institutions are collaborating for the realization of the MFM. In 2016 the following group events have been 

organized:   

 Educational and awareness raising interactive posts in Financial educational website social 

networks (facebbook, twitter) on the questions of personal finance management. The number of page 

foolowers has been increased by 4000 persons during the project 

 Financial contests  

o The Photo Story competition' with the topic “Debt management”. The participants (no age 

restriction) should introduce their debt story through 3 photos.  

o Art Competition for children with the topic “The life on my financial planet”. The children between 

5 and 12 years old should draw their families, friends, toys and their finances in their planets. 

o Storytelling competition for the schoolchildren between 12 and 16 years old. The stories can be 

about any financial topic: savings, loans, budgeting and planning, financial shopping around, 

financial scams etc.  

o Financial brochures competition has two topics: “My tomorrow starts today”. The target of these 

brochures will be the youth, who should highlight the importance of savings. The second topic is 

“The balance in everything”. The target group of these brochures will be youth in regional areas.  

o On-line contests on financial topics  

 Open seminars on financial topics: The representatives of financial institutions conducted the 

seminars; the participation was free of charge and open to everyone upon registration. In total, 24 seminars 

have been organised and more than 500 persons took part in them.  

 Financial bus tour towards financial institutions. The principle is to organise a drop on drop off 

financial touristic tour with a guided excursion in financial institutions and break the ice wall between them. 

In every tour, the participants had the chance to visit 3 financial institutions, ask questions, participate in 

small competitions and win awards such as the possibility to have a stage in the institution. In total, during 

1 month 8 tours have been organized with more than 500 participants.  

 Inter-universities intellectual game “What, where and when” in cooperation with the official 

representative of this game in Armenia. More than 150 students from Armenian universities have 

participated in the intellectual game  

 Inter-universities debates on financial issues with the participation of more than 70 students.  

 Inter-school competitions “brain-ring” on economic and financial questions.  

 Organisation of saving games in Yerevan and the regions in the cooperation with SBFIC.  

http://childfinanceinternational.org/global-inclusion-awards.html
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Financial education for migrants 

In Armenia, NSFE and its action plan does not plan any specific FE project for migrants in general.  Thus, 

there is no any project undertaken by CBA and other Steering Committee members in this regard yet. 

However the Board member of the Central Bank showed interest in migration as a key topic, noting that 

both immigration and emigration are important in Armenia, with nearly 10 000 Syrians in need of 

integration into Armenian society. Representatives from the Bank’s Dilijan Research and Training Centre are 

working on a pilot project on migrants that go to Russia for work in informal sectors. This pilot is being co-

ordinated with researchers from a couple of American universities (Stanford and Notre-Dame). They are 

finalising the pilot stage results, the implementation has been logistically challenging. 99% of these migrants 

are men, and their work represents more than 40% of their household income.  

 

In Mai 2017, The Government of Armenia has approved a strategy and an action plan (2017-2021) for 

the migrants support and effective implementation of policies in this regard. The strategy also includes a 

financial education program for migrants planned for 2018-2019. The Main responsible bodies for the 

project are Central Bank of Armenia, the Ministry of Economic Development and Investments and the State 

Migration Service of Armenia.  

 

From 2013-2017 OECD collaborated with State Migration Service of Armenia in the framework of 

IPPMD project. The European Union and the OECD Development Centre have implemented a project on the 

Interrelations between Public Policies, Migration and Development (IPPMD) since 2013 and cooperated 

with the State Migration Service (SMS) under the Ministry of Territorial Administration and Development 

as the government focal point as well as with the Caucasus Research Resource Center (CRRC-Armenia). A 

number of country-level workshop, meetings and interviews have been organised and conducted to design 

the research strategy in Armenia, to conduct the fieldwork and co-drafted the country report. The report is 

published in OECD webpage in 2017.  

 

The German Union of Savings Bank (Sparkassenstiftung) is implementing a project for Syrian refugees 

in Armenia. The objective of the project is to promote this integration with the help of introductory seminars 

on important issues of daily life in Armenia. The seminars especially cover questions concerning the 

functioning the financial sector of Armenia and day-to-day finance management. (e.g. how to make or 

receive a bank transfer).  

