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International student recruitment

A Tremendous opportunities

I 2006-07 new enrolments up Iin
AUS by 10%
AUK by 8%
AAustralia by 4%

A BUT competition gets tougher i students
spoilt for choice!

A Need strategic approach underpinned by
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Global Trend in HE Students Studying Outside their Home Country
(OECD data)
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Trends in demand by level of study T UK data
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MARKETING

and the P words!
Aroduct

MPlace

Arice

Mosition i differentiate!

Mromotion
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The importance of BRAND

A unique and identifiable symbol or name, which serves to
differentiate competing products. Both a physical and
emotional trigger to create a relationship between
customers and the product

I Not just alogo

I Key messages - set of values
I Unique Selling Points (USPs)
I Differentiate from competitors
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Some USPs in the global education market.....

Auality i but all say this!
HlLeading research universitybo
ANor |l dés 6Top Hundredo
AExamples i subject areas i big name researchers
Mobel laureates
Auality of student experience i accessibility - friendly
Affordable i scholarships, fees, living costs
AGraduate employability i applied programmes i business links
Anternational, Global networks/partners (eg Universitas 21 etc)
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and a few others.....

A ocation:
Aaris, London, Amsterdam, Copenhagen, Madrid,
KAor Singapore, LA, Beijing)
Anvironmentally friendlyi wor | dés 6 Green Uni vel
Aifestyle
ASun i beach
Aulturei UK6s 6gol den triangl ed
Adollywood i or Bollywood
A_anguage i English programmes
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Education (U0

Innovative. Individual. Inspirational,

The Values

Tradition matched by innovation:
Career enhancing academic quality:

The value of the individual:

Variety, choice and consistency:

Language, culture and society:

Do Po  Po Do Do Do

An investment for the future:




HOW MANY GLOBAL BRANDS IN

HIGHER EDUCATION?

ANhat emotions are conveyed?
AVhat key messages - USPs?

Mifferentiate from competitors?
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International Students: The Education Marketing Mix

Level of study

Student Country of Origin

Subject of study
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National Brands!
Important in international education!

(spot any USPs?)
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Connecting with students!

ANho are they?
Adow do they communicate?

Aare international students different?
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Generation Y

A Grown up with
AWeb, blogging, downloads, instant messaging
Apodcast
Amobile phones
A Multi-task, multi view
I TV -channel hop
I Multiple TVs
i DVDs
A Tolerant: of multi-culturalism and internationalisation,
gay rights and social change

A 80s and 90s falling birth rates, smaller families, focus on

Immediate family
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University Web Developers

Dactor by et R« SR e
Posted by beth on April 12, 2008 — 3:31 pm

UNIVERSITY WESBS DEVELOPERS

acn vy Coogle
Forum
Q secorw
=) e
Jdd
e U u
Arost Universty Wre
Dwvacsges
Latest Poses from Blogrgnld 1

Iniversity Web Developers is a network for anyone involved in creating or maintaining a

university website. What started as a mailing list is now a full-fledged network, allowing

Grab the RSS feed
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What information sources most used?

A Websites i national and institutional

A Friends

A Alumni

A Family

A Current staff/tutor

A Adverts i media

A Events - exhibitions

A Staff visits

A Local offices i DAAD, British Council, NUFFIC

A In-country activities - TNE
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Research quality
Reputation
Teaching quality
,cholarship/ bursary
Cost of study
Course length
Personal safety
Recommendation
Response time
Location

Social life

Work opportunities
Social atmosphere

Friends here

T

3.5

Main factors influencing selection of a UK institution for PG

research

Source: International Student Barometer UK
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Main information and influencers on choice of UK Institution
for PG research

University website
Friends

Teacher / tutor
Prospectus

University visit
Parents

Staff at a presentation
Alumni

Current students
Sponsor

Education UK website
League tables

British council

20%

20%
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16%
16%
16%
10%
10%
8%
7%
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Source: International Student Barometer UK
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Comments from blogs on university websites

uni versity websites wil |l N E I
ée. . demonstrate student | i f g
and quality of education is necessary. What the

(it nstitutionos site) will pr
wheel . e

€éé. need to manage their pr ¢

Youtube or whatever the latest trend Is. But they
should be designed to pull the user back to the

main site.
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