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Public opinion:

stakeholder in global partnership

A MDGs: mixed mid-term results

A Pressure and vigilance vis-a-vis public authorities:
public opinion has a role to play

A Recent Eurobarometer poll: French last on
knowledge of MDGs

_f-.J\' P - f _:.'.-‘.'.4 f
L SR " YAl II';\
r ‘ 4 itk b
; ? -y - . Y
L T - oy Lo T
ﬂL‘VT‘I, B P i n T
T | B s iy i
= h TR
L5 N Lh
b ad S.__‘r aree,
2.0 3, 00l & egalit &, OUI & la rdduction 50U 6,004 . 8. ol




Ex OBJECTIFS 2015
afs

HUITFOISOUI!

MDGs and development issues

A MDGs: social component of globalization
A MDGs: indicators above all

A Growth not a prerequisite for MDGs: mutual
enhancement
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MDG contribution to development

A Shift in paradigm: from culture of resources to culture
of results

A Match with vertical funds

A International mobilization: momentum in 2000 and
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MDGs: a communication tool

A General consensus on goals
A Simple and concrete goals

A Goals close to our hearts
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Reaching the general public

A Strategy defined with service provider
A Exhibitions in schools and companies

A Focus on young people with development learning
component

(V.9 A i
L s Wont Tt
: a1 i Tt
:.r .ILl} ‘ '} ..-l_,.';’.,. 'ﬁ-:}
b ) & w
o Or O A
.q‘L‘\w—I"l, T T,
< P - gt o "
> N R
o vy % Wil
Sl Yoas’ L
0 3. QU1 4 Végalit &, OUI & la rdduction 50U 6,004 7 8. 0l



s ‘( OBJECTIFS 2015

¥ df HUITFOISOUI!

Diverse and attractive media

A8 pictograms and a | ogo bas

A Exhibition for and exhibition for

(91 13 year olds with pedagogical booklet
for teachers)

APresentation tool sconfidu,xury
brochures, presentation kits

A Goodies: lapel badges and many other possibilities
t-shirts, pinse)
A

A Support forf i Il m f&a and

@862
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Dissemination

A Exhibition kits via mailing and order management
system

A Pilot dissemination prior to widest possible
dissemination with available resources

A Partnerships: corporates and local authorities
A MAP dissemination
A 1 000 exhibition development learning kits for NGOs

_f-.J\' P - f _:.'.-‘.'.4 f
L SR " YAl II';\
r ‘ 4 itk b
; ? -y - . Y
L T - oy Lo T
ﬂL‘VT‘I, B P i n T
T | B s iy i
= h TR
L5 N Lh
b ad S.__‘r aree,
2.0 3, 00l & egalit &, OUI & la rdduction 50U 6,004 . 8. ol




Ex OBJECTIFS 2015
afs

HUITFOISOUI!
Events

A : 26 July 2008

A : 10 September 2008

A Exhibition at UN during UNGA

A Symposiums: French National Assembly and Senate
on 14 October

A European Development Days (Strasbourg 15 i 17
November)

(V.9 A i
il i, it
. i T
L T s oy Lo T
.q'b'\w—l'l, . Y ’“ﬁ,-—..,
€Y f e -.-."".:. o i
b J} D 4 %J LS
. o Yauw’ TEREY
2.0 3,00 & egalit &, OUI & la rdduction 50U 6,001 48 7 80Ul



g
=X OBJECTIFS 2015
jft( \

- HUITFOISOUI!

Thank you for your attention
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MDG totem poles