Other financial education projects  

Financial education for rural 

A nationwide financial education project for rural population is in the process to be implemented in 

Armenia. The model of the project is the 2 days-6 hours interactive workshop for adult rural population via 

the certified trainers. The principles of the project are 1) Continuous educative program for rural population, 

2) Formation of trainers in every regions of Armenia, 3) Pre/post assessment for knowledge.  
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The project is leaded by CBA in the Partnership with Savings Banks Foundation for International 

Cooperation (SBFIC). The Workshop module has been already developed and tested via focus group 

assessment, TOT module has been developed and 11 trainers trained and certified by CBA.   

In 2016-2017, CBA was testing the effectiveness through randomized control trials (RCT): Seminars in 8 

villages with 130 participants (treatment in parallel); Survey in 5 villages (control in parallel). In addition to 

that, behavioral researches with support of international counterparts are realized in villages to find out 

the deep “WHYs” of target audiences.  

Abcfinance.am financial educational website  

In 2009, The Central Bank of Armenia has created a financial educational website www.abcfinance.am. 

The website contains educational materials structured by different target groups, by financial services, by 

different events of life etc. The website also contains budget planning tools, calculators, games and others 

interactive tools. Financial educational special page on Facebook and twitter (www.abcfinance.am) is also 

operating with more than 23 000 follower in 2017.  

In 2017, the website is planned to be renewed with modern approaches and new design. It will be 

simplified and will contain more easy-friendly interaction tools for consumers.  

Visitor Centre of CBA  

The Visitor Centre Is a financial museum located in the in the historic building of the Central Bank. 

Visitor Centre opened up in autumn of 2011. The first group of people visited on 20th September, 2011.  

Visitor Centre of the Central Bank aimed to increase public awareness of operations and role of the Central 

Bank by using various educational instruments, which include static, thematic and interactive 

demonstrations. 

Exhibition resources include 24 static displays and 2 interactive zones, i.e. a laboratory for checking 

notes and coins, an automated teller machine, 2 sets of multimedia games, a movie on the history of the 

national currency, 2 movies on the history and activities of the Central Bank, cartoon films about price 

stability and financial system’s operations, and thematic video-clips. 

High class schoolchildren and students are the main target, and the Central Bank organizes two visits 

per day for them who are able to come in groups with 20-25 persons in each. Visitor Centre is open to 

citizens as well who are interested in the history of money, the Central Bank operations and monetary 

policy. Attendance rate is estimated to be approximately 10 000 visitors per year.  

Visitor Centre is designed to hold training courses for teachers of schools of general education, 

thematic lectures and visits of target audience.40 

VISA football game 

In 2017, the CBA and VISA international have launched the Armenian version of Financial Football 

game. The game is fully adapted to Armenian context and is available in abcfinance.am and VISA websites 

Other projects  

Other on-going financial educational projects are realized by the Central Bank and other interested 

institutions in Armenia. These projects include:  

 Publications on financial services for general public and children (30 000 copies of each already 

distributed),  

                                                           
40 http://visitorscenter.cba.am/ 

http://www.abcfinance.am/
http://www.abcfinance.am/
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 Awareness programs on MTPL, Pension reform  

 TV educational programs/videos on financial topics 

 Seminars for different target groups such as military workers, rural population  

 Budget planning brochure for farmers in collaboration with SBFIC 

 Financial ruler with EFSE 

 

V. Financial literacy measurement 

Existing assessments 

Armenia has participated in different financial literacy assessments such as the OECD/INFE financial 

literacy survey (2010) and the World Bank financial capability survey (2012).  The data and the findings of 

these surveys were used while the development of the National Strategy on Financial Education in Armenia 

(NSFE) (2014) and the “Financial competency matrix for adult” in Armenia (2014).  

 

The OECD/INFE financial literacy survey (2010): The pilot study was conducted in 14 countries across 4 

continents. In Armenia face to face interviews were held among 1,545 respondents aged 18 and above. IN 

this regard, OECD collaborated with CBA to conduct the survey. The detailed results of the surveys are in 

annex 2.  

 

The World Bank financial capability survey (2012): Overall project was done in 11 different countries 

by using the same methodology. In Armenia, the sample was nationally representative of the adult (18 +) 

population living in households. Face to face interviews were done with 2000 respondents. The World Bank 

collaborated with CBA, the conduct of the survey has been realized by a local agency “AmPartners”. The 

detailed results of the surveys are in annex 3.  

