


Credit Canada 

•Established in 1965 
 

•A not-for-profit charitable organization: that raises 
awareness of the importance of money management and credit 
management – by educating individuals and families and 
providing free, confidential, comprehensive  counselling. 
 

•Receives donations from creditors and (DMP) 
debt management program clients and 
educational programs 
 

•2006 – Name changed to Credit Canada 
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How Credit Canada has been working 
at promoting education 

• Education programs and material 

• Free Confidential Counselling 

• Served over 60,000 people in 2010 

• Ad campaign 

• Media 

 



 
There are various reasons why people encounter 
financial difficulty; however the most common 
reasons fall under one or a combination of the 
following categories:  

 
 

• Living beyond financial means  
• Lack of income  
• Job loss or illness  
• Marital Breakdown  
• Income Taxes  
• Business Failure  
• Financial Infidelity  
• Gambling or substance abuse  
• Student loan debt  
• Lack of budgeting skills 

 



Stats that lets us see what is going on 
with Canadians & their money 

Many Canadians need credit education 
•80% of Canadians do not know their credit score 
•86% of Canadians believe that more Canadians are in 
credit distress now than they were 5 years ago 
 

Few Canadians take advantage of financial management 
services 
• 61% of Canadians do not have a financial advisor 
• 52% of Canadians are not aware of any free credit and debt 
counselling services available in Canada 



Highlights -  Insolvency Statistics in 

Canada as of January 31, 2011. 
 

The proportion of proposals in consumer insolvencies 

increased to 31.8 percent during the 12-month period 

ending January 31, 2011, up from 21.6 percent during the 

12-month period ending September 30, 2009.  

 

This increase may be an indication that consumers are 

taking advantage of changes to the Bankruptcy and 

Insolvency Act (BIA).  
 

The long-term trend in Canadian personal bankruptcy 

statistics is upward. 
 

 Bankruptcies are gradually increasing, mainly because of 

the high levels of debt many Canadians now carry. 



Highlights - Insolvency Statistics in 

Canada 
From 1989 to 2009, the proportion of insolvent 

consumers between 18 and 34 years of age has 

fallen steadily  
 

 Over the same period, the proportion of insolvent 

consumers among older age groups has 

increased  (from 11.3 percent to 24.7 percent 

among those 45 to 54 years of age and among 

those 55 years of age and above the proportion 

has more than quadrupled from 4.6 percent to 

20.6 percent).  
Office of the Superintendent of Bankruptcy 

http://strategis.ic.gc.ca/epic/site/bsf-osb.nsf/en/h_br01011e.html


Studies shows that: Giving people 
information is not enough. 

 

You have to get to them 

1.In simple terms 

2.In a way that they can relate  

3.On an emotional level 
 

For example: they know that they over-spend but why, is it 
societal pressure, depression, stress, keeping up with the 
neighbours etc…  

 



Over the last 40 years of individual and couple 
counselling, our expert team at Credit Canada 
has accumulated a wealth of knowledge and 
experience that has led to certain conclusions 
about the connection between human 
dynamics/behaviour and the handling of money. 

Saboteur: a person who 

commits or practices sabotage 

aka. The “Self-Sabotager” 



1. Handling, saving, and spending of money has an 

undeniable emotional component to it that is more 

powerful for some than others.  

2.  There are some who can stick to a budget and treat 

money quite benignly and objectively in terms of credits 

and debits;  

3. There is also a large segment of the population whose 

behaviour, beliefs, and habits appear to work in direct 

competition with their stated goals. 
 

  In essence, one may say that the individual is actually working 

to sabotage their own financial success, either deliberately or 

without conscious awareness of their own actions and the 

repercussions of those actions. 

We have come to realize that: 



Ad Campaign 




