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eBay in the World

Å 276 million Members on eBay, in 39 marketplaces

Å 112,3 million live listings permanently, 6 million new listings every day

Å More than 50 000 categories

Å 1,3 million people make a living totally or partly from eBay
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What is eBay?

ÅNOT an electronic retailer 

ÅNOT an online auctioneer or auction house

ÅNOT just second hand goods

eBay is the Worldôs Leading 

Online Marketplace
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eBayôs Business Model - How Does eBay work?

Å eBay is a marketplace ï
practically anything can be 
bought and sold, as long as itôs 
legal

Å eBay not involved in the actual 
transaction between the buyer 
and seller

Å eBay has detailed rules but 
never creates, edits, or approves 
user content

Å Items sold pass from seller 
directly to buyer without eBayôs 
involvement

Å eBay earns revenue from listing 
fees and commission on final 
sale value

Buyer

Seller
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Internet and Consumers

Internet & eBay empower consumers by:

Å increasing choice in terms of the wide selection of goods available in over 

50,000 categories;

Åenabling them to shop in a way that is often more convenient to them; 

Åproviding detailed information about the reputation of the seller through its 

unique Feedback Forum and Detailed Seller Ratings; 

Åmaking the comparison of price and services easier for the consumer through 

greater price transparency; 

Åmaking inefficient markets more efficient, in many cases reducing prices; and

Åby empowering SMEs to access global markets and compete with larger, more 

established companies and traditional óbricks and mortarô businesses. 
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Average Price Savings ïFrance, Germany & UK

Average price savings per category from buying on eBay 
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Source: Economic Study by Frontier Economics, June 2008 using Frontier Analysis, eBay & Harris Data

Average price savings on

new products across FR,

DE and UK = 17%

Average savings from

buying on eBay.co.uk

compared to various

offline sources = 25%
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Old vs New Market
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Feedback and Detailed Seller Ratings


