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visual creativity is
sowing the seeds for a

more participative,

expressive democracy...

VIDEO REPUBLIC
Celia Hanmon

Peter Bradwell
Charlie Tims

DEMES




Emerging challenges

1) 6Safety firsto

2) O0Their SpaceO not our space
3) Advances in advertising & Convergence Culture

4) Young peopleds onli ne privac:
5) I ntell ectual property and a

Ways forward?

1) Joined up online Initiatives

2) A bedrock of Digital Rights

3) A refreshed approach to intellectual property

4) Schools: puplils, parents and teachers

5) Engaging the private sector

6) Young people as producers as well as consumers



Safety Firste

0The risks they [parents ¢
related very much towards the threat of paedophiles
grooming children (or o0str
cyberbullying and viruses etc. The risks associated

with commercial activity were less considered or

l gnored. O

Childnet International (Fair Game? 2007)
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.. ... dirgrital COor
always mean digital literacy
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Finding Sending Fixing Saetting up  Downloading  Setting up Removing Mona of
information instant problem  email account FUSic filter wirus thesa
massage

2ase: 9-19 year olds who use the internet at least once a week (N=1,257); Parents who have ever
used the internet (N=629]
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Do young people care about
privacy?



