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The Carbon Trust
CARBON
TRUST
> Established by the UK government as independent, not -for - profit
company

z We help organisations reduce carbon emissions and develop low
carbon technologies

Insights Solutions Innovations Enterprises Investments

Last year we:
» Worked with >5,000 companies
¥ |dentified savings of 4.6 million tCO2 per year worth £500million
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Why try to reduce carbon -

_ CARBON
footprints? TRUST
.- Understanding the UK’s carbon footprint
)2 Ind|V|dua| Carbon is the first step in reducing it.
footprint of 11 tonnes N
CO2 p.a (UK) , o
1::;:23: & leisure @, —— Communication 6 MtCO;

Hygiene & health

80 MtCO,
—— Household
82 MtCO,

e‘ Commuting
“ 48 MECO,

> Targets >50% of
emissions Comes ¢ s

Space heating
88 MtCO;

> China

> Food & drink retailer I

Now let us help reduce yours.
example g g
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Why try to reduce your carbon CARBON

footprints? Companies benefits TRUST

Financial benefit: Employee
engagement:

A low -carbon product is a

low energy product is a They know that it is the
low - cost product right thing for you to do

Customer demand: Risk management:

Consumers and Threat of future

businesses are starting regulation and supply -
to ask questions chain disruption
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Why try to reduce carbon footprints?

. CARBON
Consumers expectations. Downturn? TRUST
Demand for better i nformation on ¢co0mMmg

environmental behaviour is high

i Over 75% agreed with the statement o6if | had more inf
environment al and et hical behaviour this would influe
Ipsos Mori, nVision. Base: 1057 people aged 16+ in the UK, 2007

Z Consumers remain sceptical of green claims currently
being made business

i Nearly 60% say claims by manufacturers and retailers
credble. You Gov AL. E. K. Consulting Carbon Footprint Re
consumers

¥ 71% of consumers would value an independent

assessment of a companies low carbon footprint claims
I GfK NOP Oct 2006. Base: all adults aged 16+

T 44% claim environmental shopping habit have not
changed despite the economic recession

i 2009 Cone Consumer Environmental Survey
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Why try to reduce carbon footprints? CARBON
Consumers expectations. Downturn? TRUST

There is a lot of talk at the moment about the economy i the stock market troubles, interest rates and so on
Which of the following best describes how you would be likely to respond if you had to cut back your spending?

Feb-08 Mar-08 Apr-08 May-08 Jun-08 Jul-08 Aug-08 Sep-08 Oct-08 Nov-08 Dec-08 Jan-09 Feb-09

1 would still try and buy the most ethical and envt
friendly product | could - even if it meant paying a
little extra

69% 65% 63% 58% 56% 55% 55% 59% 56% 60% 60% 58% 59%

| would be more likely to buy products and

services that represented the best‘valug for 31% 35% 37% 12% 24% 5% 5% 1% 24% 20%
money regardless of the company's ethical or

environmental credential

40% 42% 41%

Concerned Consumer Index

70% 1

60% T—01.
50% \_ 

40% T——

30% -

20%

Source: Good Business concerned consumer index




In early 2007, we launched the | —
Initiative with 2 components CARBON

TRUST
1. Standards Setting

Developing standards to:

¥ Measure ;and

¥ Reduce & Communicate
the GHG emissions from
goods & services 5




Tackled from an assessment perspective, —
. . . CARBON
PCF benefits all functions of a business TRUST

Companyos |

Financial and
Legal

Sales and
marketing

Operations and
supply chain

HR and CSR
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What is the footprint of a CARBON

product? TRUST

Supply chain / value chain of a can of cola

Raw Product Distribution Disposal
material manufacturing & retail & recycling

A Aluminium A Cola A Transportation A Refrigeration A Can collection
Production production A Chilled storage A Recycling or
A Sugar farming A Packaging disposal

Total carbon footprint of the can of cola (illustrative)

Disposal & - ' Raw
recycling material

Product

Consumer _
manufacturing

use

Distribution & retail
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TRUST

> Cutting food miles is important to reduce transport impacts

BUT
> Food miles is a poor indicator of the overall impact

WALKERS

b8l \Walkers © Innocent
oo 45 34.5g Cheese & Onion =  250ml Mango & Passion Fruit

Total = 75g CO2e Total = 294g CO2e

.. . DiSpOS&l: 2%
" < 0
distribution: <1% Distribution: 10%

Smoothie -making: 21%

Making nitrogen
fertiliser: >15%

Making the packaging: 30%

Raw materials transport: 14%
Growing & Packing: 23%

Source: Carbon Trust Low Carbon Supply Chain Pilot, March 2007_
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Who are we working with CARBO N

(extract) TRUST

A .
s @ innocent
little tasty drinks

Marshalls

Transfarming Britain's Landscapes I E S‘ 0

| ' BRITISH SUGAR =
A4 . Fpowic @& CONTINENTAL®

Mmorphq &
richards
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What does it mean?

3] The Cerbon
Trust

2] The Number
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1) The Logo

Core Modules
M
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Optional Modules
A
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— 1, working with

the Carbon Trust

4] The Reduction
Commitment

-
>

COo2
per serving

The Carbon F_n?(if’r(ini of this
product is, per
[functional unit]. This is the
total carbon dioxide [CO2)
and cther greenhouse

asses emiffed during its
Ife, mcludlr;lg roduction,
use and disposal

This compares to the
Carbon Footprint of Tesco
~ Non-Concentrated
Biological Powderwhich is
Y8 g perwash

+— | ) Product

We have committed
to reduce this
Carbon Footprint

You can reduce this Carbon
Footprint Ig&; E ashing at

f\\
CARBON
TRUST

a) Carbon
Footprint
Explanation

Comparisons

b} Customer
Action

e —
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Multilingual examples of the CARBON

Carbon Reduction Label: TRUST

in Zusommenarbedt | Der Kohlenstof. En colliaboration | Uempreinte cabone de ce
FuBabdruck dieses Limpronta & carbonio &
mit dem Carbon Trust Produktes ist 2 Skg. avec le Carbon Trust :..'"m"'.'.l‘u“" auesto prodotio o' 2.8k
™ Dies st die Gesamzadd an ™ » rappresenta d totale &
000@ ™ | ronsonaenien o 209§ e & b
@ und anderen Tredhausgs ™) (€O2) & altri gas & effetto
-OKg Rohstoffverardenung, die materie prieme, dalts
Produittion und Se produnone e dal
BefCrderung des Produktes trasporto del provdotto in
nach (V. e,
CO2
::.n.u_: A Gisle & paragune,
Pro Kleidungsshilck | Fubabanuck eines s tisle e ooy
\dentischen Produktes. das wn prodotte identice
Wir haben uns verpflichiet,  chne ermneusrbare ottenuto senza wio di
dovsen Kohlenstoff- Clektriznit hergestedt snargle iemovehll o’ &
Fullabdruck zu reduneren  wurde. by per ape.




