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Overview 
The OECD Development Centre together with AgenZ, Germany organized the Informal Experts’ Meeting on 
Managing for and Communicating about Development Results. The meeting took place in Berlin on 19 and 
20 May 2008 and was hosted by the German Federal Ministry for Economic Cooperation and Development 
(BMZ).  
 
This meeting brought together staff from aid agencies responsible for communicating about the results of 
development aid and staff responsible for making aid policies achieve better results: It was unique as it has 
been the first ”official” encounter between the Informal Network of DAC Development Communicators 
(DevCom Network) and members of the DAC Joint Venture on Managing for Development Results (JV 
MfDR), one of the four specialised Joint Ventures of the Working Party on Aid Effectiveness of the DAC. 
Representatives of more than twenty bilateral and multilateral aid agencies like the European Commission, 
UNDP, and the World Bank participated in the meeting. See Annex I for the detailed list of all participants. 
 
Policy makers and development communicators were able to share their respective views on development 
results. Discussions constituted a first step in the development of guiding principles on the role of 
communication in managing for results. 

Context 
This meeting is part of the work programme of the Informal Network of DAC Development Communicators 
(DevCom Network) which the OECD Development Centre coordinates. The secretariat of the OECD DAC’s 
Joint Venture on Managing for Development Results kindly agreed to form a partnership for this meeting to 
bring the two communities together.  

Objectives 
The sessions of the first day aimed at building a common understanding of what results are and what 
information is required to manage for and communicate about results. Discussions on the second day tried 
to identify concrete action points to integrate how agencies manage for and communicate about results. 
 
This summary report includes the variety of perspectives and experiences shared by members over the two 
days. 

Introductions 
In their welcome and introduction speeches Klaus Krämer (BMZ, Germany) and Henri-Bernard Solignac 
Lecomte (OECD Development Centre) stressed the need for a closer cooperation between program 
managers and communicators and for improving the process of and the links between managing for and 
communicating about results – a subject which has become of increasing significance for all OECD member 
states since the endorsement of the Paris Declaration on Aid Effectiveness in 2005. They also referred to 
the possibility of influencing the Accra Agenda for Action by raising the profile of communication.   
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Session I: What do we mean by development results and what information do we 
need? 

In this moderated opening session, speakers from AusAID, Australia, the German daily “Die Welt”, and 
OECD gave their opinion on the major issues related to managing for and communicating about results. 
They shared their view of what development results are, what information on results can and needs to be 
delivered, and gave their opinion about the different roles of actors involved in this process. The 
statements were followed by an interactive debate with the plenary. 

 

 The current focus on inputs and outputs in managing for and communicating about results was 
criticised. What is needed are medium term outcomes and long-term impacts. The central question is: 
How many people step out of poverty due to development cooperation? Therefore it is all about a new 
understanding of development results. The flagging of contributions must be avoided in future. Flag 
waving is against the Paris principles. 

 But outcomes and impacts take years to materialise and measure. At the same time, program 
managers and communicators are in need of showing immediate results also, as this often reflects the 
political expectation. Only solution: Input “results” and human interest stories. And outcomes need to 
linked back to results. 

 MfDR and communication are directly linked, both are evidence-based. 

 Objectives of programmes must be measurable. They often do not fit to communicators’ needs. The 
communicability should always be kept in mind. 

 It was stated that development results need to be related to the MDGs. It was also said that they can 
work as an indicator, but that it is difficult to attribute impact to specific development measures. 
However, for the general public, the MDGs are widely unknown. 

 Communicators should present development cooperation to the public as a collective effort of different 
donors working together with partner countries. The ownership principle needs to be promoted. 

 The diversity of affected and interrelated topics (poverty, good governance, human rights, environment 
issues) is another challenge to managing for and communicating about results. Therefore 
communication should not only be about success stories but also about challenges to development, in 
order to raise awareness about the broader development debate. 

 Communication strategies have to consider national contexts. 

 Communicators are clients of the MfDR process, and need to state clearly what their needs are. 

 Education of programme staff is necessary to sensitise them to the issue. They also need to have the 
right incentives. Priorities for communication should be indentified early and jointly. This is a 
management decision. 

