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Overview 

The OECD Development Centre and the Portuguese Development Institute (IPAD) jointly organised the 
2007 Annual Meeting of the Informal Network of DAC Development Communicators. The meeting took 
place on 6 and 7 November 2007 in Lisbon so as to coincide with the European Development Days.1  
 
Nineteen DAC member countries participated in the meeting, as well as representatives from the European 
Commission (EuropeAid and DG Development), the UN Millennium Campaign, The World Bank, the 
European Investment Bank, and new EU member states (Czech Republic, Latvia, Estonia, Lithuania, Hungary 
and Slovenia). See annex I for the full list of 68 registered participants. 

Objectives 

The objective of the 2007 Annual Meeting was to build on the two previous annual meetings which focused 
on “communications and aid effectiveness” in Paris, 2005 and “corruption, governance and aid 
effectiveness: communicating the big issues: in Canberra, 2006.  
 
In 2007, communicating about development results and demonstrating the contribution of aid to the 
achievement of the MDGs received most attention. Participants were asked to come up with proposals on 
how communicators from donor agencies can work together in surmounting shared challenges in 
communicating about results. They were also asked to identify good practice in communicating about aid 
effectiveness and development results, in a manner that is coherent with the principles of the Paris 
Declaration – ownership, harmonisation, alignment, managing for results and mutual accountability. In 
particular, they looked at incentives – carrots and sticks – that are effective in raising the profile of 
communication in aid policies and programmes. The agenda was action-oriented and asked the question: 
“are we [the communicators] ready to make a difference?” 
 
This summary report includes the variety of perspectives and experiences shared by members over the two 
days. 

Introductions 

The welcoming remarks by IPAD President, Manuel Correia, highlighted the important role that Portugal 
has to play in promoting policy coherence for development given its highly decentralised aid programme. 
He stressed that the public awareness-raising work of DevCom Network members is central to building 
public support for decisions taken by ministers and policymakers on aid and development cooperation. He 
also emphasised that the European Development Days were a great opportunity to create more visibility 
for development cooperation. 

Session 1: Communicating about aid effectiveness & results in 2008 
In this session, which was chaired by DAC Chairman, Richard Manning, DevCom members were updated by 
the OECD Secretariat on preparations for the Third High Level Forum (HLF3) on Aid Effectiveness and were 
presented the draft communication strategy leading up to HLF3. The purpose of the session was to hear 
from DevCom Members about their plans for communicating about aid effectiveness in 2008, the 
challenges they are confronted with when communicating about aid effectiveness and how the DAC can 
help. 

                                                      
1
 See: www.eudevdays.eu 

http://www.eudevdays.eu/
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Communicating about HLF3Υ ƛǘΩǎ ŀƭƭ ŀōƻǳǘ ǊŜǎǳƭǘǎΧ 

The HLF3 on aid effectiveness will take place in Accra, Ghana, from 2-4 September 2008. It is planned as a 
mid-term stock-taking of the mutual commitments made in the Paris Declaration. In preparing for HLF3, 
donor and partner countries have an opportunity to explain to parliamentarians and taxpayers how aid 
effectiveness helps achieve the MDGs through greater ownership, alignment, harmonisation, managing for 
results and mutual accountability. Nevertheless, HLF3 is just one of three major “development 
cooperation/aid” meetings taking place in 2008, the other two being the Development Co-operation 
Forum2 organised by the UN-ECOSOC in July and the Doha Financing for Development Conference at the 
end of November3. Thus, the HLF3 organisers would like to implement a communication strategy to ensure 
high-level participation in the Forum; to motivate the participating countries to organise national dialogues 
on the progress being made in implementing the Paris Declaration; and to demonstrate its added-value 
compared to the other events. Two specific components of the HLF3 – that will provide useful messages 
and material on aid effectiveness – include:  
 

¶ The 2nd monitoring survey on the implementation of the Paris Declaration. It will be conducted in 
early 2008. It should stimulate broad-based dialogue in donor and partner countries about their 
progress in implementing the Declaration and track progress in meeting the 12 performance 
indicators. The results will feed into the discussions in Accra.  

