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ñIdeas have consequences only when they 
are connected to action.ò
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ñThe easy part is getting your message 
right. The real test is getting your message 
out.... Everything you do, every day, must 
involve marketing in as many as six 
dimensions.ò

So You Want to Start a Think Tank

Heritage Foundation

Late 1980s



ñWe've largely won the battle of ideas.  
We are in the implementation stage now.ò
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Robert F. Kennedy 

University Of Kansas Speech

March 5, 1968

Adapted For YouTube 2008





Senate Hearing 

Washington, DC

March 12, 2008

The Real News Network





Reach and Impact

ÁCommerce Subcommittee Hearing
$41,000 for PR, legal, travel
21+ articles: NYT, Time, Harpers, Investorôs Business Daily 
Radio and TV spots
Meetings with Commerce, Treasury, BEA and Congress

ÁRFK YouTube Video
$81,000 for production, licensing, PR 
100,000+ views
26+ blogs: Guardian, Alternet , Beppe Grillo , Buffalo Bills 
Obama NYT Magazine quote and DNC acceptance speech



ñBecause I think it really captures where I 
was going with the whole issue of balancing 
market sensibilities with moral sentimenté 
one of my favorite quotes is that famous 
Robert F. Kennedy quote about the measure 
of our GDP. Itôs one of the most beautiful of 
his speeches.ò

Barack Obama

New York Times Magazine

August 20, 2008 



Barack Obama

Democratic National Convention

Denver, Colorado

August 28, 2008





Lessons Learned

Á More and better data about public attitudes & opinions 

Á Treating Progress as a brand

Á Measuring our success 

Turning our ideas into reality will require a larger, 
more sustained investment in marketing and
communications


