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Getting the message out in 
adverse conditions

ÅPolitical & Government commitment is 
weak, if it exists at all

ÅInstitutions of democracy or NIS are 
weak

ÅOnus of fighting corruption on victims 
ïcitizens, whereas conditions are not 
conducive, often hostile

ÅQuite different from a government-
driven anti-corruption movement 



What message?

ÅDimensions, volume, cost and impact 

of corruption - who gets what?

ÅWhy it is important to fight corruption -

what does reduction of corruption 

mean in terms of basic rights and 

entitlement

ÅWhat role can the target audience or 
change agents play in this? How?



Mamun Hossain/Anti-Corruption Cartoon Competition 2006

Corruption in water sector: Who gets what?



Purpose of the message

a. Generate the political will, change 

mindset and behaviour 

b. Make corruption punishable

c. Strengthen the national integrity 

system

d. Create citizensô awareness, voice and 

demand for a-c



Message to whom?

ÅVoice raisers, demand creators ïCitizens 

ÅPolicymakers, politicians, public officials 

ÅSpecific public institutions and/or change 

agents thereof

ÅOther stakeholders ïNGOs, CSOs 

ÅThe media and other knowledge and 
opinion influencing intermediaries



Corruption in Bangladesh 
Key challenge against development, 
democracy and rule of law - more than CPI 
ranking

ÅOpportunity Cost ï3 percent higher GDP 
growth 

ÅKey institutions of democracy (NIS) 
rendered ineffective

ÅThe poor are most adversely affected

ïaccess to public services like health, 
education, justice, local government and 
individual safety have become a function of 
the capacity to make unauthorized payments.



Bias against the poor:

Annual household income lost to bribery
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Sumon Wahed/Age 20 Remember how to spell ñhonestyò?



Key approaches

ÅAuthentic information from credible research

ÅInformation that appeal to the demand creator

ïOpportunity cost by example

ÅCombine information with entertainment

ÅRelate to milestones or icons of national glory & 
achievements 

ÅBe positive & non-threatening to change agents

ïEngage with CA, project their possible 
positive image 

ïLet the CA feel that the idea is his or hers, and 
s/he can be the hero



Handy tools

ÅPolicy briefs; Invited meetings; Personal 
meetings; Word of mouth

ÅPeopleôs theatre, other cultural events 

ÅTV messages, Live TV Phone-in, Talk-shows; 

ÅPress adverts; Posters and stickers; 
Billboards; Wall Paintings; 

ÅDebates, Essays & Cartoon competition

ÅPress conferences; Op-ed articles 

ÅInvestigative Journalism Award 

ÅAdvice & Information Desks (incl. Satellite 
version)

ÅCitizens Report Cards



Reject the Corrupt 


