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ü2000-2005

21% growth in services 

employment

ü2005 ð

67% of total employment 

in services
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Irelandõs Services Exports, 2000 - 2006

Forfas, Enterprise Statistics, 2006



Irelandõs Services Imports, 2000 - 2006

Forfas, Enterprise Statistics, 2006



Innovation Active Services Companies
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Sectoral Innovation - % Active enterprises
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Innovation Activity ðProduct v Process
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Highly important sources of 
information for innovation

EU-27 all 

sectors

Ireland all 

sectors

Ireland 

services

Internal 

sources

Within enterprise 45.7 64.3 62.3

Market 

sources

Suppliers 23.2 36.4 39.1

Customers 26.7 49.9 66.0

Competitors/other firms in sector 12.2 14.6 19.2

Consultants/private R&D 5.7 5.7 2.4

Institutional 

sources

Universities 3.6 2.7 2.2

Government research institutes 2.7 2.8 1.6

Other 

sources

Conferences, trade fairs 11.5 16.1 18.8

Scientific/trade publications 8.3 11.2 17.2

Professional/industry associations 5.5 4.7 4.1



Innovation and Trade Openness
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Examples of recent services 
innovation in Ireland: Merrill Lynch

Ʒ By end  2009, Merrill Lynch will have a team of 40 

employees working in a dedicated RD&I office

Ʒ Focus: innovation in regulatory reporting and 

compliance, client services and support

Ʒ The Dublin RD&I centre will also be a technology 

innovation centre, to develop a culture of 

innovation across the organisation

Ʒ Will create bespoke training courses in innovation, 

and involve academic expertise as appropriate



Examples of recent services 
innovation in Ireland: Citigroup

Ʒ The Centre will be responsible for the development 

of products and services for Citigroupõs Global 

Transaction Services unit from ôconcept to 

commerceõ

Ʒ Research will initially focus on innovative solutions 

for the investment management industry

Ʒ First dedicated R&D centre established by Citigroup 

worldwide

Ʒ Ireland has become the centre of excellence for the 

development of products and processes for 

Citigroup's EMEA operations



Examples of recent services 
innovation in Ireland: Fidelity

ƷFidelity Investments have established an 

RDI centre of excellence in Galway, Ireland 

Ʒ Investment of û25 million over 5 years

ƷThe company's first R&D centre outside the 

USA

ƷFidelity will have a team of 49 full time 

employees working in collaboration with 

12 academics



Services Innovation Policy 
Study

The objectives of the study were:

Ʒ To review the services sector innovation in Ireland;

Ʒ To identify the main drivers and barriers; 

Ʒ To strengthen innovation policy and measures.

http://www.forfas.ie/publications/forfas060928/forfas

060928_services_innovation_appendices.pdf



Main drivers & barriers for services 
innovation

Ʒ Drivers:
Customer demand/market intelligence/public procurement

Globalisation & competition

Technology enablement, IT platforms

Regulation and standards

Champions

Ʒ Barriers:
In-company innovation capability & capacity

Regulation

Risk averseness

Innovation measurements

Skills shortages

Current policy and support measures



Issues in policy development 

Ʒ Ireland 

Å strong growth in the services sector 

Å productivity and innovation lags behind manufacturing 

Ʒ Service activities

Å important role in value chains of all types

Å critical to IT & manufacturing enterprises

Ʒ Services innovation

Å distinct and different types of innovation & framework conditions

Å least in medium and small SMEs

Ʒ Statistical indicators - developed for the manufacturing sector

Not Adequate - re-branding or repackaging policy and supports

Most Effective - A new and distinctive national services innovation policy.



Typology of Services 
Innovation

New 

Customer 

Interfaces

New Services-

Products

New 

Business 

Models
Typology

of Services 

Innovation

Interaction between 

two or three models

ÅOutsourcing and 

internationalisation 

of services

ÅDeveloping services 

from a manufacturing 

base

ÅFinance and 

insurance services 

offered by 

supermarkets

ÅElectronic forms of 

interface as service 

delivery mechanism 

including ATMõs and 

on-line purchasing

ÅShift towards more 

flexible opening hours

Åe-tracking of orders 

and deliveries

ÅNew services built around complementary enabling 

technologies e.g. e -Banking

ÅBespoke new services developed for individual customers

ÅDevelopment of e -training courses by educational 

establishments

ÅGPS location identification services

Åe-Toll collection

ÅAirline booking system



Implementation 

Environment

ÁStrand 1: Innovation through new business models

ÁStrand 2: Innovation through new customer interface

ÁStrand 3: Innovation through new services

ÁStrand 4: Services innovation policy

Framework 

Environment
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