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Main points

ÅBenefits of competition law and policy

ÅThe right mix of conditions and ingredients for 
competition law

ÅRole of competition in promoting economic 
growth ïespecially in times of economic crisis

ÅRole of competition in structural reform: the 
OECD competition assessment toolkit



Why have a competition law 

and policy?



Arguments by the sceptics

ÅTrade liberalisation is enough: foreign entry

ÅDomestic de-regulation is enough: local entry

ÅHigher priorities or clash with other policies

ÅNice on paper buté concerns over mis-
enforcement



Responses to the sceptics

ÅTrade and liberalisation is not enough 
(Singapore, Hong Kong)

ÅCompetition policy strengthens and polices 
liberalising markets

ÅOnce you have a market, you need a referee

ÅMis-enforcement unlikely if law implemented 
properly



Benefits outweigh costs

ÅCatalyst for market reforms and increasing 
consumer welfare

ÅCounterweight to entrenched business and 
regulatory interests

ÅPreserves benefits of privatisation

ÅBetter than the alternative: direct regulation



The right mix: conditions and 

ingredients



When is the right time to introduce 
competition law?

Å Increasing economic development and industrialization: growing 
economy 

Å Stronger reliance on market forces; less state-dominated economic 
activity; less state aid; fewer subsidies

Å Increasing openness to trade and dependence on FDI

Å Engagement with international organisations

Å Increased membership in regional trade agreements

Competition law can provide order to legal landscape and market: 
ï making overlapping laws coherent and efficient
ï preventing predation, abuse of dominance, cartels



What to focus on?

ÅFacilitate sound business practices ïnot 
impede them

Å3 key areas related to supervision of 
companies:
ïAnti -competitive agreements, especially cartels
ïSingle firm conduct: abuse of dominance/monopolisation
ïAnti -competitive mergers and acquisitions

ÅGovernment activities which affect 
competition and consumers
ïEspecially where state regulation or behaviour restricts or 

distorts competition



Competition law and policy: 

even in a crisis?