¶ The Accra Action Agenda will be adopted at the Forum’s Ministerial session. It will not be a new 
Declaration and will focus on how to accelerate and deepen the implementation of the Paris 
principles which will be reviewed again in 2011. 

 
It was clear from the active discussion between DevCom members that accountability to donor publics 
about ‘development’ effectiveness is the top priority in aid agencies. The Paris Declaration principles are 
one –but not the sole – key element of this communication effort.  
 

Experienced views ƻƴ ŎƻƳƳǳƴƛŎŀǘƛƻƴ ŀōƻǳǘ ŀƛŘ ŜŦŦŜŎǘƛǾŜƴŜǎǎ ƛƴ ƎŜƴŜǊŀƭΧ 

¶ It is important for donors to emphasize the broader aspects of development, and not just aid. 
Demand exists for credible communication about the complexity of development issues.  

¶ Participants agreed that donor publics are ultimately interested in development results and how 
aid contributes to these results. There is less interest in the aid effectiveness process per se. 
However, data that demonstrates how the effectiveness of aid contributes to development is 
required. 

¶ Many participants agreed that when there is stronger communication and accountability in partner 
countries, aid effectiveness will increase and there will be much more information for donor 
communication about it. Donors can support this through capacity building. 

¶ Questions on how to measure, obtain, and define the results of development are unresolved. It is a 
constant challenge for Network members to obtain information about development results from 
within their own organisations. 

¶ In Australia and the Netherlands, national aid effectiveness reviews proved useful for 
communication about aid effectiveness. In the Netherlands a communication adviser participated 
in the review team. In Australia, the communication advisor that works as part of the Office of 
Development Effectiveness was consulted for the review. 

¶ Currently, the link between aid and the MDGs is not evident. 

                                                      
2
 For more information: http://www.un.org/ecosoc/newfunct/develop.shtml  

3
 For more information: http://www.un.org/esa/ffd/  

http://www.un.org/ecosoc/newfunct/develop.shtml
http://www.un.org/esa/ffd/


5 

 

¶ Emerging donors with rising budgets are in particular need of a good communications strategy and 
evidence that aid works in order to strengthen the constituency for development aid.  

ΧŀƴŘ ƳƻǊŜ ǎǇŜŎƛŦƛŎŀƭƭy on communication about HLF3 

On the whole, there seemed to be reticence to implementing a communication strategy focused specifically 
on HLF3. According to participants, communication about the aid effectiveness process must be linked to 
development effectiveness/results. Some participants made it clear that they will not have a new 
communication strategy for the general public about the Paris Declaration. This was linked to the 
expectation that it is unlikely that HLF3 will be newsworthy in these countries. However, there was a very 
positive outlook for incorporating messages and stories about aid effectiveness in ongoing communication 
and public awareness efforts, especially in relation to the MDGs.  
 
Participants made the following proposals for the draft communication strategy for Accra:   

¶ Communications people should be embedded in the political process leading up to HLF3. 

¶ The partner country perspective seems weak in the strategy. Perhaps partner countries can be 
involved in identifying and telling success stories. 

¶ The target audiences need to be better defined and the messages should be relevant for each 
group.   

¶ There should be further consultation about the strategy: some members are willing to participate 
(e.g. Sweden, France, USA). 

¶ High-profile messengers who will promote the event and its relevance at the international level, 
should be identified. 

¶ Civil society organisations, including NGOS and foundations, could be valuable partners in this 
communication effort and should be included in the strategy. 

¶ Support for an international pamphlet was mixed. Those most doubtful did not think there would 
be demand for a generic pamphlet.  

¶ The organizers should develop some key messages about Accra and make them available through a 
central website.  

¶ There should be a Round Table on Communication and Development at the HLF3 because of its 
central role for accountability. 