 

Armenia’s latest national financial capability assessment was held in 201441.  The assessment was based 

on the new Financial Capability Barometer (FCB) methodology designed by the Central Bank of Armenia (in 

co-operation with the Alliance for Financial Inclusion (AFI). This methodology is specially designed for 

Armenian context taking into account the specificities of the country as well as the measurable targets and 

financial education topics covered by NSFE. It is fully in line with NSFE and adapted to the financial 

competency matrix for adults in Armenia. The objective of FCI is to obtain a baseline assessment of financial 

capabilities and to monitor the effectiveness of the NSFE over time. The capability assessment is planned to 

repeat every 5 year.  

Main characteristics of the survey are the following:  

 Survey type – standard questionnaire, face-to-face  

 Target group - >18, adults 

 Geography – all country, representative sampling   

 Sampling՝ 1,536 (95% confidence level and 2.5% interval)  

                                                           
41The Central Bank of Armenia, in cooperation with AFI;  Financial Capability Barometer, a new methodology for 

measuring the financial capability of a country’s population, March 2017 
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 Representativeness – results for country wide are representative, for analyses by regions or other 

factors indicative  

 Questionnaire – 118 closed questions by Themes and Aspects 

The results: The Financial capability Barometer gives a scoring matrix with Financial Capability Index 

and 39 sub-indexes (see Table 1). All indicators are expressed as percentages. The sub-indexes include 28 

indexes across seven thematic areas and financial capability components (knowledge, skills, attitude and 

behavior), seven aggregated indexes for each thematic area and four aggregated indexes for each financial 

capability component.  

The Scoring matrix for Armenia is the following  

 

 
 

FCI=44.5% means that, of the 100 financial capabilities in the Financial Competencies Matrix only 

44.5% of them are present in the population. Every sub-index can be read the same way. For example, the 

Knowledge sub-index (_A) =29,3% shows that only 29,3% of the financial knowledge defined in the Financial 

Competencies Matrix across the seven thematic dimensions exists in the population. The sub-index 

‘Economic Impact’ (A_) shows that only 39,3% of this financial capability (knowledge, skill, attitude and 

behavior) is present. The Knowledge sub-index of ‘Savings and Long-term Planning’ (CA) is 64%, this means 

that the population’s knowledge about savings is 64% on average.  

The FCI and other sub-indexes are scaled lowest (0-20%), low (21-40%), middle (41-60%), high (61-

80%) and highest (81-100%). No weights are used in the FCB scoring model.  The indexes are calculated 

based on the average for each ‘capability component-thematic area group’ (AA to GD 28 sub-indexes in 

Table 1). Using the same principle, the sub-indexes are then calculated for each thematic area and capability 

component. Given that all thematic dimensions and capability components are equally important, the FCI 

is calculated as the average of the 28 sub-indexes.  
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Some detailed results of the Survey:  

 FCI = 44%, average range 

 Attitude and Behavior are higher than Knowledge and Skills 

 FCI  of women is equal to the men 

 FCI of elders < FCI of 18-60 

 

By Topics 

 Budgeting & planning’ is poor and overestimated, especially for those with seasonal incomes 

 Debt management is relatively good, only 1/3 mentions they refinance their debt, 2/3 pay their 

debts on time 

 Shopping around and Rights protection cultures are relatively strong. If provided with easy tools 

people will use them effectively 

 People significantly overestimate their capabilities against fraud protection 

 

Inclusion  

 16% could not mention any financial product 

 Products by popularity: loans (35%), bank account (28%),  debit/credit card (19%), money transfer 

(17%),   insurance (16%), deposit (5%) and pension accounts (2.4%)  

 14% have savings of which 5 % have deposits 

 42% have debts, 70% of those  from formal sector 

 Insurance culture is very poor; 16% have insurance, and only 12% of those voluntarily  

 

Correlations  

 Positive correlation: income-financial capability 

 Positive correlation: general education – financial capability 

 Strong correlation: Attitude-Behavior 

 Not strong correlation (K+S+A) – Behavior  other factors impact inclusion 

 

The cost of the survey (confidential information): The survey has cost around 38000-40000 Euros (26 

euros per respondent), sampling appx. 1500 respondents, around 120 questions, 2:45 hours. 

