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Web 2.0: It’s All about Collaboration
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The Underlying Economics of Business are Changing
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¿ Growth

¿ Lower costs

¿ Time to market

¿ Customer affinity, innovation and commerce

¿ Collective intelligence 

¿ Tapping new markets and latent talent pools

Business Value of Collaboration
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Opportunities for Collaboration 

at all Stages of the Product Lifecycle
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Incentive Systems and Intellectual Property
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