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Public opinion: 

stakeholder in global partnership

ÅMDGs: mixed mid-term results

ÅPressure and vigilance vis-à-vis public authorities: 
public opinion has a role to play

ÅRecent Eurobarometer poll: French last on 
knowledge of MDGs



MDGs and development issues

ÅMDGs: social component of globalization

ÅMDGs: indicators above all

ÅGrowth not a prerequisite for MDGs: mutual 

enhancement 



MDG contribution to development

ÅShift in paradigm: from culture of resources to culture 

of results

ÅMatch with vertical funds 

ÅInternational mobilization: momentum in 2000 and 

2008



MDGs: a communication tool

ÅGeneral consensus on goals

ÅSimple and concrete goals

ÅGoals close to our hearts



Reaching the general public

ÅStrategy defined with service provider

ÅExhibitions in schools and companies

ÅFocus on young people with development learning 
component



Diverse and attractive media

Å8 pictograms and a logo based on the symbol ñ8ò

ÅExhibition for ñgeneral publicòand exhibition for 
ñchildrenò(9ï13 year olds with pedagogical booklet 
for teachers)

ÅPresentation tools: ñluxuryò exhibitions, totem poles, 
brochures, presentation kits

ÅGoodies: lapel badges and many other possibilities 
(t-shirts, pinsé)

Åwww.huitfoisoui.fr

ÅSupport for film ñ8ò and book ñ8ò

http://www.huitfoisoui.fr/


Dissemination

ÅExhibition kits via mailing and order management 
system 

ÅPilot dissemination prior to widest possible 
dissemination with available resources

ÅPartnerships: corporates and local authorities

ÅMAP dissemination

Å1 000 exhibition development learning kits for NGOs



Events

ÅTour de France: 26 July 2008

ÅLaunch: 10 September 2008

ÅExhibition at UN during UNGA

ÅSymposiums: French National Assembly and Senate 

on 14 October

ÅEuropean Development Days (Strasbourg 15 ï17 

November)



Thank you for your attention



ñGeneral Publicò exhibition



ñChildrenôsò exhibition



MDG totem poles


