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Offering Consumer-Relevant
Solutions and

Influencing Consumer Choices

Uwe Bergmann
OECD CCP Conference on Consumer Education
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Henkel worldwide 2007 .
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1 Sales 13,074 Mio. a | Over 55,000 Employees 9] 125 Countries




Three Areas of Competence
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Laundry & Cosmetics/ Adhesive
Home Care Toiletries Technologies

Share of Share of Share of
Sales Sales Sales

32% § 23% § 43%

Quality with Brands & Technologies




A sust ai

nabl

e

e
BB

LR
Use phase

e
i 1'.”"-,," = ! I ',;" -

—

Distribution

Ma

nufacturing
of products and
packaging

= <~

Transportation

Manufacturing
of ingredients

¥ .
TR L

has

t

o

focus on t



A sustainabl e busi ne SEgk)

mm“

CO,-Emissions Persil Universal Powder vs. Megaperls

[kg/1000 wash loads] C Reduction of
1.000 ' packaging
E Powder B Megaperls /lso,éc @30 AC material by 00%

2508 C Reduction of

handling cost by
more than 50%

C 400,000 km less
truck km/year

C Reduction of energy
consumption by
switching to lower
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materials duction aging  port Disposal temperatures
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Sustainability in laundry washing: -

mw

Progress from 1978 to 2008

W Laundry detergent (grams per wash cycle)
B \Water (liters per wash cycle)
B Energy consumption per
wash cycle (1978 =100)

1978 1980 1985 1990 1995 2000 2008




Sustainability in laundry washing: .

: Mw*’“
Example Germany:

Reduction of CO, emissions

Progress in textile washing
since 1970 means:

1 2,700 Gigawatt hours*
less electricity
consumed, equivalent to

91 a reduction of
1.5 millions tons*
In carbon dioxide
emissions

* per annum, based on about 1.3 billion
loads of laundry washed with Henkel
detergents in Germany



