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Emerging challenges

1)óSafety firstô

2) óTheir Spaceô not our space

3) Advances in advertising & Convergence Culture

4) Young peopleôs online privacy as consumers 

5) Intellectual property and a clash of attitudeséé

Ways forward?

1) Joined up online initiatives 

2) A bedrock of Digital Rights 

3) A refreshed approach to intellectual property

4) Schools: pupils, parents and teachers

5) Engaging the private sector 

6) Young people as producers as well as consumers



Safety Firsté

óThe risks they [parents and children] were aware of 

related very much towards the threat of paedophiles 

grooming children (or óstranger dangerô), 

cyberbullying and viruses etc. The risks associated 

with commercial activity were less considered or 

ignored.ô

Childnet International (Fair Game? 2007)



óTheirô spaceé

47% of UK parents think their children 

are more skilled at using the internet than 

they areé

Buté



..... digital competence doesnôt 

always mean digital literacy









Do young people care about 

privacy?