 Structural problem for multilateral institutions: multi-national and multilateral enterprise with national 
funds and accountability. How to communicate results globally? Whom to attribute success to? One 
option: Explain to taxpayers that we live in harmonised, programme oriented, aligned world now. But 
the public needs to have a basic understanding of results already. News consumers are also interested 
in stories about multilateral institutions. For multilateral institutions there is a need to develop a 
unified accountability framework that all donors can make use of. The MOPAN (Multilateral 
Organisation Performance Assesment Network) framework may provide an entrypoint. 

 Audience’s understanding of development results is diverse, the attention span is short; catastrophes 
raise the attention of people for a short time. But they can be used as entry point for further 
communication on development. 
 



  

5 

 

 
 

 There is a tendency to focus on the next problem to be solved. Positive story focuses on what has been 
solved already. 

 Media need to simplify content and make it personal; the public cannot relate to statistics, but wants to 
identify with ”stories”. This is more difficult if the issue is too broad-based. 

 Sending journalists to partner countries to cover development results is a possible option. 

 It was agreed that the challenge is the embedding of a communication strategy into the management 
process and organizational structures from the outset. For this shift of communication the political 
support of the senior management/ minister is essential. 

 

Session II: What does the Joint Venture on Managing for Development Results 
(MfDR) do, and how is it relevant for DevCom members? 

This session aimed at providing insight into the work process in the Joint Venture on MfDR through 
presentations by managers from its different work streams.  

 

The presentations on  

 Overview of the work of the Joint Venture on MfDR, country capacity assessment and the MfDR 
Sourcebook on emerging good practice  

 Conceptual and technical guidance, and 

 Agency effectiveness and incentives in donor agencies 
 

– for further information see the annexes attached    –  

 

were followed by a round of questions and answers:  

 

 What is MfDR? Focus on outcomes and impacts, evidence-based, comprising practical tools. 

 MfDR requires a new mindsetting and a complete shift of culture. 

 Most partner countries do not have implemented the entire MfDR-systems; MfDR is a management 
strategy that links different processes, units and levels in government to each other; most countries 
lack important links and steps. 

 Key points to improve effectiveness: statistics, monitoring and evaluation, planning and budgeting, 
communication; they all require institutional changes and adequate incentives. 

 Donors should rely on partner MfDR systems and support improving them at the same time. 

 The challenge is to find a comprehensive approach for donors and partners. 

Session III: Breakout groups: In what ways does results based management 
interlink with communication? 

In this session, three breakout groups discussed the same topic: In what way could results based 
management interlink with communication? Participants used case studies of donor results communication 
to find ways to improve the process. Each breakout session started with short presentations by DevCom 
members on how they gather information about results for their communication, and highlighted the 
challenges they meet in the process.  
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Group A 
 
Presentation by AFD, France 

 ADF has established a database with 58 quantitative indicators which are included in all project 
preparations, sector and geographical strategies.  

 The data of the annual reporting serve communication needs since they provide AFD concrete results 
and description of impact. 

 A public awareness campaign is to be launched; the message of this campaign will be that public is 
asked to hold AFD accountable for its work on development.  

 A focus on results should also be consolidated by an improved link between MfDR and communication.  
 
Presentation by MFA, Netherlands  

 The latest Dutch report on results covers 36 countries, structured by different levels: input, output, 
outcome, impact, challenges. 

 Method: Instead of embassy reports, the MFA is no using agreed instruments of measuring and 
evaluating.  

 It covers not only the governmental work but also the one of other actors like co-financed NGOs, 
private sector, regional governments, international partners like World Bank and UN.   

 The main target group of the report is the parliament which must approve it. This gives the document a 
special value.  

 Message/ language: The report is about the efforts of the Netherlands which take place in cooperation 
with many other actors worldwide. Obviously the Dutch public is interested in the effectiveness of aid 
as such and not only in the national contribution to it. 

 It was pointed out that the report is not the end of communication, but it needs a communication 
strategy with it. 