¶ The draft strategy is unclear about the kind of stories that are sought. In order to submit relevant 
success stories DevCom members need a definition of ‘success/results’ as well as some guidelines.  

¶ The communication material/products should present the success stories as collaborative efforts 
although there was concern that collective success stories would be less interesting for some target 
groups.  

¶ A number of members commented that the creation of a virtual social network to facilitate the 
exchange of stories would be useful. This could be done through existing networks like the 
Development Gateway Foundation4 or possibly via the DevCom website when it is up and running. 

¶ The DAC Chair suggested that the Working Group on Communicating Results (DevCom) and the 
DAC Joint Venture for Managing Development Results should try to find synergies.  

Session 2: DevCom Work Programme, 2007 – 2008 
The session started with an update on the overall work programme and how it is financed. As there is a 
funding shortfall, members were asked if the secretariat could increase the fungibility between budget 
lines. There was no objection to this way of proceeding. The discussion on the various work streams 
revealed that the work programmes is congruent with DevCom members current priorities and challenges.  

                                                      
4
 http://www.developmentgateway.org/ 

http://www.developmentgateway.org/
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Working Group on donor communication profiles: improvements for the draft survey  

¶ Several members expressed their support for the collection of donor profiles, even if the 
completion of the questionnaire will take considerable time and effort.  

¶ Some members called for two surveys or a two-step process: (i) a ‘light’ version with budget, staff 
and expenditure data, and (ii) a longer version that goes deeper into the strategy.  

¶ Members called for more time to complete the questionnaire (8 weeks minimum). The great 
diversity between donors means that some closed questions will need to be changed into open 
questions to capture the details.  

¶ Some participants are in favour of one profile per country, and not one per agency.  

¶ Many members provided valuable suggestions for the questionnaire that will be taken up by the 
Working Group. A revised questionnaire will be circulated. 

Working Group on communication for development: creating tools and methods 

¶ The Working Group on Communication for Development (C4D) presented its preliminary document 
and work programme.  

¶ France noted that they will organise a workshop on communication in the project cycle in May 
2008.  

¶ The World Bank drew Members’ attention to the “Voice” paper on mainstreaming communication 
into all development projects that will be discussed at the “Joint Ministerial Committee of the 
Boards of Governors of the Bank and the Fund on the Transfer of Real Resources to Developing 
Countries” meeting on 12-13 April 2008. 

¶ Some members called for a more concrete definition of C4D in order to be able to sell the concept 
internally. The working group agreed to revise the definition and to dedicate a section in the tools 
and methods to explaining the concept internally.  

¶ The Working Group called for suggestions on tools and methods that members may have, given the 
general interest in mainstreaming communications. 

Working Group on communication within the network: a website for exchange 

¶ Members agreed that the internal communication website may help to consolidate information 
and knowledge within the network.  

¶ Participants acknowledged the risk of creating a huge archive that nobody will use. Some 
participants advised to begin small and let it grow when there is demonstrable need. 

¶ Some members raised concern about the confidentiality of information on the website. Even if 
access is restricted, members may distribute their login data. 

¶ The United States offered to discuss with HQ how they may be able to contribute to this site. 

¶ The Working Group will take these comments into consideration and will circulate an updated 
proposal by the end of 2007. 

Working Group on DAC Peer Reviews: better communication assessment 

¶ There were no suggestions for new questions in the communication section of the DAC Peer 
Reviews.  

¶ The United States mentioned the existence of global country polling organisations, where you “pay 
per play”. Maybe a set of basic questions can be formulated and a survey held among DAC 
members to complement the peer review information? (NOTE: a large part of this information will 
be covered by the donor communication profiles).  
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¶ The Network Coordinator mentioned the difficulties with formulating a common set of questions, 
as experienced in the POP2 project.5  

¶ The World Bank mentioned that they will do a 13 rich + 35 poor countries global poll in January 
among opinion leaders. If members have ideas for questions they are welcomed to submit them. 

