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The DAC Communication Strategy

ÅTo help achieve goals of the DAC

Changing behaviour to increase the 

effectiveness of aid

ÅImplemented through its operational arm, the 

DCD



Part I ïVisual identity

ÅCorporate branding

ÅFocused on the look and feel

ÅIncreased visibility for DAC products



Beforeé



éand after .



DAC visual identity, structured 

around key themes.



The Strategy: Part II

ÅMoving from the brand to substance

ÅFocus on targeting, delivery and 

dissemination

ÅIntegrated through all workstreams

ÅSupport from a small core team

ïCommunication manager

ïPublications coordinator

ïGraphic designer

ïWith support from PAC



DCDôsjob

ÅSupport policy dialogue

ÅImprove understanding of analysis and 

recommendations

ÅEnhance DAC/OECD reputation

ÅPromote strategic thinking for behaviour 

change 



Workstream products





Statistics and key findings



Improving access to International 

Development Statistics (IDS)

ÅOECD-DAC ïunique source of data on 

development assistance

é but

ÅDatabases hard to use

ÅCouncil evaluation, users, AAAé
Ÿ calls for ease of use / transparency



Query Wizard

for International Development Statistics

ÅCollaboration with Gates Foundation 

ÅRetrieves data without requiring users to 

know how information is organized

Č



QWIDS