CBA has cooperated with AM partners consulting (http://www.ampartners.am/) as well as EV consulting 

(http://evconsulting.com) local companies to develop the methodology, to realize the survey and to 

analyse it.  

 

VI. Initial conclusion and suggestions for next steps 

 

Armenia is well advanced in term of consumer protection and financial education. It is also one of the 

main priorities of the Government. Armenia seemed very enthusiastic about working with the OECD, with 

particular interest in advancing work on measurement, migrants, and the implementation of a pilot 

http://www.ampartners.am/
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programme in schools. With Armenia being well advanced in the implementation of its National Strategy 

for Financial Education and Action Plan (2014-2019), possibilities for collaboration on this particular project 

component is yet to be defined in order to tailor any potential support (e.g. assisting with evaluation or 

implementation assessment of the NSFE) to specific needs. Given its strong institutional capacity and 

practical experience in financial education policy and programming, Armenia is well positioned to become 

a regional leader and a key example of how to achieve better financial education policies for better lives.  

 

At this stage, the following possible collaboration areas could be proposed in the Framework of 

technical assistance project in CIS.  

 

Suggested project contribution to financial literacy in Armenia (Action plan 

I. Collect evidence using the OECD/INFE toolkit   

Several kinds of support will be offered through the project: 

a. The dedicated data collection exercise and analyses will be a good opportunity for Armenia 
to assess the financial literacy from an OECD/INFE perspective and to benchmark the 
country regionally and internationally. Small adjustments to the 2015 OECD/INFE toolkit 
can be useful to adapt it to the Armenian context. These adaptions could be made in two 
directions: design of additional questions on consumer rights protection and informality 
and revision of the content of some questions. Booster samples of entrepreneurs, rural 
dwellers and migrants could be considered to capture financial literacy levels in relevant 
segments of the population. For the survey implementation, OECD plans to collaborate with 
an international survey agency that will coordinate the survey conduct in other CIS 
countries (in close cooperation with CBA and a local survey agency).  

Period: implementation of survey -2017 second half 
 
b. Use of findings to inform financial literacy initiatives, national strategy for financial 

education (see second component below) and further analysis at local levels. Creation of a 
regional database on financial literacy and inclusion in CIS and dissemination of results.  

Period: 2018-2019 first half 
 
c. Two regional workshops are planned to be organised to support this component in Minsk 

(measurement of financial literacy, 19-20 September 2017) and in Moscow (presentation 
of survey results, second half 2018). 

 
II. Support to the evaluation and revision of NSFE 
Two kinds of support will be offered through the project: 

a. Development of a roadmap in cooperation with the Central Bank of Armenia and the 
Committee in order to support the assessment and revision of NSFE (building on best 
international practices relevant for Armenia and focusing on increase the effectiveness).  

Period: 2017 second half-2019 first half 
 

b. Two workshops to support the NSFE development, implementation and evaluation/revision 
will be organised to provide direct guidance on this component in Minsk (19-20 September 
2017) and in Moscow (2018 second half). 

 
III. Support for the inclusion of financial literacy in schools and for youth  
Several kinds of support are planned under the project for Armenia: 
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a. A policy handbook on financial education in schools and for youth in CIS will be developed, 
including guidance on the introduction and successful implementation of financial literacy 
in schools in the region, advice for the definition of core competencies for financial literacy 
in CIS, training of trainers and development of pedagogical tools for different age groups.  

Period:  2017 second half – 2019 first half 
 
b. Possible (depending on Armenia’s interest and practicality) design and launch of (pilot) 

baseline survey of schoolchildren as part of impact assessment  of financial literacy 
programme in school  

Period: 2017 second half – 2019 first half 
 
c. Two regional workshops are planned to be organised as part of this component for sharing 

best practices of integrating the financial education component in schools (in 2018 first half, 
possibly in Armenia, and 2019 first half, place TBD) 

 
IV. Collaboration with CBA to design a pilot financial education programme for migrants; regional 

policy report on way forward  
Several kind of support will be provided: 

a. A regional report will be produced to analyse the needs of migrants and their families in 
terms of financial education in CIS. The report would include an analysis of the Armenian 
case and provide recommendations on financial education for migrants and their families 
in the region.  

