
BANK NEGARA MALAYSIA
CENTRAL BANK OF MALAYSIA 1

BANK NEGARA MALAYSIA
Koid Swee Lian
Director, Consumer and Market Conduct Department 
21 October  2008 

Financial Education Strategies in Asia:

Main Challenges and Goals

Malaysian Experience 

OECD-Bank Indonesia 

Intõl Conference on Financial  Education 



BANK NEGARA MALAYSIA
CENTRAL BANK OF MALAYSIA 2

Financial Sector Master Plan

Building domestic 

capacity

Increase domestic 

competition

Increase pace for 

integration with the 

international market

Phase 1 Phase 2 Phase 3

Effective 

consumer 

protection & fair 

market practices

Preconditions to greater deregulation and 

liberalisation

2000 20102003 
Implemented the consumer education programme
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Challenges Facing  Consumers

Information 

asymmetry & level

of transparency

Low level of 

financial literacy

Ageing population 

&  increase life 

expectancy

Easy  access

to  credit

Innovative

& complex 

financial products

Young generation

& attitude to credit
Financial scams

Growing consumer 

debt & reduced 

household savings

Changing 

delivery 

channels 
Challenges   
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Approach to Consumer Protection

Open, 

competitive & 

fair financial 

system

Speedy 

Redress

Good 

Information

ÁAvenues to seek 

help and redress

Consumer 

education goals

Information must be

ÁAllows for best deals
ÁPromotes 

innovationÁEnhances 

efficiency

Approach

Á accurate

Á easy to understand

Á accessible

Empower consumers to make 
informed & confident decisions

Moderate imbalances bet. 
consumers & financial service 
providers

Mitigate financial risks associated 
with financial transactions

Conducive environment for industry 
growth and development

Maintain long -term consumer 
confidence in financial  markets
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Our Approach ðTarget Group

Audience

General Public (aged 18 & above)

ÅMake financial information 

available and accessible

ÅGuidelines on Product 

Transparency and Disclosure

ÅProduct disclosure sheet for ease 

of comparison

Adults
ÅRural communities

ÅWomenõs group

ÅRetirees

ÅCivil servants

ÅDisabled community

Targeted segment

School children
ÅPrimary *

ÅSecondary*

Broad based

* Including visually impaired school children
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T
E

X
T

Planning 

Spending

Financial Products & services

Credit & debt

General  issues

Risk management

Savings &  budgeting

Buying tips, comparative shopping

Product features, risks & benefits,

T & C, rights & responsibilities

Borrowing & debt mgt, rights and

responsibilities as borrowers

Basic insurance & insurance planning 

Redress avenues, illegal schemes,

role & responsibilities of other 

players, insurance intermediaries

Education Focus  (2003 -2008)

Our Approach ðAdults 
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Our Approach ðAdults

Broad Based Targeted Segment

ÅProvision of information via 

seminar/ briefing/ advice/ face -

to -face sessions supplemented 

with reading materials

ÅGreater emphasis on basic 

money management and 

awareness on financial scams

ÅFace -to -face  sessions/ advice/

discussion

ÅSharing real cases 

ÅUse community leaders

Delivery

Meeting
needs

ÅGeneric information on 

financial products and money 

management/ tools/tips/ 

comparative tables via printed 

materials, website, print media

ÅOutreach ðexhibitions / clinics

ÅSimple language, direct 

message, larger fonts, in 

different languages  

ÅWebsite: simple language, 

interactive, different languages

bankinginfo insuranceinfo&

Collaboration

ÅPartners disseminate materials 

& provide feedback ðfinancial 

institutions/ consumer 

groups/NGOs/Govt. Agencies

ÅBuild network to achieve wider 

outreach ðrelevant ministries/ 

state govt./NGOs/local 

communities
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Our Approach ðSchool Children

Nurture students with  good money management habit  to 

become responsible adults

Working with schools

ÅIn collaboration with 

Ministry of Education 

and financial institutions 

(FIs)

ÅSchool are adopted by 

FIs 

ÅFIs impart knowledge 

on banking and basic 

financial matters

ÅParticipated by more 

than 8,000 government 

aided schools

ÅImplemented as one 

of the extra curriculum  

activities in schools

ÅEngage in money and 

finance related 

activities using 

workshops and games 

ÅFormed in more than 

2,000 schools

Aim

School Adoption 

Programme

Students Financial 

Clubs (SFC)

ÅPocket Money  Booklet -

learning tool on money 

management

ÅDuitsaku website ðinteractive 

portal including on line 

Pocket Money Booklet   

ÅLesson plan ðGuide for 

teachers  for  the SFC 

ÅWorkshop (students) ðimpart 

knowledge

ÅWorkshop (teachers) ðshare 

knowledge and give ideas 

on activities for SFC

ÅPoster competition ðto 

promote awareness 

Providing  tools & resources
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Our approach ðDisabled community

Current target ðVisually impaired community

Translate informational 

materials into Braille

Making bankinginfo and 

insuranceinfo websites user 

friendly to  visually impaired 
users

1

2

Adult

Making  duitsaku website user friendly to  

visually impaired school children

Special school for visually impaired 

children

Convert Pocket  Money Booklet into 

Braille

School Adoption Programme in the 

special schools  for visually impaired 
children

School children

1

2

3

4
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Note : Cumulative statistics, as at position
1 Statistics are from inception
2 Statistics are based on latest five years

Progress
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Distribution of Booklets   (bankinginfo & insuranceinfo)
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On line portals


