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CentiQ: a multi-sector platform for 

financial literacy

MISSION

The CentiQ partners want to increase the financial

insight and financial skills of consumers and promote

informed financial decision making among consumers.

By joining forces in the CentiQ platform partners want

to better reach, inform and help consumers to become

ñwiser in money matters .ò 

CentiQ is a platform , in which the following parties join
forces (40 partners in total ):
ÅGovernment (ministries of Finance , Education and Social
Affairs ) and financial regulators
ÅConsumer organisations
ÅFinancial services providers ( associations of banks , 
insurers , pension funds and financial advisers )
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Goals of the scientific research

1. To define the concept ñfinancial insightò

2. To determine the current level of financial insight in 

the Netherlands

1. Gaps in financial insight

2. Specific groups?

3. How can financial insight be improved?

3. To determine the level of financial awareness and 

motivation of Dutch consumers

1. Differences between groups?

2. How can financial awareness and insight be improved?

Research ( adults )

Research (young people)

Inventorisations

Strategic Action

Plan

1) Establish a baseline
2) Determine how to improve awareness , motivation , 

knowledge and skills for different groups
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Research Approach

Phases:

1. Qualitative research

Å Literature quick scan (national and international)

Å Develop a theoretical model for ñfinancial insightò

Å Focus groups

Å Develop a questionnaire

2. Quantitative research

3. Scientific analysis of the research results

Organisation:

Å Expert group : researchers from partner organizations 

Ĕ access to the best experts and their collective knowledge on the subject

Å Feedback group : policy makers and communication experts 

from a broad group of partner organizations 

Ĕ input and commitment 
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Research Model Financial Insight

Attention was devoted not only to the degree to which the Dutch 

possess financial knowledge and skillsïexpressed in 

financial behaviourïbut also to the factors that determine this

financial responsibility (e.g. motivation, perception)
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Sample characteristics

Sample : 4.280

Å persons of 18 years or older with a Dutch nationality, that can read and write 
Dutch

Å Cross selection Ą stratification for sex, age, education level, region, ethnicity and 
internet use

Type of questions: 

Å Subjective (personal and household characteristics, perceptions, motivations, 
knowledge, behaviour, specific financial products)

Å Objective (knowledge quiz)

Å Questionnaire based on existing surveys (FSA, Dutch Central Bank)

Methods used for the survey 

Å Internet: 
Å CASI (Computer Assisted Self Interviewing): 

Å 3.000 responses; 

Å Response percentage 85%

Å Face- to - face: 
Å CASI (Computer Assisted Self Interviewing) + CAPI (Computer Assisted Personal Interviewing)

Å 1.280 responses

Å Response percentage 19%

Respondents weighed for non - response

1) Representative sample of Dutch population (18+)

2) Reuse existing questionnaires