Working Group on Evaluation: workshop and draft paper just the beginning 

¶ Some participants thought that the conclusion of the evaluation paper would benefit from an 
‘outlook’ section that shows where evaluation should be going.  

¶ Some participants mentioned that minimum standards for evaluation and new rules for self-
evaluation might be useful tools for Network Members. A toolkit for evaluating results of different 
types of communication could be useful. 

¶ One member mentioned that they have a large database of evaluations that are not on the public 
website. Project managers are often afraid of being judged on the evaluations. The reports have 
technical language that makes them rather inaccessible, but not publishing them creates 
accountability issues. 

¶ The World Bank asks whether Network members are evaluating whether communication worked, 
or if the impact on development is evaluated? How do you develop econometric measures to 
assess impact? The Bank has problems defining them. 

Working Group on Development Results: a hot topic moving forward 

¶ The Working group presented its proposal to start a pilot on communicating results. It was 
proposed that pilot programs be undertaken in Asia, the Americas and Africa.  

¶ Each pilot would be led by a donor, would engage the partner country, other donors, multilateral 
agencies and key NGOs.  

¶ The pilot projects should lead to a common understanding of the definitions of results and lead to 
strategies and methodologies that help capturing and communicating results from development 
programmes in partner countries 

¶ Sweden may be interested in a pilot in Africa, Australia is considering participation in a pilot in the 
Pacific region, and Canada may be interested in a pilot in the Americas.  

¶ EuropeAid and France showed interest in joining one or more pilots. Other Network Members will 
consider participation in the pilots.  

¶ The Network secretariat agreed to prepare a draft framework that was circulated on 30 November.  

Annual meeting 2008: USAID in Washington 

¶ USAID proposed to host the 2008 annual meeting in Washington. This proposal was welcomed by 
the Network Members.  

¶ A discussion revealed that most members would favour October 2008 for the next Annual Meeting. 

Session 3: Incentives for integrating communication in development planning and 
programming 
Christine Graves, OECD DAC Communications manager, presented a case study of the reform of 
communications within the DAC and its secretariat. In 2005, the DAC secretariat employed its first 
communication manager with a mandate to create and implement a new communication strategy. The 
strategy needed to be realistic, structured and have clear expectations.  

¶ Hurdles to implementation of the strategy included resistance to change and a lack of consensus 
and understanding.  

                                                      
5
 See Development Centre Working Paper No. 238: http://www.oecd.org/dataoecd/52/43/33873214.pdf  

http://www.oecd.org/dataoecd/22/0/39622034.pdf
http://www.oecd.org/dataoecd/52/43/33873214.pdf
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¶ The champion of change was an influential insider, who mastered communication and who was 
willing to get involved. In addition, listening, getting people involved and cultivating advocates was 
required.  

¶ Corporate commitment and stakeholder involvement were key factors of success. Further progress 
is needed in terms of making communication more effective, changing behaviour and 
measurement of success.  
 

Susana de Funes (Spanish Ministry of Foreign Affairs and Development) gave a presentation on 
implementing a new development education strategy.  

¶ Recently, the Ministry of Foreign Affairs of Spain was transformed into the Ministry of Foreign 
Affairs and Development. Development is now part of state policy, with a strong focus on 
coherence, efficiency and results. Spain intends to almost double its aid budget over the next five 
years to meet the 0.7 target in 2012.  

¶ The reformed Spanish Development Cooperation places higher priority on accountability and 
transparency and this communication where all cooperation actors have the potential to be 
communicators and all activities as communication opportunities. They will have to communicate 
what they do, where Spain’s aid is spent, why they do so and what they want to achieve.  

¶ The reform resulted in the first development education strategy. 
 
Henry de Cazotte (Agence française de développement -AFD) gave a presentation on fostering a new 
communication strategy within AFD. He explained the challenge they encountered in going from a 
traditional communication system to a new, more open system.  
 
