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We Are Now! inithelNetwoerksAge

"Tihe realities of the market today - intense internatienall competition; the rapid pace of
technological deve opment, and the ease with which investment:and knewledge flow around
theworld - mean it ismore important than ever for; companies o strengthen competitive

capabhilities based on productivity:and innovation.”
Canadien Manufaditre: end exporters, Caiada sExcel lence Gap, 2001

Instant access to knowledge

Trensformetion ofi business

Borderless; glohalleconemies

New waysiefi Citizen = govemment engagenent

Growthiis lIncreasingly/Pependanten ICT

ICT, neniaisiad Real GDP Growthiin G-7
. eneurshipin the growth Countries* 1997-1999
process, along side policiesto contral inflation 42
andlinstill competition, while controlling public
finances, are likely to bear; the most fiiuit everthe
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* Averageof yar-to-year percatage hanges inreal GDP
Source: Main Eoromic Indiators, GECD, April 2000 Uis): f=rancee: @Genmany,  Japan
(Eanadal UG Italy;
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** Standingamong 46 countries. Index basal on 12 characteristicsincluding investment in
telecommuni@tins mputers in Use, Mputer pover, internet cannections, number of telephonelines,
costof telephonecalsand useof robotics.

Source: World Competitiveness Yearbook, 2000




wuying & Selling Online Is Just The
Beginning...

Inventery: Management
Customer; Senvice

@nline: Marketing

Product Deliven
e-Payments

sreasingly’ akey tool for increasing|productivity at
economy; sectord and firm levels
— aurvival inacompetitive, globallecanomy;
— essential for sustainable grewth

» eBusiness hasitolbe adepied acressidll sectors ol the econony/ to
ensure growthiand compelitiveness

... The deployment ofi Internet businessisolutions has yielded to date a
cumulative cost savings ofi ,and is
expected to produce another , most of
which will be realized| by 2005.

S
“A Internet business solutionsicould accountfor
NG growthinncrease over 10years; poissibly making it the
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Productivity single: largest private sectof contrbution ter prod uctivity, grewih over

the next decade’

Source: The Momentum Group, The Net Impact Study, Dec 2001




Productivity:
(%echangein
output per
unit of
labor input)

Source: Forrester ResearchInc. Nov. 2001
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Source Goldman Sachs, Jan.2000

Attradingnew Existing customers  Exiging customers  Existing austomers
customers buy more frequently buy in greater volume buy moreexpensively

Source: The Mamentum Group, The Net Impact Sudy , Dec 2001




Increased Improved Reduced Reduced Reduced
workforce inventory materialscosts distribution or production costs
efficiencies management shipping costs

Source: The Mamentum Group, The Net Impact Sudy , Dec 2001

-make Canadaa Canada has been recognized internationally: for its
centre of excellence

o r Sl e leadershipiin legal and policy frameworks for the conduct
commerce...” of e-commerce:

- Speech fremthe Throne, “Our; objective should
1999 bena less than to be

; recognized asone of
Canadian E-Commerce; Strategy (September 22; 1998) the most innovative

OECD) Ministerial Conference; Gitawal(Octoher 1908) countries in the
Personal Information| Protection! and Elecironic worldr

Documents Act Billl G256/ (April 18, 2000) ggggchfrom the Throne;
Canadian E-BusinessiGpportunitiesiRounditaile:

v/ Fast Fornwarnd (Ganugrn/2000)

v~ [Fast Forward 2 0/ (EELuaRa2001)

v/ Fast Forward Si0N(Varchr2002)

Fiscal Climate

¢ Economic Statements 2000, 2001
Jeutral taxetion regime Reweardinginnevation-based investment

Consumer Trust

+ Privacy ¢ Consumer Guidelines
Framework |egisl ation governing the protection|of \/oluntany; business guidelines te pratect
persond information consumers conducting online transactions

Business Confidence

+ E-Signatures @ Cryptogrephiy,
Legd framework for digita sigiaturesin BalicydleWingdemest Cuseofiany,
electrenic records siregieii) eryaiderz gny, Lozt ey

KEAEcoVEy,




Canada’ s/l nnovatienrAgenda

The process through which new economic and
social benefits are extracted from knowledge
—OECD definition

Investing inPeople, Knowledge
and Opportunity

Slalls
and Leaming for:Clanadians

Innovation Agenda

The process through which new economic and
social benefits are extracted from knowledge
—OECD definition

Goal isito) be recognized as one el the mestinevatve countriesinthe world.

Ohjectives:
assesses thenational challenge:
propose nationallgoals; targets and federa ipriorities
|everage complementany/ Commitmentsihy partners

build supportfertracking Progress

" Fagt Forward 310; Canadals2oot e-Report Card

Fast Forward — Ml Forward — Pause —
Progressing Rapidly Progressing Limited Progress

The e-Business Environment e-Business Readiness e-Business Adoption

venture investment businesses online GOL

o> tax and regulatory

consumer .
environment n SME adoption

connectivity

Canada’s global > q
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. e-business brand . e-business talent




Per centage Revenue from e-Commer ce Sales

2000

“In'termis ofi selling I

online, large Canadian
companies are on par
with their U.S.
counterparts; but
Canadian SMEs are
clearly trailing these'in
the U.S."

- Fast Forward|2.0, E
Business: Opportunities
Roundtable:
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Canada U.S|

Source: IDC, U.S./Canada Comparison, 2001

E-business Adoption in Canada, 2001
by size of firms

“\Whilemore than twoe-thirds
ofiCanadian firmsare
connected to thelnternet,
thereisa noticeable difference
in the rate of | nternet
connectivity between SMEs

L Il il B
Small

Medium Large All

and largefirms.”
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Emlracing E-busness Gpportinities;
Connededness|Series2002

I nternet Access  Web Presence m Purchasing Online = Selling Online

Source: Survey of Electronic Commerce and Technology, 2001, Statigtics Canada

Use Internet ® Have Web site

82%

46%
39%
15%

Forestry, Logging Mining & Gl & Manufacturing Wholesale Trade  Retail Trade Finarce & ICTs Toulfor Pivate
&Support  Gas Extracion Insuance Sector
Aciviies

Source: Electronic Commerce and Technology Suivey; Statistics Canada, April 2002




rnet Sales ($millions)

Protessional, scientific and technical services
Information and cultural industries
Accommodation and food services
Real estate and rental and leasing
Educational services (private sector)
Administration and support, waste

managem ent and remedi ation services
Arts, entertainment and recreation
Management of comp anies and enterprises.
Health care and so cial assistance (private sector) 10.0
Utilities 158
Mining and oil and gas extraction 15.0
Forestry, logging and support activities
Other services (except public administration 27.4

All private sector 4179.7 7,245.6 10,388.9
Note: . Figures not available X Confidential Data Source: Statistics Canada SECT 2000, 2001
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Source: Forrester Research, Inc.

Privacy. » SVE Acceleretion
Security.  Sectord/ Regional Rollout
Authentication s Broadhand Development

Internationd GroundiRUles




Percentage of
companiessaying
breadband will be
critical to their
success this year
and next year
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SUcCcess Steries
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»  E-com Success Stories . Ty
(IIndustry: Canada) j ; e s

peigd/feamconic.cic.ca/erclisn/siories

E-business Tools

calsc_indps/ehiziengdoc/homepage:php

SGICECANn
htt p://www.sourcecan.com/e/index.cfim

SVIIE E-Business nformaue e ki
http://strategis.ic.gc.ca/SSE/ec00240e:html

Student ComeceNeulEli]
htt p://imww.scp-elhbicom/




