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Financial Literacy

What is Visa?

ÅWorldôs largest payments network ïaccepted in 

170 countries

ÅAllows a transaction to be authorized 

halfway around the world in a fraction 

of a second

ÅProcesses 52 billion transactions a year

ÅAccepted at 29 million merchant locations

ÅDebit cards more popular than credit

Visa IS:

Visa is NOT:

ÅInvolved in setting rates or fees, sending 

solicitations or customer service centers

ÅBanks issue cardsïVisa does not
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Financial Literacy

Card Growth in Asia

General Purpose Cards in Asia 2007 vs. 2006

Total U.S. Dollar Volume (billion)

Source: The Nilson Report, August, 2008. Includes all consumer and commercial credit, debit, and prepaid cards. Change figures for dollar 
volume reflect a year-over-year comparison in local currency. Visa includes Electron. MasterCard excludes Maestro & Cirrus. JCB figures 
are for April 2007 through March 2008. JCB transactions are estimates, and other figures have been adjusted to exclude estimated non-
Asia/Pacific business.
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Transactions Climbing 

Source: The Nilson Report, August, 2008. Includes all consumer and commercial credit, debit, and prepaid cards. Visa includes 

Electron. MasterCard excludes Maestro & Cirrus. JCB figures are for April 2007 through March 2008. JCB transactions are estimates, 
and other figures have been adjusted to exclude estimated non-Asia/Pacific business.
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Cards Issued Moving Up

Source: The Nilson Report, August, 2008. Includes all consumer and commercial credit, debit, and prepaid cards. Visa includes 

Electron. MasterCard excludes Maestro & Cirrus. JCB figures are for April 2007 through March 2008. JCB transactions are estimates, 
and other figures have been adjusted to exclude estimated non-Asia/Pacific business.
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Card Growth for Asian Banks

Top 20 Credit Card Issuers in Asia/Pacific

Source: The Nilson Report, August, 2008. Includes Visa, MasterCard, American Express, JCB and Diners Club consumer and commercial credit and 
charge cards.
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Visaôs View of Financial Literacy

ÅA way to empower parents, teachers, children 

and cardholders with vital personal finance 

information

ÅA successful tool for helping consumers change 

spending and saving behavior to improve their 

financial well being

ÅPart of a robust corporate social responsibility 

program

Financial literacy IS:

Financial Literacy is NOT:

ÅA way to promote cards or financial products

ÅA back door attempt to create brand preference 

with children or adults

ÅA substitute for responsible practices by 

financial service companies
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Financial Literacy

ÅItôs right for our businesséand the 

right thing to do

ÅVisaôs guiding principal is to provide 

economic empowerment to consumers 

who use our products and services; Visa 

stands with consumers as an ally in 

money management and economic 

growth

ÅVisa recognizes that the payments 

industry has an important role to play in 

helping consumers avoid financial 

trouble

ÅVisa has a decade-long commitment to 

promoting financial literacy worldwide

Visaôs Global Commitment to Financial 
Literacy
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Financial Literacy - International Goals

ÅEmpower positive economic growth for individuals, businesses 

and countries

ÅProvide free, relevant, accessible, innovative and localized 

financial education to individuals and their communities

ÅEngage governments, banks and NGOs to improve reach, 

awareness and impact of educational programs

ÅFacilitate entrance into the banking system for the unbanked

ÅReach 10 million people globally by May 1, 2013
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My Money Skills

ÅComprehensive financial literacy web portal for consumers of

all ages

ÅStandalone online resource developed and available in 

English, Korean, Thai, Japanese, Bahasa Indonesia, Malay, 

Chinese (traditional and simplified) versions. 

ÅHindi language version recently launched

Program Highlights: Asia
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Program Highlights: Asia (continued)

Visa Partnerships in the Region 

China

ÅMinistry of Education seminars                                                      
for university students in Beijing  
and Shanghai

Hong Kong

ÅñFuture Leader Programò 
seminars for university students ,
with The Wall Street Journal

Japan

ÅNippon Association of Consumer
Consultants three-week financial 
literacy project with Ministry of 
Education ïincludes teacher 
training, textbook distribution and 
use of curriculum in 100 public 
middle and high schools

New Zealand

ÅCommunity organization Netsafe
provides education about safe   
ecommerce
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Program Highlights: Asia (continued)

Philippines

ÅPartnered with the Junior Financial 
Executives Institute on ñInter 
Collegiate Finance Competitionò for 
business students

ÅCampus education seminars at 
universities in Manila, Cebu and 
Davao

Singapore

ÅJoined the Association of Banks in 
Singapore and the Singapore 
Management University to launch 
ñPractical Money Skills for Lifeò

ÅTraining for over 100 educators 
from more than 25 schools

Taiwan

ÅWorking with universities to
advocate inclusion of financial
education in general studies
curriculum

Australia

ÅAlliance with the Australian 
Governmentôs Financial Literacy 
Task Force
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