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JICAôs survey on the recognition of International cooperation and 

JICA (extract)

Survey period:  March 8 ïMarch 17 2007

Survey target: Age 18-69

Å number of questionnaires distributed: 3000

Effective answer 2029 (collection rate 68%)

Å Q1 Rate of interest in developing countries

very much 4.4 certain extent 43.1 not so much 44.1

Å Q2 Rate of accecibility of information on developing countries

very much 6.3 certain extent 24.6 sometimes 61.5

Å Q4 Rate of interest in international cooperation

very much 5.2 certain extent 46.7 not so much 41.7

Å Q5 Rate of recognition on the need for aid

much needed 27.2 certain extent 60.8 not so 
much needed 10.1



Information source of ODA

Å TV news 89.5

Å Newspaper       65.3

Å TV program     34.7

Å Radio news      12.6

Å School lessons  11.7

under the age of 29, this rate is about 47%

Å Magazine         11.6

Å TV commercial  8.1 (2.9)



Public interest in international cooperation 

Younger generations 

shows relatively low 

interest in 

international 

cooperation.

In the case of male 

under 30 years old, 

only 40 % shows 

interest in it.

(From JICA survey in March 2007)



JICAôs Media and PI strategy

ÅTo appeal the necessity of ODA, use human story as a 
main vehicle to convey JICAôs message.

ÅTo approach wider audience, especially younger 
generation under 30, to develop friendly relation with 
new media.

ÅCollaboration with Yahoo. Japan, Ameba News and a 
free paper started in 2007.



Case 1 : Collaboration with Yahoo, Japan

Volunteer recruitment announcement was 

posted at Yahoo, Japanôs volunteer page as a 

contractual package by a PR agency.

JICAôs HP was linked from Yahoo,Japan.

But it cost 5mil yen (appr. Us$4500) per 

month.



Case 2: Collaboration with Ameba News

ÅAmeba News has 200,000 access par day 

from 1.6 million registered blog user.

ÅInternational news are provided by 

Reuters, the News intends to provide  

news stories  from developing countries 

from other news sources.

ÅJICA agreed to provide its blog news 

story once a week base on free of charge.



How it looks 

ÅNews story on 

school feeding 

program in Zambia 

written by JICA 

volunteer (JOCV).

ÅJICAôs logo mark 

is important to link 

with JICA HP.



Agreement  with Ameba News

ÅStaring with 2 month provisional 

agreement from Sept. 2007. 

ÅJICA can terminate its contract any time 

and has a right to delete JICAôs data from 

Ameba Blog server.

ÅAmeba Blog constantly watches 

comments from its reader and agreed to 

delete negative comments .



Primary result

ÅPositive comments from readers;

ñMost amazing thing is the fact that JICA provide 

news to Ameba News! JICA seemed to have few 

contact with private sector. I am looking forward 

to reading JICAôs news regularly.ò

Positive linkage to JICAôs HP has not proven yet.



Other trials

Å Providing regular articles 

on Asahi weekly childrenôs 

newspaper (354,000 per 

week) for development 

education and public 

relations.

Å Providing articles on Free 

paper for teachers (110,000

issues for

34,000schools .

10,000 CD-Rom were 

attached to the paper and 

send to selected schools.