 
Conclusions from the group & plenary discussion 

 AFD database: It is self-challenging if people are asked to hold a governmental institution accountable. 
If one relies completely on indicators, there are no stories to tell and the “human touch” is lost. 

 Is a report on successes what people are really looking for? There are considerations in the Netherlands 
to start a national debate on development politics, but there is also consciousness about the potential 
drawbacks and risks. 

 Does every country define its own indicators? The Joint Venture on MfDR should initiate a common 
approach. 

 Communication between agencies: One way of improving work could be to adopt procedures other 
countries already developed. E.g. most of Hungarian aid is multilateral. As one cannot track down the 
outcome of the Hungarian contribution to multilateral aid, it is hard to convince parliamentarians that 
public money is spent worthwile. Therefore it is crucial especially for new donors to have access to 
information and that other donors share it with them. 
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Group B 
 

Presentation by DFID, United Kingdom  

 Examples of targeted media approach: DIFD published home-town stories with local newspapers. In 
once case it told the story of a “native” who had gone to work in the field with DFID: this appealed to 
the readership and allowed to tell about development issues and DFID’s role. Other examples included 
articles published in Bangladesh newspapers - in Bengali - and reprinted in the diaspora newspapers in 
the UK; special issue of a newspaper for kids on Education and development (“World’s biggest lesson”). 

 Short brochures “What we have already achieved in *country+” 

 Project with Google Earth: Click on a spot and find information on a development project! 
 
Presentation by EuropeAid 

 “Case Study Factory”: EuropeAid has developed a technology which allows people in the field to 
produce articles with a special guidance from the system (not launched yet). 

 Younger “stagiaires” familiar with latest web-based technologies (e.g. Blogs) were very instrumental in 
pushing forward the adoption of such technologies. 
 

Conclusions from the group & plenary discussion 

 A focus on key entry-points to better communication is essential: don’t think of generalist, national 
media only: local and issue-specific reach to wide audiences; but they require tailoring the message and 
its “packaging”. 

 On the project of EuropeAid: A template can make it easy for people, but they need very specific 
information about what is required from them. Specific examples can be more effective. 

 The key factor of change is incentives within agencies / ministries. There is a need for non-bureaucratic 
creation of proper incentives for communication. E.g. Belgian junior experts have their own blogs in 
their specific languages reporting about projects: same “youth culture” effect as the “stagiaires” 
example of the EC.  

 
Group C 
 
Presentation by MfA, Belgium  

 Belgium published a report on results in 2007. The report was created by a minister-backed task team 
of approximately 20 people.  

 Important learning experience: staff now knows better what information they need to provide about 
results. 

 Development partners, such as NGOs are now also obliged to follow resuts-based approaches. 

 The focus of the report is on MDGs and the contribution of Belgian cooperation to achieving them.  
 
Conclusions from the group & plenary discussion 

 The responsibility of communicators for ensuring transparency in development cooperation was 
underscored. 

 Austria has created a more results-oriented reporting template. 

 Sweden has developed a mainstreaming process with guidelines; for the next annual report in 2009 
they are making a systematic effort to focus on results. The communication department is working 
together with the sectoral department for this report. Parliamentarians have been interviewed to learn 
about their information needs. Embassies will be provided guidelines to submit  information on results. 
The MFA will get information from multilateral institutions through their annual reports.      
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 UNDP has created a new software system that obliges programme managers to submit the results of a 
program, and to link these results to  the inputs. 

 The cases presented show that many DevCom members are already investing a lot of work in 
communicating results. 

 
Challenges 

 Managing for and communicating about results means extra work – for both donor and partner 
countries. 

 Donors and partners deal with different timelines and expectations. 

 It remains a severe challenge to link inputs with outcomes and impacts. 

 Is it possible for partner countries to have a single information system that can meet the needs of all 
donors? 

 Communication within donor countries needs to be tailored to the level of knowledge and support of 
the public. 

 
DevCom update 
Robert Zimmerman, OECD Development Centre gave a brief update on work in progress and upcoming 
events. He presented the outcomes of several working groups, including the DevCom Extranet, and gave 
information about upcoming meetings of the Network. 