Period: 2018 first half – 2019 first half 
 

b. Given that CBA is interested in implementing a project for migrants in Armenia, OECD would 
follow up with the researchers of CBA to further explore the possibility of undertaking a 
separate pilot project on migrants on financial literacy. The outcome of such project would 
also feed into the regional report.  

Period: 2017 second half – 2019 first half 

c. One regional workshop will support this component including discussion of the situation of 
migrants building on data collection and desk research developed through the project as 
well as the experience of countries (2018 first half, place TBD).  
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ANNEX 1. Some macroeconomic and financial inclusion data  (snapshots from different publications) 
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ANNEX 2: Financial literacy assessments in Armenia  

The OECD/INFE 2011 

 
 Financial literacy and inclusion Results of OECD/INFE Survey across countries and by gender (June 2013)  
 
Financial knowledge 
 

 Armenia obtained a lower average overall financial literacy score in 2013.  
 

 If awareness is considered to be an approximation for supply, the analysis shows that in some cases 
supply exists, but demand is low –i.e. people are aware that certain products are available, but 
they are not using them. This finding is particularly striking in Armenia and Peru; and may invite 
further investigation. 

 
Correct responses to knowledge questions 
 

 Fewer respondents gave a logical answer to the follow-up question designed to identify those who 
understand how inflation impacts on the value of fixed cash amount. Only in Armenia, Czech 
Republic, Estonia and Norway did at least 4 out of 5 people give a correct response to this question. 
 

 The follow-up question was found to be harder still, particularly in Albania, Armenia and Peru: only 
10%, 18% and 14% respectively showed that they could calculate simple interest and understand 
the impact of compounding. 

 

 Most respondents knew that high inflation meant the cost of living was increasing, suggesting an 
awareness of simple economic terms. It appears that in most countries people are more likely to 
know the definition of inflation than know what impact it has on their spending power, but in 
Armenia considerably more people understood the time value of money than recognised the 
definition. 

 
Figure 3. Financial knowledge in Armenia = 46% 

 

 
Source: Financial literacy and inclusion results of OECD/INFE Survey across countries and by gender, June 2013 
 

 The figure above focuses specifically on the percentage of respondents that gained a high score. In 
Albania, Armenia, Peru, Poland and South Africa fewer than half of the respondents gave correct 
responses to at least ¾ of the questions. 

 



 44 

Financial behaviours 
 

Figure 4. Positive financial behaviours in Armenia 
 

 
Source: Financial literacy and inclusion results of OECD/INFE Survey across countries and by gender, June 2013 

 

 It appears that Peruvians (55%), British Virgin Islanders (45%) and Armenians (43%) are the most 
likely to set long term goals. 
 

 Responses to two questions have been combined to assess how many people report that they a) 
have either personal or joint responsibility for day to day money management decisions in their 
household and b) live in a household with a budget (Figure 5 below). 

 
 

Figure 5. Responsible and has a household budget 

 
Source: Financial literacy and inclusion results of OECD/INFE Survey across countries and by gender, June 2013 

 
 

 The figure above suggests that in Armenia everyone takes some responsibility for household 
money management.  
 

 Only 36% of people in Armenia responded positively that they are “Actively saving or buying 
investments in the past 12 months”  

 
 

Figure 6. Borrowing to make ends meet 
 

Figure 6 shows that on the whole, respondents were unlikely to have resorted to credit use to make ends 
meet. However, almost a half of Armenians had done so in the last 12 months (47%), indicating a worrying 
vulnerability to income fluctuations and the risk of facing spiralling debt problems. 
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 Whilst borrowing to make ends meet is not widespread, it is a problem for a large minority in certain 
countries. In particular, almost half (47%) of Armenians had resorted to borrowing the last time 
their income fell short of their expenditure; in Albania, Peru and South Africa over a quarter of 
respondents had also done so. 

 
Figure 7. Financial behaviours: Percentage scoring 6 or more 

 
 

Financial attitudes 
 

 Very few respondents in Armenia (8%) and Poland (19%) got satisfaction from saving. In contrast, 
64% of Peruvians and 61% of Albanians found saving satisfying. Albanians and Peruvians were also 
the most conservative with money, with almost half of respondents (45%) disagreeing that money 
is there to be spent. In contrast, just 2% of Armenians and 12% of Polish respondents tended to 
disagree with the statement. 
 

