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ÁSustainability at Ford Motor Company

ÁDefinition, Scope & Governance

ÁDrivers, Enablers, and Reporting

ÁClimate Change Implications 

ÁSustainable Manufacturing 

ÁMetrics and Measurement Systems 

ÁInitiatives, Innovations, Barriers

ÁSupply Chain Framework (human rights)

Overview



Ford Sustainability:  Definition

A business model that creates value consistent with the long term 
preservation and enhancement of environmental, social, and 
financial capital.

º Meeting the needs of the present without compromising 

the future
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consumers really value �±and do so in ways that limit harm to the 

environment and maximize benefits to society �±will be preferred in the 
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