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Mission

To be the leading Canadian provider of media education resources 

and awareness programs for educators, parents, children and youth.

In executing our mission, we:

Å develop and deliver high-quality media education resources;

Å provide leadership in advancing media literacy and contributing to the 

development of public policy on issues related to media; and

Å build broad public support for media education. 

To ensure children and youth possess the necessary critical 

thinking skills and tools to understand and actively engage with 

media.

Vision



Young people need to bring critical thinking to all 

information, including television, movies, video 

games, music, magazines, advertising and the 

Internet.



Key Audiences

ÅEducation Sector: Grades K ï12; post-secondary 
research; academic partnering

ÅLibrary Sector: MNet supports their role as public 
Internet access providers and information 
specialists 

ÅParents: Hard-to-reach audience

ÅCommunity Organizations: Girl Guides of Canada, 
YM/YWCA, youth-based organizations, etc.

ÅHealth Sector: Supports health practitioners 
regarding media consumption and children



ÅISP industry (Bell,TELUS)

ÅBroadcasters (Canwest, CTVglobemedia, S-Vox)

ÅGoogle Canada

ÅNational Film Board of Canada

ÅCanadian Teachersô Federation

ÅCanadian Association of Principals

ÅToronto Hospital for Sick Children

ÅVanier Institute of the Family

ÅUniversity of Toronto, Faculty of Information Studies

ÅAssociation for Media Literacy 

ÅGovernment observers (Canadian Heritage, Industry

Canada, Public Health Agency of Canada)

Board of Directors

(Stakeholder Groups and Funders)



Government of Canada Funders

ÅCanadian Heritage

ÅCanadian International Development Agency

ÅHealth Canada

ÅHuman Resources and Skills Development Canada

ÅIndustry Canada

ÅJustice Canada

ÅNational Crime Prevention Centre-NCPC

ÅOffice of the Privacy Commissioner of Canada

ÅPublic Safety Canada 



Revenue (2009)

ÅPrivate sector sponsors (18%)

ÅCRTC social benefits packages (32%) 

ÅFederal government and other contracts (22%)

ÅLicensing agreements (25%)

ÅOther (memberships, donations, etc.) (2%)



Young Canadians in a Wired World Research

Approximately 6,000 students

Grades 4-11

French and English schools, 
rural and urban

All provinces and territories

Funded by Government 
of Canada



Programs and Resources

ÅKey programs: education, awareness and research

Åmore than 80% are a public asset

Åavailable:

ïthrough MNetôs Web site

ïin both official languages

ïto urban, rural, remote, northern and Aboriginal 

communities

Å rooted in Canadian values and culture

Å linked to public policy

Åsupported by original research



Web site

www.media-awareness.ca

Åworldôs largest media education website 

Åsix million unique visitors annually

Åeducators, teacher-librarians, parents, students and 

researchers

Åeducational games, parent tutorials, research 

Åover 200 kindergarten ïGrade 12 lesson plans, 

linked to school curriculum expectations in each 

Canadian province and territory