Session IV: Plenary working group: Moving forward to concrete action points 

This session aimed at identifying goals, success indicators and strategies to facilitate better communication 
about development results.  

 

Challenges on the international level: HLF3 in Accra 
There are several possibilities for DevCom to influence the Accra process through their agencies. DevCom 
can in particular contribute to: 

 The Accra Agenda for Action (AAA) 

 Round tables in Accra, especially  4 and 5 

 Menu of options: there is also an interesting reference to communication  
 
AAA 

 Paragraphs 21 and 22 refer to more investment on communicating results; paragraph 21 is about the 
process and incentives of the agenda, stronger incentives for donors and others to provide 
communication on the outcomes. 

 There is also a strong link between communication and accountability in paragraph 23: Accountability 
provides a link between communicators and program managers. Monitoring in the MfDR process is 
very complex and figures/indicators are not easy to communicate. Accountability is where the stories 
are really linked. 

 MfDR is a country-led process in the context of the Paris Declaration: The main message and results 
are coming from the country; it is an issue of domestic accountability that the partner country is able to 
report on results to its own public. 
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 This has to be taken into consideration for communication as well: Communication of results lies 
primarily with partner countries; donors’ obligation to report to their constituencies is subordinate 
from this point of view; a long-term challenge is therefore to develop capacities in partner countries to 
communicate results. 

 It was suggested that communication should be stronger integrated in the present draft of the AAA; 
e.g. add to paragraph 22; end of 2nd sentence: “… and improve reporting to parliaments and citizens, by 
integrating communication of results from the beginning of the process”. 

 Another proposal for rephrasing the paragraph is: “We must communicate outcomes clearly to the 
citizens (parlamentarians, public, etc.) of donor and partner countries. This requires integrating 
communication from the outset to ensure that the necessary results and reporting systems are in 
place.” 

 There is broad agreement on the necessity of a textual contributions to the AAA draft by the DevCom 
network and on the need of a background paper for round tables at HLF3, Working Party on Aid 
Effectiveness etc. on the role of communication. The message should stress the importance of 
communication and that communicating is not only about reporting. 

 
Challenges for individual agencies 

“Memorandum of understanding” between program managers and communicators 

 Communication staff is essential in programmes as there is a need for professional communication. 
Communicators are as much part of the process as technical experts are. Therefore they should be 
included in managing for results from the outset. 

 Communications can help technocrats get visibility for their results. 

 However, communication is everybody’s business and obligation. 

 Program managers and communicators must appreciate each other’s work. If the system is well 
implemented, working and serving all needs, it is an incentive itself for all involved actors. 

Crucial aspects for communicating about results 

 Today there is a need for improved communication due to changes in the aid architecture (budget and 
programme support, donor harmonisation, partner country alignment and ownership etc.). 

 When talking about communication it is crucial to distinguish between: 
o different accountability spheres: partner country/ donor country 
o different audiences: public or political actors in donor country/ public or political actors in 

partner country. 

 Effective communication is about the recipient/audience. Different audiences may require different 
communication strategies. 

 Consider differences between reporting and communicating: Communication is visionary and future-
oriented in comparison to reporting; to clarify the difference is crucial. 

 
Practical demands for communicating about results 

 Communicators need information about the starting point of a program and about the actual situation 
to be able to compare. 

 Communication between donors is useful to share experiences. 

 Even though communicators and MfDR policy makers may have different definitions/understanding of 
results because their respective needs are diverse, the key element for all should be the human 
development factor. 
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 There is an amazing amount of technical data which is not easy to access and to use for 
communication. This situation has to be improved by collaborating more intensively with technical staff 
and to have higher management support for the communication dimension. 

 
Challenges for the DevCom Network 
 
Obstacles to overcome and actions to be taken 

 There is a gap between managers and communicators because they are not used to work together. 
Network members would benefit from formulating their needs more precisely.Network members need 
to work on collaborating more closely with experts in the field and colleagues in partner countries. 

 There has to be more training and capacity development concerning communication. 

 The network can benefit from different perspectives within the group and should use this more 
efficiently, e.g. by using the network’s extranet to exchange examples of how to deal with managing 
and communicating results in the various agencies. 

