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How to explain statistics to non 

specialist audience?

•Key role of communication

•How to be understood by journalists, 
politicians... who are not always 
statistically literate

•Understand better the constraints and 
expectations of your users/ providers/ 
partners



Istanbul Declaration

“ produce a broader, shared, public 
understanding of changing conditions, 
while highlighting the areas of significant 
change or inadequate knowledge”



Current situation

Information products and services of 
official sources are not used by most of 
the citizen.

Even if 

•new concepts , systems and surveys have 
been developed to match with social 
changes

•work is on the way either in the academic 
world or in the institutional one



PUBLIC DATA DISSEMINATION SCENARIO

DATA
National Statistical System

MEDIA

Internet, CD, Books, TV, Newspapers, Presentations

INTERPRETERS

AUDIENCE

Public, Policymakers, Students

Journalists, Activists, Researchers, Teachers

Source: Gapminder



DATA

National Statistical System

MEDIA

AUDIENCE

INTERPRETERS

BUT THIS IS NOT THE CASE...BECAUSE...

BORING

DIFFICULT

EXPENSIVE

Source: Gapminder



What to do

•Presentation of ICT tools, of  good 
practices related to measurement of social 
changes, progress, well being.

•But also work on how to bridge the gap 
between information availability and 
knowledge



What to do

Ask 4 questions:

•What do we have/use traditionally to present 
our statistical data?

•Are all these options effectively helping us to go 
toward our different audiences?

•What are the new possibilities that are opening 
in this area?

•Are they better suited for our targets and will 
they help improving communication on 
statistics?



Web 2.0 ïInformation Explosion
•Search engines

•Government and NGO websites

•Communication tools

–youtube for video, 

•Interactive documents 

•Discussion forums on data

–Many eyes, swivel

•Wikis 

•Mash-ups

–E.g. google maps plus data on [war, water, mobility…] 
from 3G phones

• Information and misinformation explosion



Web 2.0 - Opportunities

–Data driven, live updates of displays

–Interactivity

–Animation

–Sharing interface design e.g. ONS 
population pyramid and Gap Minder

http://www.statistics.gov.uk/populationestimates/svg_pyramid/uk/index.html
http://www.statistics.gov.uk/populationestimates/svg_pyramid/uk/index.html
http://graphs.gapminder.org/world/


Some examples

•GapMinder

http://www.gapminder.org/

•OECD Explorer
http://www.oecd.org/document/41/0,3343,en_2649_3373

5_42402025_1_1_1_1,00.html

•Charts, Tables and Graphs- Google Motion 
Chart

http://code.google.com/apis/visualization/docum
entation/gadgetgallery.html

http://www.gapminder.org/
http://www.oecd.org/document/41/0,3343,en_2649_33735_42402025_1_1_1_1,00.html
http://www.oecd.org/document/41/0,3343,en_2649_33735_42402025_1_1_1_1,00.html
http://code.google.com/apis/visualization/documentation/gadgetgallery.html
http://code.google.com/apis/visualization/documentation/gadgetgallery.html


Gapminder 

12Factbook on Gapminder

http://www.oecd.org/document/1/0,3343,en_2825_293564_40680833_1_1_1_1,00.html


OECD Explorer
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Google Applications
http://code.google.com/apis/visualization/documen

tation/gadgetgallery.html
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