 Analysis shows that there is a very wide variation in attitudes across countries: in Armenia, just 
over 1 in 10 people have a positive attitude towards the longer term; compared with 71% in Peru. 
 

The Core Questionnaire includes three scaled attitudinal questions: ‘I find it more satisfying to spend money 
than to save it for the long term’, ‘I tend to live for today and let tomorrow take care of itself’, and ‘Money 
is there to be spent’. 
 

 The responses to the second attitude statement show that in most countries, respondents tended 
not to live for the day. In Armenia, Czech Republic, Hungary and Peru, over half of the respondents 
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completely disagreed with the statement. Despite this, almost 1 in 5 respondents in Armenia and 
Poland completely agreed with this statement showing considerable polarisation in Armenia. 
 

 The third attitude statement relates specifically to people’s attitude towards money. Here a large 
proportion of people were ambivalent (42% of Hungarians put themselves at 3 on the scale). 
Peruvians were the most conservative, with 31% completely disagreeing that money is there to be 
spent. In contrast, just 1% of Armenians and 4% of Polish respondents disagreed with the 
statement; indeed in Armenia 74% completely agreed. 

 
Figure 8. Percentage of respondents with average score over 3 

 
 

 Figure 8 shows that in most of the participating countries, people generally had positive attitudes 
towards financial matters. However, in Armenia and Poland this was not the case; in Armenia just 
over 1 in 10 respondents had positive attitudes and in Poland just over a quarter (27%) of 
respondents had generally positive attitudes. 
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Variations by socio-demographics 
 
Gender 
 

Figure 9. Mean overall score by gender 
 

 
 

 Figure 9 shows that in some, but not all countries there was a small variation in overall score by 
gender. In no country did women score significantly more than men; almost certainly because of 
the large differences in levels of knowledge in most countries. The Czech Republic, Estonia, 
Hungary, Ireland and Malaysia exhibited no significant gender difference in overall score. 
Conversely, women scored significantly less in Albania, Armenia, Germany, Norway, Poland, South 
Africa, the UK and BVI. 

 
Income 
 

 Further analysis by income confirms that in general higher income is associated with higher average 
scores. However, in Armenia and Ireland, middle income consumers were, on average, the most 
financially literate and in Norway there was very little difference between the middle, and high 
income consumers. 

 
Multivariate analysis 
 

 In Armenia, young adults aged 18 -39 had significantly higher levels of financial literacy than other 
age groups, once gender differences are controlled for. 

 In Armenia, risk averse people were less likely to be financially literate than their risk tolerant 
counterparts.  

 

The World Bank survey 2012 

 

The WB Survey implemented during 2012 on Financial Capability of Households in RA targeting to 
understand and evaluate the financial literacy level of Armenian population and to address the issues more 
efficiently during the NSFE development. All rural and urban areas of the regions of Armenia were surveyed, 
the sample size is 2000 effective households, the reliability of the survey is 95 %: 

In 2012 WB implemented “Survey on Financial Capability” of the households in Armenia. the results of which 
present the relevance of implementing intensive projects on financial literacy and leaded to the following 
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conclusions:  though Armenian financial consumers, as also the consumers in other countries, plan, save, 
borrow and repay debts, maintain budget, yet they display ineffective management and do not benefit from 
the different opportunities offered in the market. There is also absence of financial culture and absence of 
knowledge, capabilities and awareness prevails.  

 
1. Particularly the WB survey results revealed serious issues in personal finance management among the 

population of Armenia, such as:  

1) Overestimation of budget planning capabilities. 89% of the respondents are planning their 
expenses, 76% are always planning their expenses, 91% consider themselves to be disciplined. 
Whereas, when talking about money management, only 37% are spending according to their plan. 
Issues with budget planning generally are present in households with unstable or seasonal  income 
including agriculture (35% of the population) and informal (not registered) workers (8% of the 
people surveyed). In agriculture there is also lack of knowledge. Most of them can not distinguish 
between the turnover from agricultural operations and profit. These type of farm households plan 
their budgets based on the gross income, instead of calculating the profit. In result, they lack in 
sufficient financial means in upcoming agricultural season. 

2) Short-term budget planning. 84% of the surveyed entities plan their budget for a period shorter 
than 6 months, whereas, for example in agricultural sector a one-year plan is a must for distributing 
the income gained during several months within the whole year. To ensure child education it is 
required to plan several years ahead, and to ensure pension welfare a 20 - 30 - year plan is needed.  

