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Defining Tax Literacy 

Tax literacy is intended to 
1. help provide information about tax, secondly, not to support 

any particular type or amount of taxes, but to simply explain: 
taxes within a domestic system as well as a regional and 
international system and how it impacts on those being 
informed. 

2. the information transmitted consists of not just tax revenue 
but also tax expenditure. 

3. the persons being informed include any interested persons 
but society generally. 



Preparing a Literacy Programme 
 Who is the targeted audience and what are the group’s information needs? 

 What does the audience need to know to understand personal financial 
circumstances, identify future goals and implement behaviours consistent 
with the attainment of those goals? 

 When is the appropriate time to expose individuals to both general and 
specific information about financial issues and options? 

 Where should financial literacy education be provided to reach the broadest 
audience? 

 How can financial literacy education be effectively delivered, both at specific 
points in time and over time, to assist households in adjusting their financial 
plan to suit their circumstances? 

 How can the effectiveness and impact of financial literacy programs be 
measured? 



Methods of Tax Literacy 

Stage 1 (1998-2001) 
At this initial stage the Rwandan Revenue 
Authority (RRA) utilised Brochures; Leaflets; Talk 
Shows (TV, radio and town hall meetings) and 
Taxpayers’ Day. This level was put into place both 
nationally and regionally. Of these it was 
discovered that the brochures and leaflets were 
unsuccessful while the talk shows and taxpayer 
days were not only successful in increasing 
taxpayer awareness but also continue to be 
implemented to date.  



Methods of Tax Literacy 

Stage 2 (2002-2006)  
At this point in time, the RRA diverted focus to 
encouraging the creation of Tax Friends Clubs in 
learning institutions (in universities and high 
schools) in order to grow the tax culture early. 
This culture has grown to the extent where these 
students prepare and enact plays for the delivery 
of the tax message to the population. 



Methods of Tax Literacy 

Stage 3 (2006-2011)  
This stage was characterised by a drive towards 
creation of a Tax Curriculum in the Ministry of 
Education in partnership with the RRA and the 
National University of Rwanda to grow the tax 
culture earlier in the Rwandan citizens. Currently 
the RRA has a Memorandum of Understanding 
with the NUR on cooperation and capacity 
building. 
 



Conclusion 

 Support revenue authority outreach 
programmes 

 Design activities around tax payer compliance 
 Actively engage in tax compliance  



Thank you! 
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