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MI LLI KENOS SUSTAI NABLE PHI LOSO

At Milliken & Company, sustainability is the core of our corporate culture. Everything we
do Ii's driven by a commitment to preserving

and the health and well-being of its inhabitants.

As industry leaders, we are committed to initiating the dialogue and activities that move
us toward greater sustainable practices, products, and services.

Our sustainable commitment embraces a holistic approach to achieve excellence through
social, economic, and environmental action.

We believe healthy enterprise and a healthy earth are vitally linked.
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INFLUENCESfrom ACurrents in Modern Culturedo by Milliken

SUSTAINABILITY
Sustainability addresses the needs of society today without compromising the quality of life for
future generations

CURRENT TRENDS

Energy awareness and concern
Rise of the ethical consumer
Community relationships

DRIVING FORCES

Increase consumer awareness of environmental threats - climate change, energy, water
Taking steps to protect ourselves and our future

Quiality of life - health and well-being

Technology

CORE VALUES
Conscientious
Responsible
Good design
Proactive
Signaling
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MILLIKEN’S SUSTAINABLE PHILOSOPHY
OPPORTUNITIES

A dialogue has emerged about the interior environment in the sense of
personal and emotional expression and well-being.

People are spending more and more time in their vehicles and are
more in-tune with their personal space.

Technology has enabled this trend.
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MILLIKEN’S SUSTAINABLE PHILOSOPHY
OPPORTUNITIES

The emergence of this dialogue is one of the strongest indicators of a
major shift in automotive design.

This is precisely the dialogue that is inherent in the architectural industry,
where sustainability has become engrained in their culture.
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MILLIKEN’S SUSTAINABLE PHILOSOPHY
OPPORTUNITIES

The relationship between the consumer and the automotive interior
is being redefined through advances in the areas of:

Personal Fulfillment
Personal Expression
Emotional & Social Spaces y
Health & Well-being '
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MILLIKEN’S SUSTAINABLE PHILOSOPHY
OPPORTUNITIES

Milliken is focused on the Emerging Automotive Interior Environment.

Our mission is to take a holistic approach, looking at the automobile as
a sustainable system supporting the health and well-being of its occupants.
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MILLIKEN’S SUSTAINABLE PHILOSOPHY TR
STRATEGIC DESIGN EVALUATION o SR

We are conducting a strategic design evaluation of the total automotive
interior to determine opportunities for advances in sustainability.

Milliken is looking beyond the traditional modes of thinking to create
new standards and innovations.
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