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} An important trend refers to the growing demand of foods 
obtained with environmentally friendly agricultural 
production processes, for example organic foods

} Global organic food market is expected to reach US$ 70.2 
billion by the end of 2010
ƁEurope has the largest share in global organic food sales, followed 

by North America but organic food market in Asia - Pacific is 
forecasted to grow at an annual rate of approx 18% during 2008 -
2010

} The factors driving the organic food market seem to be: 
environmental and animal health issues, improved taste, 
and better quality

}The overall importance of organic foods in the consumersõ 
bundle is still marginal and the demand is income elastic: 
consumption slows down in slumping economies 
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}To provide new findings based on a large 
inter - country sample on:
Ɓthe main determinants of organic food 

consumption considering two dimensions of 
consumption

¶Willingness To Pay

¶Expenditure

}To discuss the policy implications that the 
results imply
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Resambles the usual WTP distribution for foods: more than 55% of the 
respondents would pay a premium not larger than 15% of regular price and 
about one third would not pay anything a premium
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Willingness to pay (WTP)

0.0

5.0

10.0

15.0

20.0

25.0

30.0

35.0

40.0

45.0

0 1- 5% 6- 15% 16 - 30% 31 - 50% >50%

WTP

OECD- 10

WTP_FRUIT

WTP_DAIRY

WTP_EGGS

WTP_MEAT

WTP_BREAD



The share of consumers declines sharply after the 50% share break point

Fruit and vegetables has the smallest share of zero - consumption consumers
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Expenditure share 
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