)

Irien

W
Sustainability at Henkel:

Our Experience with Supply Chain

Standards and Carbon Footprinting
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Three Areas of Competence
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Laundry & Cosmetics/ Adhesive
Home Care Toiletries Technologies
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A sustainable Business Model
has to focus on the entire Value Chalin
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Continuous Improvements )
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40 percent reduction of Over 50 years of expertise
Trgy use per ton of produc in water management/

from 1998 - 2007
Reduction of occupational
90 percent renewable accidents by 86 percent
\ raw materials since 1998 /

Commitment to diversity: managers from about
80 different countries