AFD has decided to foster a culture of transparency and to broaden the communication agenda. For this 
reform to succeed, staff needed to be convinced that communication was not just an extra work load. In 
some cases, new procedures were introduced to provide clarity about the requirements. Staff received 
additional training to build communication skills and know how. The reform lead to more engagement, 
information, debate, and public participation and scrutiny. Henry listed the following success factors for 
change: 

¶ Ministerial interest and engagement, and strong advocacy from the executive manager for a 
communication strategy. 

¶ Finding internal leaders to show the way and financing their media films and book initiatives. 

¶ Increasing the budget. 

¶ Introducing project funding for communications in project subsidies. 

¶ Setting a communication objective for country managers, and adding a communication agenda to 
activity reporting. 

¶ Internal communication help desk and availability of know-how, made possible by a new 
generation of media friendly staff, who are web and new media savvy. Continued emphasis on 
knowledge and capacity building through training opportunities, such as with Train for Dev (with 
the World Bank) on communication for development. 

 
After the presentations, the participants broke out into three subgroups to identify incentives – carrots and 
stick – under three areas: (i) incentives for better results reporting; (ii) incentives for integrating strategic 
communication in development policies and programmes; (iii) incentives to overcome institutional 
resistance to more active and open communications.  

Breakout group I: incentives for better results reporting 

Participants in this breakout group focused on the problems they have in terms of working with colleagues 
to gather aid-related development results that can then communicated to the public.  

http://www.oecd.org/dataoecd/22/4/39622216.pdf
http://www.oecd.org/dataoecd/22/1/39622090.pdf


9 

 

 
Some of the issues underpinning the limited donor communication about results include:  

¶ Communicators in donor agencies have the expertise to effectively communicate with parliament 
and the public about results but financial resources and adequate information systems that seek 
and gather results are often lacking. 

¶ Good external communication is dependent on the information (technical and non-technical) that 
is gathered by aid agencies/ministries at the country level and from partners. However, technical 
staff and country level staff with heavy workloads perceive requests for success stories as an extra 
burden. It is difficult to persuade them to do it. A mandate from the Minister and top management 
that requires staff to gather success stories is crucial to changing attitudes and behaviour.  

¶ The technical reports prepared by staff on their activities and results need to be rewritten before 
being made available to the public. In some countries the communication department rewrites the 
reports and provides guidelines to staff on how to write them - as if they were for sixth grade 
students. 

¶ Where general budget or sector support is established in a partner country, donors should rely on 
the performance assessment framework indicators agreed with the partner country. Yet, because 
the Performance Assessment Framework is not always aligned to poverty monitoring systems, 
donors tend to prepare their own reports in addition to those prepared by the partner government.  

¶ Where partner country governments are responsible for managing budget support donors must 
ensure that they are getting the results information they require from partners by clearly defining 
their needs. They should also contribute to the long-term results-based management efforts in 
partner countries by building awareness and capacity for greater transparency, accountability and 
communication by partner countries to their own citizens. 

¶ Once aid stories are available, thought should also be put into their dissemination. For example, 
results should also be disseminated within the aid agency to build internal awareness about the 
results being achieved. Furthermore, the stories can be made searchable on the organisation’s 
website.  
 

Some incentives or ways forward include:  
¶ When there is a Minister for Development Cooperation it is easy to have incentives to 

communicate about results: they also need to show results achieved under their leadership.  

¶ Get a mandate for results communication from the agency’s leadership and executive level.  

¶ Communicators must recognise that results are complex and acknowledge that it is not always an 
easy task to find the stories.  

¶ Sensitise and train colleagues in partner offices for communication. This will build their confidence 
and capacity to identify and gather stories.  

¶ Build tool-kits and templates for the stories and make them available on the intranet.  

¶ Be pragmatic: get colleagues with whom there is good personal contact on board first. If it works, 
others will follow.  