 The arising questions have to be specified for the DevCom network and formulated in concrete terms 
in a future workshop. There was a clear call for guiding principles on the role of communication in 
managing results; a first draft is to be presented at the Annual Meeting of DevCom in October 2008 in 
Washington. 

Final Session: Summary of the commitments to move forward 

In the final session the moderator had a round table interview with three participants to reflect on the 
outcomes of the meeting. What they will personally take home? What is it that they leave behind? What 
were the major learning points, and what might be improved in the future? 

 

 Participants said that they enjoyed the rich discussions. 

 Particpants appreciated the exchange with other colleagues and to learn from them. 

 It was also said that the meeting was helpful to assess their situation in an international comparative 
perspective. 

 Participants also expressed the necessity to spread ideas among colleagues in the respective agencies. 
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 Annex I: Detailed List of Participants 
 

 
 

Australia/Australie 
 

Mrs. Monique SHEEHAN 
Director 
Corporate Communication Services 
Australian Agency for International Development (AusAID) 
Tel: +612 6206 4600 
Fax: +612 6206 4695 
Email: monique.sheehan@ausaid.gov.au 

 
Austria/Autriche 
 
 

Ms. Heidi FRANK 
Head of Information 
Austrian Development Agency (ADA) 
Tel: +43 1 90399 400 
Email: heidi.frank@ada.gv.at 

 
Belgium/Belgique 
 
 

Mme Marie-Christine BOEVE 
Responsable Communication Externe 
Belgian Technical Cooperation (BTC) 
Tel: +32 2 505 37 92 
Fax: +32 2 502 98 62 
Email: marie-christine.boeve@btcctb.org 

 
 
 

M. Guido COUCK 
Service Marketing et Communication Externe 
Direction Expertise Sectorielle et Thématique 
Belgian Technical Cooperation (BTC) 
Tel: +32 2 505 3701 
Fax: +32 25 502 98 62 
Email: guido.couck@btcctb.org 

 
 
 

Mr. Reinout VAN VAERENBERGH 
Directie Sensibiliseringsprogramma's 
Ministry of Foreign Affairs 
Tel: +32 2 501 4420 
Email: Reinout.VanVaerenbergh@diplobel.fed.be 

 
France/France 
 
 

M. Thierry DE GEYER D'ORTH 
Public Relations Officer 
Département communication 
Agence Française de Développement (AFD) 
Tel: + 33 1 53 44 30 74 
Fax: + 33 1 53 44 40 85 
Email: degeyert@afd.fr 

 
 
 

 
 

mailto:guido.couck@btcctb.org
mailto:Reinout.VanVaerenbergh@diplobel.fed.be
mailto:degeyert@afd.fr
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M. Bernard HUMBAIRE 
Ministère des Affaires étrangères, Direction Generale de la 
Coopération Internationale et du Développement 
Tel: +33 (0)1 43 17 82 07 
Fax: +33 (0)1 53 69 32 94 
Email: bernard.humbaire@diplomatie.gouv.fr 

 
 
 

M. Jean-Marc PRADELLE 
Département communication 
Agence Française de Développement (AFD) 
Tel: +33 1 53 44 31 77 
Fax: +33 1 44 87 99 39 
Email: pradellejm@afd.fr 

 
Germany/Allemagne 
 
 

Mr. Reiner FORSTER 
Deutsche Gesellschaft für Technische Zusammenarbeit (GTZ) GmbH 
Tel: +49-6196-79-1790 
Fax: +49-6196-79-801790 
Email: Reiner.Forster@gtz.de 

 
 
 

Ms. Daniela ANGERMANN 
Junior Expert 
Department 0410, Corporate Development 
Deutsche Gesellschaft für Technische Zusammenarbeit (GTZ) 
Tel: +49 6196 79 7588 
Email: daniela.angermann@gtz.de 

 
 
 

Ms. Carolin BANSBACH 
Head of Policy and Controlling 
Corporate Communications 
Deutsche Gesellschaft für Technische Zusammenarbeit (GTZ) 
Tel: +49 6196 791172 
Fax: +49 6196 796169 
Email: carolin.bansbach@gtz.de 

