
Social media

Fashionable or Fruitful?

- Bringing a Heavy Global Message 

to a Light Audience    - or

- Just trying to be quick and modern

because everyone else does so?



It is still about the old 

communication secret

òNice wordsò, Old truth:

Openness, Visibility, Access, Participation, 

Active, Democratic, Show Duties and 

Possibilities, be Real, Authentic, Honest, 

Relevant, Timely, Trustworthy   é and a bit 

Stylish





Concern:

ÅMFA use of new media:   

ÅHow about SECURITY, ARCHIVE, USE 

OF RESOURCES, LACK OF 

SERIOUSNESS, WHO SHOULD BE 

ALLOWED TO USE IT - anyone in the 

staff?





Twitter access increasing

ÅOctober 2009: Twitter coop. with Indian company 

Bharti Airtel, results that users may  òtwitterò at the 

same price as an sms. There are more than a billion 

people with internet access on earth, but also more 

than four billion people with a mobile phone ïof 

which even the simplest now have sms function, says 

Twitter gründer Biz Stone. 

ÅNow 50 million Twitter users.








