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The World Savings Banks Institute 
(WSBI)

ÁInternational retail banking association

ÁBringing together 109 individual banks 
and national associations from 92 
countries

ÁFrom "developing " countries and 
"mature " markets

« The global voice of savings and retail 

banking »



ÁBusiness model of savings banks

Ç Commitment to bring a return to society, 
part of which is the provision of banking 
services to largest parts of the population, 
incl. low - income people

Ç Proximity banking players, with broad 
decentralised distribution networks

ÁKey microfinance providers, ie offering small 
scale banking products �±savings, credit, 
insurance, transfers, payments - to low -
income clients

WSBI members and financial inclusion


