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Outline

ÅWeb 2.0

ïFrom óplaces to visitô to óspaces to interactô

ÅSome new tools

ïBlogs, vlogs, wikis, tags, feeds é

ÅCross-cutting notions 

ÅImplications? Opportunities é?



Web 2.0

ÅUser-generated content
ïóanyone can be an author, publisher, or broadcasterô

ÅUser óre-mixedô content
ïóanyone can run a web siteô

ÅTools enabling inter-connections and interactions 
ïóanyone can be a communicatorô

Åñall the actors in development cooperation are 
communicatorsò ïSusana Defunes



Some big ideas

ÅEmerging revolution
ïArchitectures of communication

ïDemographics of communication

ïCultures of communication

ÅPragmatic efficiencies
ïPublishing

ïInteracting

ïSharing

ïDisseminating

ïAccessing





The new tools
ÅBlogs: originally personal ódiaryô sites of individuals

ÅWikis : co-edited and updated web spaces

ÅSocial bookmarking : web bookmarks indexed (tagged) 
across the internet (instead of in local browsers). 

ÅRSS Feeds : applications that produce automatic 
updates when a particular content service is updated.

ÅSocial networking sites : ómeeting spacesô for 
individuals and organizations to build relationships

ÅMulti -media sharing sites : Spaces to publish and share 
images, photos, audio, video, etc.

ÅMapping tools . Different content embedded in maps

ÅMash-ups : different content combined to produce 
something new



User generated content








