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Agency PAIiIZ

PAIiIZôs mission is also to create a positive image of Poland all over

the world, promoting Polish goods and services. Our goal is also 

to promote foreign investment in Poland

KEY QUESTIONS:

Which investors are the most 

valuable for the Polish 

economy?

What makes us so unique?



Projects active in June 2009

USA CN DE FR GB ES BR KR IN ×

AUTOMOTIVE 2 1 1 2 1 3 17

ELECTRONICS 1 1

ICT 1

BPO CENTERS 7 2 2 1 2 19

B+R 1 1 1 3

MECHANICAL 

INDUSTRY
2 5

AVIATION 2

BIOTECHNOLOGY 1

RENEWABLE 

ENERGY
2 4 1 10

× 16 3 10 4 10 2 2 3 5 82

In June PAIiIZ managed 82 projects from 23 countries

Source: PAIiIZ



PAIiIZ Strategic Priorities

Priority sectors:

ÅAutomotive

ÅAviation

ÅBPO

ÅElectronics/ ICT

ÅMechanical Industry

ÅMetals Industry

ÅR&D

ÅRenewable Energy

Why those?

1) Maximized added value

2) Good work places  

according to the Lisbon 

Strategy

3) Support for the 

investors form the 

Polish government