 
 
 

Ms. Angela HELFER 
Head of Internal Communications 
Deutsche Gesellschaft für Technische Zusammenarbeit (GTZ) 
Tel: +49 6196 79 1119 
Email: angela.helfer@gtz.de 

 
 
 

Mr. Tim HILGER 
Junior Expert 
Department 0470, Corporate Development 
Deutsche Gesellschaft für Technische Zusammenarbeit (GTZ) 
Tel: +49 6196 79 6101 
Email: tim.hilger@gtz.de 
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Mr. Klaus KRAEMER 
Head of Department 
Department for Development Education and Information 
Federal Ministry for Economic Cooperation and Development (BMZ) 
Tel: +49-228-535-3770 
Email: Klaus.Kraemer@bmz.bund.de 

 
Hungary/Hongrie 
 
 

Mrs. Ibolya BARANY 
Managing Director 
HUN-IDA KHT 
Tel: +36 1 331 5524 
Fax: +36 1 332 6707 
Email: ibarany@hunida.hu 

 
Latvia/Lettonie 
 
 

Mr. Nils JOSTS 
First Secretary 
Department of Development Cooperation policy 
Ministry for Foreign Affairs 
Email: nils.josts@mfa.gov.lv 

 
Luxembourg/Luxembourg 
 
 

Mr. Luc DOCKENDORF 
Direction de la Coopération au Développement 
Ministère des Affaires étrangères 
Tel: +352 478 2360 
Email: luc.dockendorf@mae.etat.lu 

 
 
 

Mr. Richard SCHMID 
Communications 
Lux-Development 
Tel: +352295858237 
Fax: +352295858200 
Email: schmid@lux-development.lu 

 
Netherlands/Pays-Bas 
 
 

Mr. Frits KEMPERMAN 
Head of Information 
International Cooperation 
Netherlands Ministry of Foreign Affairs 
Tel: +31 70 340 4005 
Email: frits.kemperman@minbuza.nl 

 
Poland/Pologne 
 
 

Ms. Agata CZAPLINSKA 
Development Cooperation Department 
Ministry of Foreign Affairs 
Tel: +48 22 5238907 
Fax: +48 22 523 8074 
Email: agata.czaplinska@msz.gov.pl 
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Ms. Katarzyna PIASECKA 
Division Head 
Department of International Financial Institutions and Foreign 
Cooperation 
Ministry of Finance 
Tel: +4822 694 5166 
Fax: +4822 694 3070 
Email: Katarzyna.Piasecka@mofnet.gov.pl 

 
Portugal/Portugal 
 
 

Ms. Carolina ESTROIA 
Head of Division of Multilateral Affairs 
European and Multilateral Affairs Department 
Portuguese Institute for Development Aid 
Tel: +351 21 382 45 25 
Fax: +351 21 382 45 12 
Email: carolina.estroia@ipad.mne.gov.pt 

 
Spain/Espagne 
 
 

Ms. Susana DE FUNES CASELLAS 
Directorate General of Planning and Evaluation of Development 
Policy 
Ministry of Foreign Affairs and Cooperation 
Development Education Awareness and Communication 
Tel: + 34 91 379 1828 
Email: susana.defunes@maec.es 

 
 
 

Ms. Begoña PORTERO 
Directora de Comunicacion 
Agencia Espanola de Cooperacion Internacional para el Desarollo 
(AECID) 
Tel: +34 91 583 85 56 
Fax: +34 91 583 83 46 
Email: begona.portero@aecid.es 

 
Sweden/Suède 
 
 

Ms. Kristina AHBERG 
Deputy Head 
Information Department 
Swedish International Development Cooperation Agency (SIDA) 
Email: kristina.ahberg@sida.se 

 
 
 

Ms. Gunilla CEDERQVIST 
Strategic Communication 
Sida Information Department 
Swedish International Development Cooperation Agency (SIDA) 
Tel: +46 8 698 55 62 
Email: gunilla.cederqvist@sida.se 
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Ms. Virginija LANGBAKK 
Ministry of Foreign Affairs 
Tel: +46 8 723 1176 
Email: virginija.langbakk@foreign.ministry.se 

