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Justification

• Quantitative evidence  on magnitude of 
losses is a an effective tool in persuading 
governments to commit more resources
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Scope

• It must be trademark counterfeiting!

• Because Article 61 of TRIPs Agreement 
acknowledges the threat posed by 
counterfeiting to trademarks

 
 
 

Economic Impact of Trademark Counterfeiting & Infringement

Sampling

• Why Apparel and Footwear?

• Because the importance of copyright and 
patent protection is relatively less that 
that of trademark rights
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Methodology

• First, Estimate  trademark protection 40 
countries – survey to construct 
trademark protection variable

• Second, input actual sales data to the 
model estimation
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Economic Model

1. The model measures the effect that the 
level of trademark protection has on sales 
in 40 different countries, taking into 
consideration other variables such as 
per-capita income, population, and 
market share. The effect is referred to as 
“Trademark Protection Variable”
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Economic Model

2. The model requires individual company 
sales and quantity data for as many of the 
40 countries as possible for the period 
1991-1995

 
 
 

Economic Impact of Trademark Counterfeiting & Infringement

Trademark Protection Variable

• A 13 question survey to participating 
companies - to measure factors affecting 
trademark protection in a given country

• Survey responses were then weighted  
according to their importance to overall 
trademark protection
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Result

• In 1995 only, the participating companies 
lost an average of 22% of their total sales, 
or $2 billion, as a result of trademark 
counterfeiting
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So … what happens a company loses sales
and becomes unprofitable?

Of course,

It winds up operations in that country!

Well … how?
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Loss of Investment

• Reckitt Benckiser Pakistan Limited decided to sell off, for a 
lump sum of Rs. 255 Million (4.63 Million US$), its 
manufacturing facilities that produced ultramarine blue 
under the brand name of “Robin Neel” for nearly half a 
century.

• The company complained, amongst other things, of 
counterfeit products that continued to affect performance 
of some of its key brands. - The Daily Dawn, March 18, 
2004
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Loss of Investment

• High-ups of the Karachi Stock Exchange were confused about how to 
tackle the issue of de-listing applications (for removing shares from 
trading board) by over a dozen companies (including most viable such as 
Fazal Textile and Philips Electrical Industries). 

• The news sent shock waves among the prospective sponsors of the new 
industrial ventures and had a far-reaching negative impact on the 
investment climate. The sponsors of these companies, some of them 
listed decades ago, sought de-listing on various counts but the chief 
among them was “a high incidence of counterfeit products” that are 
likely to remain in the market. – The Daily Dawn, December 18, 2000
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Thank You

Faisal Daudpota
External Relations Coordinator, 

Anticounterfeiting

fdaudpota@inta.org

 
 


