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Une nouvelle campagne de mobilisation triennale 2008-2010
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REPUBLIQUE FRANGAISE

® Aprogram in the line of the
previous three-year

campaign launched in 2004.

Our new campaign
«Energy savings»

® The 1st campaign of the
Grenelle Environnement.
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we Our new campaign
E

A campaign for acting
around 3 concomitant levers :

ziniel solutions

St tne c2ctions 1o cdo on 26 momeant of avarycday
life

Show the double benefit of action

« | save on my bill'and I wini.on my quality of life »
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we Our new campaign
E

A central concept calling on the
common sense of each one of us
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and solutions for me
fo act. »
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ECom, e Our new campaign
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Logical arguments which coordinates the messages
depending on the different life stages :

® Moving
® | iving
® Equiping oneself

® Daily consuming
%:’ o Filie, ADEME
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RGIE _
Econ e Ou new campaing
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A promotional rendering relying on a
binary creative lever :

« | can Hocah éxn do

Clear et conclusive

® Systematically drawing a parallel display between what the positiv
(what | can do) and the

negati v (
®Appeal ling

t o

everybodyds common
making people feeling guilty.
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= Aujourd’hui, on peul agir.
e Alors, pourquoi attendre ?

A « thread » character
who is at the same time
an adviser and a
personification of the
average person.




