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Context
• BBC is currently required to provide some 

limited access to archives for licence fee payers
• new Charter: Building Public Value, proposals 

for building digital Britain
• sound archive: one of world’s largest.  2m 

items.  300,000 hours
• TV archive: major cultural resource.  1.5m 

items. 600,000 hours
• Photo stills.  4m items.
• 1000 hours of TV added every month
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Free access to selected content for learning, for creativity and for 
pleasure.

From home, members of the public will be able to:

•search for legally cleared TV and radio content – from extracts to whole 
programmes  

•preview and download 

•modify and create their own versions

•share with others – and with the BBC – on a non-commercial basis

Creative Archive       
the proposition

Unique concept  - few precedents  - major challenges
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Vision
a Creative Archive for the nation, drawing on moving images, stills 
and sound content from a range of public and commercial sources

Founding members:

BBC
Channel 4
Bfi
OU
Teachers’ TV
Community Channel

Public Value:
home use/learning/creative 
applications

Commercial Value:
Wider publicity/profile
“Upgrade path”/commercial 
licensing/investment opportunities