¶ Provide seed money or cash awards for results stories.  

Breakout group II: Integrating strategic communication in development projects and 
programmes 

DevCom members started the session by finding some common ground in terms of what they understood 
as strategic communication in development. Another term used by participants was communication for 
development (C4D):  

¶ Communication for development is necessary because it makes aid work better, which creates 
more opportunities to explain why aid works. It can also be used to implement the Paris 
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Declaration where good communication (skills) are at the heart of effective dialogue between 
donors and partner countries.  

¶ Communications should be a core element of all development processes and financing. It can be 
mainstreamed throughout the project/programme cycle from project design, to risk analysis, to 
building stakeholder support for the project, through to implementation and evaluation of the 
project/programme.  

¶ There tends to be a gap in understanding about the usefulness of communication between the 
country-level and headquarters. While in some cases colleagues working in partner countries are 
perceived to be ahead of things. Where decentralisation to the country level has taken place it can 
be more difficult to influence the way they work with communication. 

¶ Policy colleagues often think of communication in terms of cost rather than benefit. They rarely 
buy-in to communications until they see the benefits it brings to their work in terms of faster 
implementation or increased resources for their work further down the line.  

¶ There should be caution in presenting communication for development as the next cross-cutting 
theme. C4D should be introduced as a technical theme, similar to economic and financial aspects. 

 

Some incentives or ways forward include:  
¶ Communicators should build more internal awareness about communication for development to 

increase agency wide understanding of C4D. This is a new issue so there should be discussion on 
what it is.   

¶ Staff training and toolkits will win support for C4D.  

¶ The project design manual could be revised to include C4D.  

¶ It might be easier to make the case for C4D with the minister (more politically attuned) than with 
the executive board.  

¶ Gather and consolidate the evidence that communications works. While there tends to be greatest 
consensus about the importance of media for development, the evidence is short in terms of C4D 
as a ‘public good’.  

¶ Learn from the experiences and lessons from donors that are more advanced in integrating C4D in 
development activities.  

Breakout group III: institutional resistance to more active and open communication 

Participants agreed that institutional resistance to communication can be overcome by showing how a 
more active approach to communication can be a win-win solution. Progress can also be made by 
demonstrating the impact of communication for development to staff within the institution. This breakout 
group identified four levels of institutional resistance to communication:   
 

1. The political level: Politicians see the advantage of communication to the extent that it benefits 
them. An effective way of doing this is by preparing a white paper on development cooperation 
where there the minister can consult with members of the public to discuss the future of 
development cooperation.  

2. Senior Level Management: these are the hardest people to convince about communication. They 
are generally resistant to mainstreaming and allocating resources to communication; and often 
take a conservative – even secretive – approach to communication about policies and activities.  

3. General staff: due to weak confidence and capacity for communication skills and lack of capacity, 
staff tend to hesitate in being more communication friendly. They may also want to protect their 
budgets from new ‘trends’ such a communication and thus need to be convinced that allocating 
resources to communication is not a loss.  
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4. The external (public) environment can be sceptical and tough on communication efforts by 
government bodies when it is seen a ‘spin’ or ‘spin-doctoring’.  There also tends to be a negative 
attitude towards spending money to explain how aid money is spent.  

 

 
Some incentives or ways forward include:  
¶ ‘Hook’ the politicians by linking communication activities to voters. 

¶ Senior management can best be influenced once the politicians are on board. 

¶ Staff attitudes can be changed through evidence-based lobbying for communication. 
Communication departments can overcome other departments’ aversion to adding a 
communication budget line in projects by providing ‘seed’ money for communication. The 
communication unit can provide technical support for communication through, for example, a 
helpdesk.  

¶ The key to winning the support of the external sceptics is to be honest – and credible - in 
communications. This is achieved by addressing the ‘difficult’ topics and explaining the risks 
involved, by Investing in less public relations and more in public engagement.  

