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youth Xchange

Xchangi ng grounds for youth power

Presented by Isabella Marras



×monitors state of the world environment

× identifies solutions
ċ international agreements

ċ voluntary initiatives

ċ innovative approaches in specific areas (water, energy, 

capacity building)

× tests and helps implementing solutions

United Nations 

Environment Programme
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The Marrakech Process

A global process to support the: 

Å implementation of Sustainable Consumption and 
Production (SCP), and 

Åelaboration of a 10-Year Framework of Programmes 
(10YFP) in support of regional and national 
initiatives to accelerate the shift towards SCP. 

ÅIt responds to the WSSD, Johannesburg Plan of 
Implementation, 2002. 



SC and the Decade

Translate sustainable development in daily actions



Our vision

We need a new generation of consumers, 
producers and decision-makers who understand 
and integrate sustainability in their personal and 

professional decisions

ñwe should progress from the idea that consumers 
should only be protected and empower them to 
be actors of our present and future worldò (Paolo 

Soprano, Task Force secretariat, Italian environment ministry)



Youth: Hedonistic Idealists

Iõd like to end  poverty, stop 
violence and racism,

and get rid of pollution.  
Everyone should be equal.

I want to dress in the nicest clothes,
drive a great car, talk on the latest

mobile phone, and watch my brand new DVD

Sustainable 

consumption: 

the BIG 

IGNORANCE
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How to communicate effectively

Secure customer trust

ïBack your claims

ïProvide facts and figures

ïUse independent certification schemes

ïOrganise partnerships with recognized 

NGOs
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How to communicate effectively? 

ÅUse innovative communication channels

ïTarget the « New Influentials »

ïDevelop viral marketing

Dove Campaign for Real Beauty
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How to communicate effectively? 

ÅBe cool and sexy

ïAvoid preachy messages

ïPresent sustainability leaders, 

public icons and inspiring pioneers
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