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The bottle does not matter if the wine is good

Yes, but also between
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Sectors | € Interest
Policy

Country Strategy

Internal «—— a marginal investment

/v who wants it?

External — who is going to pay?

\ how much?

Only a few aggregated indicators coming from the
“manager toolkit”

No, but the SMEs have to be helped
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First the enterprise



REMAINS POINTS
INTERNAL VS EXTERNAL
(INDICATORS AND USE)

GLOBAL ENTERPRISE VS SMEs

INTANGIBLE RESOURCES VS INTANGIBLE ACTIVITIES

I

INPUT OUTPUT

STRATEGICAL VS ECONOMICAL

CONFIDENTIALITY
ELEMENTARY VS GLOBALISED

VOLONTARY VS STANDARDS



