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Context

ÅCOP15 in Copenhagen December 2009 

ÅMuch information and media coverage 
expected about climate change 

Åé.especially seen from a rich-country -
perspective
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Danidaôs climate campaign ïPurpose:

ÅRaise awareness among the Danes

ÅCreate knowlegde and understanding

ÅContribute to changing peopleôs attitudes 
and behaviour
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Campaign elements:

ÅLower secondary pupils: A newspaper

ÅThe Danes in general: 

ÅA book issued in 220,000 free copies

ÅTV-programmes  - weather forecast

ÅUpper secondary teachers: Conference

ÅMedia coverage related to the book
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The Trip Goes to the 
Overheated Countries

ÅòA world famousò 
travel guide in 
Denmark

ÅIssued by 
publishing house 
Politiken
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The Trip Goes to the Overheated countries

ÅPublished in 220,000 free copies 

ÅDistributed freely - bookstores and libraries

ÅSupported by a marketing campaign
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The cooperation about the book

ÅFully financed by Danida

ÅPublishing house ïbook production

Å Journalists from Politiken newspaper

ÅThe synopsis ïòarmôs lengthò and credibility

ÅDanida - marketing and distribution
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Form and content

ÅThe concept of the travel guide
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Poor people are hit the most
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Carbon emission
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Mortality caused by climate change
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What is climate change?
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The climate debate ïhistorical overview
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