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Market Changes

ãRisk-based rate pricing 

ËSubprime lending

ãRate adjustments

ËPenalty rates

ËUniversal default

ãFees

ãBalance calculation methods

ËDouble-cycle billing

ãPayment allocation



Whatôs on Congressô mind?

ãSubprime/predatory lending

ãCredit card practices

ãStrengthening consumer protection



So what does this mean for regulators?

ã Increase access to financial information

ãDesign effective disclosures
ËEasy to understand

ËUseful for comparisons

ËNeutral

ãCombination of layout and language
ËPlain language 

ËFrame



Consumer testing

ã Focus groups

ã Formative testing

ã Sets of individual 

interviews (cognitive 

interviews & usability 

testing)

ã Quantitative validation



What do we want consumers to do?

ãBills

ËPay their bills on time

ËMake more than the minimum payment

ËAvoid avoidable fees  -- become aware of 
fees they are paying  (payments not for 
goods & services charged)

ËPay attention to changes

ãSolicitations

ËCompare offers

ËUnderstand multiple interest rates

ËUnderstand fee structure



Proposed bill format
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Proposed 

solicitation
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