3) The self - description figures of the respondents towards planning are: 

a. 77.7% agrees to have a short-term planning 

b. 68.2%  are living with the current day, rather then considering also tomorrow 

c. 88.7% think “the day will bring its needs” 

d. 81% of the respondents is sure, that they would not be able to cover the unexpected expenses. 
Whereas, for example insurance could help to lessen the debt burden after accidents and avoid 
indebtedness when unexpected expenses appear. 

4) Inefficient management of debts. 59% of the respondents had debts at the time of survey. To cover 
ongoing deficit  people are taking debts from different sources, 46% of the respondents refer to 
shops, 40% to relatives,  7% take loans from banks and 7% from pawnshops. 36% of the respondents 
are making new debts to cover the old ones, namely make debt restructuring. 6% of the 
respondents are always restructuring their debts, meaning are always in debts. Additionally, 20% 
of the borrowers admit that they have taken more debts then they could have afforded. Many of 
them while continuously refinancing their old debts are compelled to take expensive (high interest 
rate) and often not registered loans loans (from friends, acquaintances, etc.). 

5) Insufficient usage of the financial service opportunities of financial products and financial 
markets. As mentioned before 46% of the respondents refer to shops for covering their priority 
expenses and covering current deficit, 36% to relatives,  and only 7% considers to take loans from 
banks and 7% from pawnshops. Whereas, for example, when using bank services effectively 
(creating positive savings and credit history) one can cover his current expense deficit faster, 
cheaper and in a more civilized manner. 81% of the respondents is convinced not to be able to cover 
their unexpected big expenses without taking a loan. Still, for example the insurance could help to 
lessen the debt burden after accidents and avoid indebtedness when unexpected expenses appear.  

6) Inefficient management of savings. 66% of the respondents save for further unexpected big 
expenses, whereas only 6% of the respondents who save keep their money in banks. 
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7) Absence of the culture to plan for old age welfare. Only 3% of the respondents below 60 
mentioned that they are going to cover their pension age expenses from the savings made 
beforehand and based on the cumulative pension system used. 26% expects to spend the basic 
pension received from the State. 51% claimed not to have had any notion by which means they are 
going to cover their senility. 

8) Low level of the culture of personal right protection. During last 3 years 40% of the people facing 
conflicts with financial institutions have not initiated any actions to solve the problem. 43% of the 
respondents not having initiated any action justify their inaction with the low protection of their 
rights by the law. 66% of the respondents facing conflicts with the institutions were aware on 
Financial System Mediator, yet, only 9% applied to this institution. 

9) Absence of the culture of  gathering information and purchasing.  

a. 78% of the respondents use at least one financial service (49% - credit, 48% - loan). 50% of the 
respondents mentioned they are making their financial decisions on their own. For example 54.8% 
and 87.5% of the households surveyed do not research on the product beforehand when making 
decision to involve credits and loans respectively.   

b. The table below presents percentage of customers researching on the substitute before 
deciding to use the one they currently have.  

 

 

 

c. 8% of the respondents refer to professional sources (financial advisor), 0.1% gathers 
information from Internet, whereas a detailed description for financial products is available on the 
websites of the organizations, 19% of the respondents do not refer to anyone, and 71% asks for 
advice only from their family members and friends.  

            d. Hence, it is possible, that not the most advantageous service is being purchased. 

10) Insufficient trust towards financial institutions  

a. 61.7% of the respondents trust banks  

b. 35.3% trust insurance companies 

Financial services used by reposndents 

(in % among users)… 

Researched on the substitute before 

starting to use… (did not) 

Investments 

Credit 

Insurance 

Deposit 

Bank account 

Money Transfer 

Loan 

……………………………. 

……………………………. 

……………………………. 

……………………………. 

……………………………. 

……………………………. 
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c. 20.4% trust state financial sector regulating institutions

d. 32.8% trust Financial System Mediator

e. trust towards CBA comprises to 54.2%

2. Another feature typical to Armenia is the negative attitude towards personal finance and money
management, as well as the culture to underestimate the money. In schools and families topics on
children’s money and personal finance management are often disregarded, whereas issues related with
personal finance management dominate throughout the lifetime.
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