Session 4: Evolving Media Landscape: new opportunities for communication and 
education 

A changing internet and media environment 

Peter Ballantyne (EUFORIC) gave a presentation on new media. Peter explained how new technologies on 
the internet change the way internet users find information and how communicators can use these 
technologies to disseminate their messages.  

¶ Blogs increasingly take over the role of the traditional news media. Internet users of today do not 
just visit websites, but interact with information that is brought to them from multiple sources 
through methods such as RSS feeds and social bookmarking.  

¶ User generated content is playing an increasingly important role in a world where everybody is a 
communicator. Content from video sites, blogs and other sources is subsequently remixed into new 
content in different contexts.  

¶ This changing internet and media environment is creating a challenge for all communicators. 
During and after the discussion it became clear that there is great interest for these technologies, 
but that Members are only just starting to use them. 

¶ In Peter’s presentation there are numerous examples and links to these new technologies. 

Tentative steps by donor agencies towards adapting to a changing environment 

Keiichi Muruoka (JICA) gave a presentation on new media in practice. Keiichi started off by showing the 
latest survey results on public sources of information about ODA (see presentation).  

¶ JICA has collaborated with Yahoo Japan for dissemination of vacancies and links to the JICA 
homepage. They have also collaborated with Ameba News, a news site with 200.000 hits per day. 
Their collaboration consisted of feeding the JICA blog into their website.  

¶ Other ways forward for JICA will include video and photo contests to raise public awareness and 
providing live scenes of development cooperation on the JICA homepage.   

Using new information and communication technologies (ICTs) for development 

Stephen King, Director of BBC World Service Trust, gave a presentation on ICTs for Development. He 
showed how technological innovations can be used for development.  

http://www.oecd.org/dataoecd/22/5/39622231.pdf
http://www.oecd.org/dataoecd/22/45/39622751.pdf
http://www.oecd.org/dataoecd/22/46/39622901.pdf
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¶ Mobile phones in Africa are now used not only for communication, but also for banking, getting 
information on market prices, and other forms of information that can facilitate development.  

¶ Citizen journalism can increase democratic accountability of governments. 

¶ Participants need to invest in understanding the changing nature of media, technology and its 
impact on the poor and its potential to aid development. Dedicated advisors can be recruited to fill 
knowledge gaps.  

¶ Investment in liberalisation of the regulatory environment of technology and in strengthening the 
local media can help development through technology.  

¶ Work with private companies to support work which focuses on adaptable technologies. Invest in 
Research studies and pilot work on ‘The media habits of the poor’ to understand more about how 
media and technology can deliver development impact. 

Conclusion: demonstrable impact on policy debates at the DAC 
The 2007 Annual Meeting of the Informal Network of DAC Development Communicators took place a few 
weeks ahead of the DAC Senior-Level Meeting (11-12 December 2007) and preparatory meetings for the 
Accra High-Level Forum on Aid Effectiveness (28-30 November 2007). The discussion, lessons learnt and 
ways forward that were identified at the Annual Meeting proved timely and very relevant: the SLM paper 
on results based approaches in development included the issue of Communicating Results as one of its five 
pillars. Heads of donor agencies attending the SLM referred specifically to DevCom’s contribution to their 
thinking on results and welcomed its collective work. The concrete proposals made by DevCom members 
on the Draft Communication Strategy for Accra have been taken on board by the Steering Committee for 
Accra, which called for it to be redrafted.  
 
Richard Manning, DAC Chair, said in his opening comments at the DevCom Annual Meeting that “a world as 
unequal as it is, is a dangerous place for us to be in and OECD citizens know this. We have a huge, 
unprecedented, international project to deal with this – the MDGs. And, what looks like a technocratic 
agenda - implementing the five principles of the Paris Declaration on Aid Effectiveness – is the cement for 
this international project.” The message from Lisbon on 6&7 November 2007 is that DevCom members “are 
ready to make a difference’ in this international project by making it real for citizens in OECD and the rest of 
the world.  
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