 
 
 

Ms. Maria SONNE 
Public Financial Management Advisor 
Division for Democratic Governance/Department for Democracy and 
Social Development 
Tel: +46 8 698 50 00 or 55 54 
Fax: +46 8 698 56 47 
Email: maria.sonne@sida.se 

 
 
 

Ms. Lena TRANBERG 
Information Officer 
Ministry for Foreign Affairs 
Tel: +46 8 405 5773 
Email: lena.tranberg@foreign.ministry.se 

 
Switzerland/Suisse 
 
 

Mr. Adrian MAÎTRE 
Deputy Head 
Evaluation and Controlling Division 
Tel: + 41 31 325 98 26 
Fax: + 41 31 325 53 12 
Email: adrian.maitre@deza.admin.ch 

 
 
 

Mr. Harry SIVEC 
Head of Communications 
Swiss Agency for Development and Cooperation 
Tel: +41 31 322 34 48 
Fax: +41 31 324 13 48 
Email: harry.sivec@deza.admin.ch 

 
United Kingdom/Royaume-
Uni 
 
 

Mr. Tom ENGEL 
Head of Strategic Communications Department 
Department for International Development (DFID) 
Email: t-engel@dfid.gov.uk 

 
 
 

Ms. Penny INNES 
Country-led Approaches and Results Team 
Aid Effectiveness and Accountability Department 
DfID 
Tel: 44 1355 3698 
Email: P-Innes@dfid.gov.uk 
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 EC/CE 
 
 

Ms. Marlene HOLZNER 
Press Officer for Development 
DG DEV 
European Commission 
Tel: +32 2 296 0196 
Fax: +32 2 299 3002 
Email: marlene.holzner@ec.europa.eu 

 
 
 

Mr. Philippe LOOP 
Head of Unit 
EuropAid Co-operation Office 
European Commission 
Tel: +32 2 299 37 20 
Fax: +32 2 299 64 07 
Email: philippe.loop@ec.europa.eu 

 
OECD/OCDE 
 
 

Mr. Steffen BEITZ 
DevCom Network Coordinator 
DEV/RECH 
OECD 
Tel: +(33-1) 45 24 96 57 
Email: Steffen.BEITZ@oecd.org 

 
 
 

Ms. Christine GRAVES 
Communications Manager 
DCD/CM 
OECD 
Tel: +(33-1) 45 24 90 29 
Email: Christine.GRAVES@oecd.org 

 
 
 

Mr. Stefan SCHMITZ 
Senior Policy Analyst 
DCD/EFF 
OECD 
Tel: +(33-1) 45 24 87 67 
Email: Stefan.SCHMITZ@oecd.org 

 
 
 

Dr. Henri-Bernard SOLIGNAC LECOMTE 
Head of Policy Dialogue Unit 
OECD Development Centre 
Tel: +33 1 45 24 82 85 
Email: hbsl@oecd.org 

 
 
 

Mr. Robert Alexander ZIMMERMAN 
Policy Analyst 
DEV/RECH 
OECD 
Tel: +(33-1) 45 24 96 36 
Email: Robert.ZIMMERMAN@oecd.org 
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UN Development 
Programme 
(UNDP)/Programme des 
Nations Unies pour le 
développement (PNUD) 
 
 

Mr. Andrew RUSSELL 
Deputy Director 
Operations Support Group 
United Nations Development Programme 
Tel: +1 212 906 6583 
Fax: +1 212 906 6960 
Email: andrew.russell@undp.org 

 
World Bank/Banque 
mondiale 
 
 

Mr. Masud MOZAMMEL 
Senior Communications Officer 
Development Communication 
The World Bank 
Tel: +12024734770 
Email: mmozammel@worldbank.org 

 
European School of 
Governance/European 
School of Governance 
 
 

Dr. Thomas R. HENSCHEL 
Director 
European School of Governance 
Tel: +493020616257 
Email: henschel@eusg.de 
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Annex II: Meeting Evaluation 
 

In total,  10 participants filled out the 

evaluation form. 
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